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GREETINGS 
Our Friends 


In The Laundry Industry 


and 


Among The Allied Trades 


and 


Best Wishes 


for 


A Merry Christmas 


and 


A Happy and Prosperous New Year 
THE HURON MILLING COMPANY 
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You'll think so too when you use Colonel Cottonblossom's 


line of woven tubular solid bottom laundry nets. 


Sold through leading Laundry Supply Jobbers everywhere. 


ALSO ASK THEM FOR OUR 
PRESS COVERS FEED RIBBONS 


The COTTONBLOSSOM Line: of Laundry 
Textiles Sold Through Jobbers Only 
CHICAGO 54: 10-103 Merchandise Mart, Phone Delaware 7-5193 


LOS ANGELES 7: 3763 S, Broadway, Phone Adams 6171-72 
DETROIT 16: 1627 West Fort Street, Suite 515, 
Phone Woodward 1-9673 


NYLCOT NETS 
SHEETING 


COVER CLOTH 
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PADD 
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COTTONELOSSOM 


COVER DUCK 
FLANNEL 


PRESS PADS 
WONDRESS IRONER PAD; 


SOUTHERN MILLS, INC. 


585 Wells Street, S.W. Phone Lamar 1991: ATLANTA 
233 Broadway, Phone Beekman 3-9260. NEW YORK ? 
Room 523 Second Unit, Santa Fe Bldg.,; DALLAS 1 

Phone Prospect 3961 
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“Ring In The New” 


The end of an old year and the beginning of 
a new one always signals a change. Sometimes 
it is for the better, sometimes for the worse. 
Frequently, it is dramatic and abrupt but just 
as often it is subtle and slow to be recognized. 
As for the major change we contemplate for 
1953 it appears that it is aimed at maintaining 
a standard established in 1952. It is, therefore, 
evolutionary rather than revolutionary, 

SrarcHroom’s 1952 Laundry Primer by Ray 

Ahr comes to a close with this issue. From the 
mail we have received we know that many 
plant operators and their personnel have de- 
ad great benefit from what he has had to say, 
It sure has been fun knowing him and working 
with him, too, Let’s hope that we shall hear 
from him in our editorial columns whenever his 
spirit moves him to write 

Our farewell to Ray is compensated for by 
a New Year greeting to Margret M. Reschetar, 
whose contributions will commence with our 
next issue. You see, StarcHroom’s Primer 
proved to be so popular that we just couldn't 
afford to let our readers down by permitting 
it to “peter out.” So we travelled to West Allis, 
Wisconsin, recently and had a little conference 
with Margret (known as “Midge” to many of 
you who have watched her demonstrate finish- 
ing equipment at AIL and NICD conventions 
or had her visit you). 

Midge will contribute an article every month 

1953. Each one will treat specifically with 
a phase of shirt, flatwork or wearing apparel 
finishing. We know of no one who is better 
qualified to write these articles for us. For over 
15 years she has been actively engaged in the 
laundry business, For four years she travelled 
all over the United States and Canada demon- 
strating finishing equipment and training oper- 
ators in scores of laundries. At present she is in 
charge of training activities in her family’s 
plant. 

Her understanding of the average trainee’s 
mind and how it works, the simplicity with 
which she describes every detail of finishing 
procedures and her sympathy for the over-all 
management point of view with regard to per- 
sonnel problems will be evident in her Primer 
articles, It seems to us that things will be bet- 
ter in 1953 for those who take advantage of 
Midge’s articles, just as last year was better for 
those who put Ray Ahr’s series to work. 

Happy New Year!—Jim Barnes 
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. IS,.... Will 
Make 
4 You 
NEW Money ! 
HOMOGENIZED see sures xs ve mee 


customers satisfied and help you get new 


QcReMerR ones. epee 
Why? Because PRIME SOHP is 
OH homogenized. It will turn out a perfect 
washing job on every single load. It’s the 


only homogenized soap on the market! Soap 


and alkali are always in perfect balance to 


every grain is built the same give you brilliant washes. No more gray ; 
work — no more half-clean work — nothing 
soap and builder cannot separate but white, bright washes — every time. 


Order a trial barrel from your Beach 
distributor today and see for yourself the 
whitest, brightest work possible on every 
single load. 


By the makers of Beachrite, Coidspray, Pelarsudz, Fluorium, White Cap Bive 


BEACH SOAP COMPANY. LAWRENCE, MASS. 
Wok By) 


complete laundry soap 
that's HOMOGENIZED 


PRIME SOP 


EVERY GRAIN IS BUILT THE SAME SOAP AND BUILDER CANNOT SEPARATE 
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Ane you getting 


for a complete guide 
to storage vault instal- 


lation and operation— 


Fur storage and fur cleaning are only two 
of the big profit potentials in a vault in- 
With every copy of siallation. You can get more business 
THE FUR BOOK— from your present customers .. . and at- 
tract new customers ... by offering a 
complete fur service in your own plant! 
Get your share of the profits waiting for 
you in fur repair ... remodeling... 
merchandising. You can build up a good 
volume in any or all of these potential 
markets . .. with the help of 


18-page reprint of THE FUR BOOK 


NATIONAL CLEANER & DYER A Practical Guide to 


series includes: Fur Garment Making, Maintenance, 


Repairing and Remodeling 


building for low insurance rate; 
fumigation, temperature, hu- BY DAVID G. KAPLAN 
midity; layout, identification, Fur Editor, The NATIONAL CLEANER & DYER 


records; inspection — receipt Outstanding teacher-furrier-consultant 


and delivery; how to figure 


costs and profits; storage sell- 
ing and promotion. 
Everything you need to know about 
handling furs: Cleaning, glazing and 
dyeing . . . how to do repairs and re- 
modeling . . . how to make fur ac- 
cessories ... types of furs and how 
to handle each . . . how to solve fur 
problems. All clearly explained by 
STARCHROOM LAUNDRY JOURNAL the leading instructor in the fur field— 
a es “07,07. ; with about 200 helpful diagrams and 

photographs. PLUS a table of estimated 
Gentiemen: C1 CHEecK Cl MONEY ORDER z eee 

costs and a section on building a fur 


() Please send me my copy (postage paid) Wy THE FUR BOOK 3 
by David G. Kaplan. (] Please send also my free copy of business or department. 
STORAGE FOR THE DRYCLEANER. 


A COMPLETE, PRACTICAL, 
SELF-TEACHING COURSE 


FOR ONLY $7* 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 








December 15, 1952 


STARCHROOM LAUNDRY JOURNAL 


Here’s the trend in the Modern Washroom 








WRITE FOR YOUR COPY 
OF THIS NEW BOOKLET 


“ALLEGHENY 


METAL 
in the 


LAUNDRY 


INDUSTRY” 
24 fact-filled pages of in- 


formation and pictures 
for you on the advantages 
of stainless steel in laun- 
dry equipment—/ree on 
request, 


SEND FOR IT TODAY 
ADDRESS DEPT. L-36 











oe Its 
STAINLESS STEEL 


Equipment! 


The big consideration in any equip- 
ment purchase is how to get the most 
for your money—and in the laundry 
field today, that means equipment 
made of Allegheny Meral, the pioneer 
stainless steel. 

In the very first place, stainless steel 
laundry equipment—like the washers 
illustrated above—bring you the great 
advantage of the latest and most 
modern design. They're trim, com- 
pact, and highly efficient . . . fine to 
operate, as well as fine-looking. 

And in the second place, no other 
metal is as perfectly suited to laundry 
requirements as stainless steel. No 
other metal combines corrosion-re- 
sistance, great strength and hard-sur- 
faced, long-wearing qualities to the 
same degree. @ Buy stainless steel 
equipment—#t pays! 


of Stake Stel 
iw A (oem 


t 


LLEGHENY 
eUDLUM 


STEEL CORPORATION 
Pittsburgh, Pa. 


Fioaacw 


ALLEGHENY METAL # stocked by all 


Joseph T. Ryerson & Son, Inc. warehouses 
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Resolutions 


The season for making resolutions is at hand. In re- 
viewing the accomplishments of the industry over the 
past vear a number of bright, encouraging lights stand 
out. In thinking about them we couldn't help feeling that 
if every phase of every plant operation in the country 
shone like one of these lights there would be no room 
for improvement in the industry. On the other hand, a 
laundryowner who does not fall in this category might 
ponder a few resolutions for the coming year. We re- 
spectfully submit the following as a partial list to con- 
sider at this time. 

Why not resolve that 1953 will be the year in which 
a real honest-to-goodness market survey will be con- 
dueted in your trading area? Such a survey need not be 
elaborate or expensive. It must be sound. It should con- 
stitute a door-to-door interview of all the housewives in 
carefully selected sections of your community. These 
sections should be chosen so that every income group 
is surveyed. The questions asked must be frank—bru- 
tally frank. No holds should be barred. 

The questions should be framed so that positive or 
negative answers are secured in each interview and the 
same set of questions should be asked of every house- 
wile 

After the interview sheets have been completed they 
should be collated so that the answers to specifie ques- 
tions by income group can be examined. Here is where 
the real test of the program comes in. Don't be afraid 
of the answers. If the majority of your potential cus- 
tomers don’t use your service or don’t like your service, 
vour job has just begun. Don’t throw the survey sheets 
in the waste basket or say “To hell with it, I'll go to 
Florida anyway.” Find out why they don’t buy your 
service, If the questions have been prepared skillfully 
most of the reasons why the housewives are not using 
your service will be evident. Again, don’t be afraid 
to learn the bald facts. 

Why not make a resolution that, having gotten at the 
facts of your market, you will devise a type of service 
to fit the needs of those potential customers who are not 
on your books? Don’t forget that the Procter & Gam- 
ble~American Institute of Laundering survey proves 
that there are 5,682,000 urban families in America to- 
day who do not have their shirts washed and finished in 
a commercial laundry. Surely some of these families 
are in your community and, just as surely, some of them 
can be lured into your fold if you find out what they 
want by way of service, how much they can afford to 
pay and then proceed to offer it to them. 

It has also been proven that only 42 percent of home- 
washed sheets are ironed completely. Another 20 per- 
cent are partially ironed. This emphasizes the great dis- 
like for ironing at home the large hard-to-do items even 
when the housewife has a home washing machine. Could 
it be that an aggressive sales program aimed at getting 
these hard-to-do items into your plant would help? 
Many laundryowners have tried it and report a great 
deal of success. 

In making your resolutions why not resolve that if a 


large segment of the housewives want quicker service 
you'll give it to em? Or that you will completely elimi- 
nate your hard-to-understand pricing method so that 
the housewife will know precisely how much to allow 
in her household budget in advance of sending you her 
work? 

Inasmuch as there seems to be very little wrong with 
most industries today that couldn't be cured by a few 
thousand dollars more sales, why not resolve to find out 
whether all of your efforts are getting you somewhere? 
Or are you “shovelling silt against the tide?” 

We refer to an effective customer control system. It 
will do you no good to devote your energies and money 
to all of the above resolutions if your present customers 
aren't staying with you. A customer control system that 
really works will tell you week-by-week who is slip- 
ping away from you. (See page 32.) And if it really 
works, it will include a systematic follow-up of each fal- 
tering friend. The follow-up will tie in with your market 
survey because, if it is done properly, it will find out 
why the customer is slipping. In this way it supplements 
your whole market research program by keeping you 
constantly in tune with the housewife’s buying habits 
her likes and dislikes. After all, if your business is run 
properly, it is run for the convenience of her—not you. 
Ii she doesn’t buy, you don’t survive. 

Another resolution to consider involves sidelines. Last 
month we reported on the additional $8,000 or $9,000 
sales an upstate New York laundry picked up by offer- 
ing a complete pillow renovating service. Who offers 
such a service in your community today? It’s possible 
that no one does. It’s certainly worth investigating. An 
investment in equipment of approximately $800 or 
$1,000 that pays for itself in a year or two is worth- 
while, especially if it requires the employment of only 
one part-time worker. 

Have you considered setting up a rug cleaning depart- 
ment? Last January we recounted the experience of a 
Maryland laundryowner who entered this market in 
May, 1950, with an original investment of $22,500, ex- 
elusive of his building. His productive labor cost was a 
little over 15 percent of sales the first year he operated 
For the year ending September 30, 1951, he showed a 
profit of 7.42 percent on $32,000 gross sales. His aim 
for 1952 was gross sales of $40,000 to $50,000 and a 10 
pereent profit. (See SrARCHROOM LAUNDRY JOURNAL, Jan- 
uary, 1951, page 64.) He must have made a resolution! 

Is there a market for rug cleaning? A year ago the 
National Institute of Rug Cleaning estimated that only 
10 pereent of all rugs sold ever reach a rug cleaning 
plant. 

There are other sideline activities that laundryown- 
ers should consider. These are but two examples. 

All of these resolutions will come to nothing if they 
are not translated into action. That’s a management 
function. Maybe we all should make another resolution 
It could be this. Resolved: to be managers in 1953 and 
leave no stone unturned in the constant seareh for im- 
proving the sales potential of our business 
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“Yes, I selected Milnor Equipment to be 

installed in the new plant I opened a year 

ago. My customers expect the best service from 

me and only the best equipment enables me to give 

them what they want. Yes, I LIKE my Milnor equip- 

ment. My customers are enthused about Milnor Wash- 
ing. Capacity laundry volume now 
being processed, broader market cov- 
erage and increased dry cleaning 
brought in by my new laundry cus- 

tomers are paying big dividends.” 


ROBERT M. CONSTANT 
City Councilman, Oklahoma City 


SERVICES, INC. 


BOB CONSTANT’S 
7-HOUR COMPLETE LAUNDRY 


ESTATE CLEANERS 
Oklahoma City, Okla. 


We compere LAUNDRY 


4 anhe— 


Milnor 30” 


Extractor 
SEE YOUR NEAREST 
MILNOR DISTRIBUTOR OR 


MANUFACTURERS OF FINE LAUNDRY AND DRY CLEANING EQUIPMENT 


PHONE, WIRE CORPORATION 
OR WRITE 
8000 EDINBURGH STREET, NEW ORLEANS, LA. 
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Service Club banquet brought together the employees of the New England Laundry Co. with the most service and the following who sat at the 
speakers table in the background: from left to right they are Robert E. Carroll, NEL board chairman; Mrs. Alice K. Leopold, Secretary of State 
for Connecticut; Arthur C. Stevens, president and general manager of NEL; Mrs. Albert H. Crosby, widow of the founder of NEL; and Mrs. Gledhill, 


NEL personnel director 


Industry Discovers” Service Club 


Goal of New England Laundry: improved employee relations 


By GENE BENNETT 


AN UNUSUAL if not new approach to employee rela- 
tions in the laundry industry is being tried by Arthur 
C. Stevens, president and general manager of The New 
England Laundry Co., of Hartford, Conn. 

NEL has organized a service club, taking a tip from 
the suecessful employee relations of companies in other 
industries. The first banquet was held in November, 
during the week of Thanksgiving. 

In starting the Service Club, the company acknow]- 
edged a major factor in employee relations. Company 
loyalty can’t be measured. But company loyalty can be 
sensed in the attitude of employees and over the years, 
in the rate of turnover. 

NEL considered a Service Club in 1944. But the 
thought wasn’t converted into concrete and completed 
action until this year. 

They first appointed a committee of company execu- 
tives to learn about service clubs. 

Committee members talked to, wrote and visited area 


plants that had service clubs. None of the plants was in‘ 


the laundry industry. But they had one thing in common 
with NEL—employees. NEL has 250 of them. 

The committee, with Mr. Stevens, worked out a pro- 
gram for NEL. No effort was made to imitate other 
service clubs. Every idea was considered in terms of 
the laundry industry and more specifically, NEL. 

The organization was named The Albert H. Crosby 
Service Club, in honor of the NEL founder. Membership, 
restricted to employees with 15 years of service, is 
automatic. 


At the University Club of Hartford, one of the better 
local clubs, this group—about 21—were feted at a ban- 
quet and cocktail party. Attending in addition to the 
members were Mr. Stevens, Mrs. Albert H Crosby, 
widow of the NEL founder, Robert E. Carroll, NEL 
board chairman, and Mrs. Alice K. Leopold, Secretary 
of the State of Connecticut, the main speaker. 

Mr. Stevens gave a short talk on the Service Club, 
discussing its meaning to the employees, and possible 
club activities. Then he introduced the above mentioned 
people, and distributed the pins, giving a capsule biog- 
raphy of each person as they came up to the speakers’ 
table. Employees with 25 years of service received wrist 
watches. 

Mr. Stevens also distributed lapel pins to almost 54 
employees with five and ten years of service. This was 
done at ceremonies at the plant at 4:30 p.m., at which 
time production was halted for the day. Lapel pins were 
of different value, from sterling to gold, depending on 
length of service. 

Membership in the Service Club means a third week 
of vacation and one week sick leave, which is not grant- 
ed employees with less than 15 years of employment. 

Banquets will be held annually. Mr. Stevens believes 
efforts should be made to hold them at especially “fine” 
places. 

Two methods were used to announce the Service Club 

(Continued on page 25) 


Mr. Stevens at left poses in the plant with some of the employees who received pins for five and ten years of service with the laundry. The group 


received their pins near the end of the work day 
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first truly Automatic Washer 


WILLIE WASHMAN SAYS: 
Don't cut no rolls... don't change no plates 
Just flick the switch and she operates... 


, AUTOMATICALLY! 





RUNS ALL DAY OR LONGER WITHOUT REFILLING 
SUPPLY TANKS! 


AUTOMATICALLY ADDS EXACTLY ENOUGH SOAP 
FOR SOIL CONTENT OF EACH SUDS! 


CONTROL FOLLOWS ANY FORMULA. SET IT... 
FORGET IT! 
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automatic washer they're all collage 

new Troy Fullmatic. Other so-called automatic 
washers are limited to formulas on punched paper 
rolls or metal plates, But the new Troy Fullmatic 
Control offers almost as many possible formula 
combinations as your dial telephone — and is just 
as easy to operate. You choose the formula . . . 
set it .. . and Fullmatic Control does the rest. 


LAUNDRY MACHINERY 
Division of 
AMERICAN MACHINE AND METALS, 


East Moline, Illinois 


INC, 


World's Oldest? Builders 


of Power Laundry Equipment 


STARCHROOM 


LAUNDRY JOURNAL 


How to increase production as much as 
50% was demonstrated at the Atlantic 
City Convention, where enthusiastic 
crowds gathered to watch the Troy 
Fullmatic Washer operate. 


What will the Troy Fullmatic Washer do for you? 
You'll save on soap and supplies. You'll save on 
labor . . . as much as 50%! (Your Troy Fullmatic 
stays on the job during lunch periods — and even 
after hours!) You're sure of uniform high quality 
with every load. Fullmatic users also report re- 
markable reduction in tensile strength losses. 


Any questions? New Fullmatic folder gives you 
all the answers. Mail coupon below, 


TROY LAUNDRY MACHINERY DIVISION 
American Machine and Metals, Inc. 
Dept. SLJ-1252, East Moline, Illinois 


[] Send me a copy of your new 6-page folder. 
[] Have a Troy representative call on me. 


Firm Name 
Address 
City 


Sender's Name 
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New workshop includes clean benches with complete assortment of tools neatly arranged. Note sign 


How Preventive Maintenance 
Pays Dividends 


By investing 4.5 percent of sales plant earns a high rate of return 


By JAMES | 


ACCORDING TO ARNOLD SMITH you ean do one 
of two things. You can have a good maintenance pro- 
gram with low repair costs and little machinery down 
time or you can have a poor maintenance program with 
high repair costs and a lot of down time. It’s as simple 
us that 

He ought to know 
one of the most effective preventive maintenance pro- 
grams we have ever run across in a laundry. Further- 
more, he planned the program, got the people to man 
it and supervised their traiming. 

His company, Robison & Smith, Inc., 
New York, operates 17 routes in the Mohawk Valley 
trading area which includes Gloversville, Johnstown. 
Fonda and Amsterdam. These routes average from $700 
to $1,200 weekly laundry and dryecleaning sales. The 


He is responsible for administering 


Gloversville, 


4. BARNES 


fleet of 26 trueks and four autos includes a two-ton, 
cab-over-engine truck with a hydraulic dump body and 
a one-ton pickup truck. Both of the latter are used 
exclusively for hauling supplies, machinery and parts 
needed for production and maintenance. A total of 160 
people are on the payroll. These figures will give you 
some idea of the size of the operation 

Good maintenance requires good personnel and a 
table of organization which clearly defines the duties 
and responsibilities of every man concerned. It also 
requires a systematic method of constant follow-up 
These requirements for a successful program have been 
met in the following way at the Gloversville laundry. 

Arnold, who is now general manager of the company, 
put in a stint with the Army air force during the war 


In addition to being a B-17 pilot and serving for awhile 
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All manner of pipe fittings are stored in shelf compartments labelled for quick identification 


as General McNarney’s personal pilot, he had a tour 
as engineering officer for his squadron. The latter ex- 
perience, coupled with his native interest in machinery, 
gave him a background which served him well when 
he set up the program in 1947. 

Reporting directly to Arnold is Don Bowman, 
maintenance superintendent. Don's background and 
qualifications for his job are vitally important in- 
gredients in the successful program. Starting out as a 
presser in the drycleaning department 15 years ago, 
Don was in charge of the cleaning room when he went 
In the Army he worked asa mechanic specializ- 


the 


to war. 


ing in truck maintenance. Because of his aptitude for 


mechanics he was a natural choice for the maintenance 


job when he returned from the war. 


Maintenance staff 


Don has a staff of five men working under him. One 


of these is a lubrication and general maintenance man 
who used to production worker in the plant. 
Another is a welder who was hired from outside 
plant. A third is a carpenter who is also skilled at pour- 
ing concrete and doing roofing work. He, too, was hired 
from outside the plant. A painter and the fireman in 
the boiler room complete the staff. 

To the smal) plant operator this sounds like an 
elaborate set-up. However, when you consider that, 
since 1949, not one electric motor has burned out due 
to dirt or lack of lubrication and not a single washwheel 
trunnion bearing has given trouble due to any cause, you 
must admit that an examination of the program will 
offer ideas which any plant can use to advantage. 

It costs money but management has proven that it 
than it directly 


be a 


saves more costs. These savings are 


the 


traceable to prevention of loss in production, expensive 
over-time wages and excessive repair bills 

The 474 Jaundries which do both laundering and dry- 
cleaning and reported their maintenance costs for 1951 
to the American Institute of Laundering showed an 
average cost of 1.16 percent of sales for repairs and 
maintenance to machinery. They also showed an 
age of 1.22 percent of sales for maintenance 
Just about 4.5 percent of Robison & Smith’s total sales 


dollar this year will go for these combined costs, 


aver- 
wages 


Machinery manufacturers cooperate 

Two of the laundry machinery manufacturers have 
cooperated in the program to the extent of consulting 
with Arnold at the time it was being conceived. Since 
then both Arnold and Don have visited the manufactur- 
ing plants to study the various pieces of equipment and 
the design characteristics of each, This has paid off to 
the extent that was able 
disassemble and fully-automatic 
wheel contro] unit in six hours time. On a two-day visit 
to the manufacturer’s plant he had spent part of his 
time observing the assembly of one of these units 


to completely 
wash- 


Don recently 


reassemble a 


This cooperation between machinery manufacturers 
and the Se has paid dividends in both directions 
Arnold has been of help to the manufacturers by point- 
ing out desirable changes in their drawings which have 
become evident as new equipment has been installed 
and put to use. One of the machinery officials has 
tively encouraged him to continue this practice and the 
thought has been expressed that if more laundryowners 
would maintain such Hhaison with manufacturers the 


entire industry would benefit. 


ac- 


(Continued on page 14) 
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(Continued from page 13) 

Don Bowman maintains a complete file of all pieces 
of equipment in the plant. Separate 3 x 5 cards are 
maintained for electric motors and packings. Every- 
thing else (including air compressors and power plant 
equipment) is recorded on 5 x 7 cards. Each card carries 
a detailed history of the piece involved. Such informa- 
tion contains manufacturer's model and serial numbers, 
date of installation and all repairs, modifications or 
changes made at any time. The initial of the responsible 
person is also required after each entry, Complete case 
histories of all equipment, including plant water coolers 
and the sheer, coffee grinder and dishwasher in 
the cafeteria are included. 

No time is lost with organizational red tape in making 
necessary repairs. The only authorization required is 
for the drycleaning foreman, laundry forelady or laun- 
dry foreman to report directly to Don when something 
needs attention. He has the authority to issue the work 
order without clearing through the front office. 

Back in 1947 the workshop consisted of “an old 
wooden bench on an old wooden floor plus a beat-up 
power hack saw and a case of hand tools.” Today the 
floor is concrete and kept spotless. Benches are modern 
and kept clear. All manner of tools are available 
each kept in its proper place where it can be easily 
found when needed, Equipment consists of everything 
from the simplest pliers to complete acetylene and elec- 
tric welding equipment. They've even got one of those 
a rivet into a piece of metal 


meat 


new gadgets for “shooting” 
by means of an explosive charge. 
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Good housekeeping plus an 
abundant supply of spare parts 
are two keystones of a success- 


ful maintenance program. left: 
The spare parts cabinet in fin 
ishing department (see text) 


Part of the plant philosophy ealls for putting a new 
part into operation rather than waste man-hours rework- 
ing old ones. Just before we were there a C-frame on a 
bosom press in one of the shirt finishing units broke in 
two. This is something that wouldn't happen more than 
“onee in a blue moon.” But Don’s boys were on the job 
and the frame was quickly replaced from a spare press 
in 25 minutes. No spare parts on C-frames are kept on 
hand. The broken one was welded together, reinforced 
and ready for use shortly thereafter, But the important 
thing is that the press was only down such a short time. 

In addition to welding, the plant is prepared to do 
their own brazing of copper and brass pieces, silver 
soldering of white metal parts and sweating of pipes 
together. Copper piping is used throughout the plant 
in every case Where practical. The management says 
that copper pipe, in addition to offering such long serv- 
ice, is very easy to work, thereby saves time. All sizes 
of pipe (lengths and diameters) plus different sizes 
of unions and joints are maintained in inventory. A look 
in their stockroom would make a plumber drool! 

Lou Bellew describes in his “Rhapsody” for this 
month two of the dollies they designed and built for 
moving presses and heavier equipment around the plant. 
Simple to build and simple to move, these dollies are 
things that any laundry could use profitably. 

In conducting us on a tour of the plant, Arnold and 
Don explained that they are equipped to do everything 
except electrical work of really major proportions. They 
do use a portable combination volt-ammeter, however, 

(Continued on page 42) 
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CO You whom we are privileged 
to serve, and to the homemakers of 
America upon whose friendly good 
will both your business and ours 
depends, we send greetings and good 
wishes for 


A Joyous Christmas 


and 


A Bountiful New Year 


Procter & Gamble 
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Two sales counters serve the 
Cape Cod Laundry and Wash- 
O-Mat. Wall in background 
separates both laundries. Ken- 
neth Eldredge, behind counter, 
visits only in supervisory ca- 
pacity. One clerk runs quick- 
service in slow season 


QOuick-Service Hitched To 
Conventional Laundry 


Resort-area plant operators open small 


Wash-O-Mat to hold year-round trade 


by GENE BENNETT 


WHEN A LAUNDRYMAN BITES A DOG it isn’t 
news, anymore. But when owners accustomed to con- 
ventional laundry management open their second quick- 
service store that is news. 

Setting the pace in this direction are L. Vernon Eld- 
redge and his two sons, Kenneth and Leo. On Cape 
Cod in Massachusetts they operate three laundries, 
one of which provides complete drycleaning service, two 
fur storage vaults, seven outlets and an agency in every 
town on the Cape. The first quick-service store they 
opened is at Orleans. Eldredge operations cover a 100- 
mile area on the Cape, a well-known resort area. 

In fact, the unique feature of resort-area business 
prompted the Eldredges to break with tradition. Busi- 
ness, according to Kenneth, runs hot and cold with the 
weather. Summer tourist trade, for example, accounts 
for almost 90 percent of volume. 

This lopsided factor compels the Eldredges to keep 
their Cape Cod Laundry at West Yarmouth closed 
about 42 weeks a year. Higher mathematies isn’t re- 
quired to figure that a laundry open only 10 weeks out 
of the year creates problems. The other plants remain 
open throughout the year 

Main problem, Kenneth believes, was the loss of the 
year-round trade; it was difficult to recapture the local 
customers when the plant opened up for the summer 
season. For this reason as well as others, the Wash-O- 
Mat was opened on June 1, 1952, in conjunction with 
the regular laundry at West Yarmouth. Other plants 
are Aeme Laundry at Chatham and Robbins Laundry 
at Falmouth. 

A 60 by 28-foot. wood frame structure, the quick- 
service store is part of the regular laundry. One wall 
of the Cape Cod Laundry was removed to allow for the 


addition. Its cash and carry office also provides counter 
space for the Wash-O-Mat. The entire operation is set 
back from a main highway and has a 20-car parking 
lot which has strong pulling value. 

Wash-O-Mat only offers washing and drying service 
but accepts bundles for finishing, shirts and drycleaning. 
This work is picked up daily by the Acme Laundry. 

Production equipment consists of 30 home-type 
washers of nine-pound capacity, two over-and-under 
tumblers and a pair of 17-inch tumblers. 

A customer entering the store walks across an asphalt 
tile floor to one of two small counters separated by a 
50-pound seale. Off to the side is a plywood bin for 
bundles not picked up immediately. 

In the center of the store are two rows of washers, 18 

(Continued on page 20) 


Wash-O-Mat is simply and neatly laid out, offering adequate elbow- 
room for work and customers 
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Yes, starch is one of your lowest cost items. A 
penny’s worth may be all you use in the 
average bundle. And Satinette costs only a penny or 


two more per pound than ordinary starch. Get your invest- 


ment back (with interest) in smoother finish, greater 


pliability, less waste, more satisfied customers 


Sitinndhe | 


HALF CORN 


THE KEEVER STARCH COMPANY 
COLUMBUS 15, OHIO 
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er An 
Ipitening 22° 


look for the 
NEW LABELS... soon! 


OTHER STANDARD PRODUCTS: 


SPECIAL SOUR LINEN SOUR ACETI-SOUR 
For High Bicarbonate Water Especially for Linen Supply Especially for the Dry Cleaner 


STAINEX STANCO-A NEUTRA-LUSTRE 
The Stain - Removing Sour The Economy Laundry Sour A Sour For Rugs and Furniture 


OXALATE-A BORI-BLUE LIQUID BLUE 
The Safe All - Purpose Sour A Combination Sour and Blue An All - Aniline Product 


CONSULT YOUR KEEVER SALES-SERVICE MAN 


AMD AED cA 


COLUMBUS 15, OHIO 
A Subsidiary of The Keever Starch Co. 
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Simple device made of wood has four rows of holes numbered in 
same way as washers. The first row is numbered from one to 18; the 
second row, 19 to 30. The last two rows are similarly numbered. Pegs 
are kept in first two rows. If a washer is in use a peg is taken from 
the top two rows and put in a corresponding hole below. This helps 
clerk determine which washers are in use 


in one line, 12 in the other. Supported on a concrete 
base, the washers are set back to back and separated 
by an aisle about three feet wide. Piping and connections 
are confined to the aisle, creating an orderly effect. Two 
circular drains at either end of the aisle, and ‘‘v” drains 
running in front of the washers, catch all the overflow 
from the washers. The aisle also permits easy access to 
the washers for repair work. 

At the far end of the store the tumblers are placed 
against the wall, one extractor on either side. Other 
equipment includes 30 collapsible baskets on wheels. 
These canvas holders are used to transfer clothes from 
the washers to the extractors. Quickly and easily folded, 
the baskets are kept together near the extractors in 
neat order. 

A combination of two banks of fluorescent lights 
running the length of the store, large plate glass windows 
and an interior painted pale green contribute to a feel- 
ing of spaciousness and brightness. Three small neon 
window signs automatically light up at 7:30 a.m. and 
go off at 11 p.m. Five plywood benches for customers, 
several magazines and a “coke” machine complete the 
“furniture” for customer convenience. 


Economical boiler set-up 


Ingenuity and a little work have saved the Eldredges 
a considerable sum of money. Even though the main 
plant is closed most of the year, the quick-service store 
has use of its HRT Scotch marine boiler. By converting 
the boiler from 125 to 15 pounds steam pressure the 
Eldredges saved costs of a licensed engineer, a steam 
generator, and the use of gas, a more expensive fuel, 
according to Kenneth. 

This was accomplished by the installation of a low 
pressure steam valve and automatic fuel feeding. in 
addition to a few other changes on the boiler. The 
tumblers were fitted to work with either high or low 
pressure. The boiler also supplies heat and hot water to 
the Wash-O-Mat. 

The Eldredges had been advised not to convert the 
boiler to low pressure. Some said the tumbling time 
would be increased too much. After experimenting with 
low steam pressure at another plant, they discovered 
there was little substantial difference in the drying time. 

The clean looking Wash-O-Mat reached a peak of 
$677 less than three months after it opened. Average for 
July and August was $575. But the biggest problem, 
according to Kenneth, is the 42 weeks when the tourists 
aren’t swarming over Cape Cod. During this period 
volume has averaged about $100 a week. However, it 
should be remembered the quick-service plant was 
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opened in June, a relatively short time to judge poten- 
tiality. 

Although Kenneth readily admits the store may op- 
erate at a loss, he feels that in the overall picture it 
contributes to Eldredge operations in the area. The 
publie isn’t given an opportunity to forget their name 
during the winter months, he pointed out. 

Plans are in the making to advertise the Wash-O- 
Mat, which will probably have a good effect on business. 

During thé slow season one girl runs the entire opera- 
tion. In summer when there aren’t enough hours to keep 
up with business, two girls and one part-time operator 
are used. One girl handles the washers, another the 
tumblers, while the part-time girl works the counters. 
When the counter girl leaves in the afternoon, after the 
rush hour, the girl taking care of the washers also 
handles the counters. Store hours are from 8 a.m. to 
5 p.m., but may be extended to 8 p.m. next summer. 

Prices 

Wash-O-Mat charges 40 cents for nine pounds of 
washing and an additional 40 cents for drying. Ten 
cents is charged if only extracting is desired. In good 
weather drying accounts for one-third of the business. 

Customers are required to insert and remove their 
clothes from the washing machines. If a customer fails 
to appear when washing is completed a service charge 
of 10 cents is made. In the slow season the girl removes 
the wash without charge. As an added service, when 
time is available, tumbled clothes are folded neatly 
before being returned to their containers. No charge is 
made for blue or bleach, but they are supplied only on 
request. 

Management has developed certain “tricks” to fa- 
cilitate the store’s operation. Detergent and blue are 
inserted directly on the clothes in the washer through 
the large door before the cycle begins. Kenneth stated 
that using the regular opening at the top of the machine 
often results in a “messy situation.” Detergent is kept 
in small beach pails and the bleach in colorful fruit 
juice containers. 

To keep accurate and easy check on which washers 
are in operation, management devised a rectangular 
block of wood which has four rows of holes numbered 
in the same fashion as the washers. The first two rows 
of holes are numbered from 1 to 18 and 19 to 30 re- 
spectively; this is repeated on the second two rows. 
Small brass pins are fitted into each of the holes in the 
top rows. If a machine is in use, the peg is placed in a 
corresponding hole in one of the bottom rows. This 
simple device has eliminated a lot of guesswork and 
extra walking. 

The quick-service bundle ticket has three parts. The 
top portion has room for the customer’s name and 
machine number, services are listed and simply checked 
by the girl. The second portion goes with the bundle to 
the machine and the bottom portion is given to the 
customer as a receipt. 

Lack of a sewerage system in town requires the use 
of a synthetie detergent. Kenneth noted that the fats 
in soap tends to elog the cess pool drains, located about 
100 yards back of the laundry. Synthetic detergent 
easily drains through the filter bed, he said. 

Looking back at the quick-service operation, Kenneth 
acknowledged that “it is a novelty for a laundryman 
who thinks in terms of large operations.” 

With a sigh of relief he reported that “claims are a 
thing of the past as far as the Wash-O-Mat is con- 
cerned.” Now it’s “just” a matter of watching the profit 
and loss statements. @ 
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A Big Question For Every Laundry Owner: 


WHAT SOAPS WILL 
DO THE BEST JOB ? 











MORE SATISFIED CUSTOMERS 
WITH C.P.P. SOAPS! 














You, Mr. Laundry Owner have to 
do a good job to please your customers. 





But every wash you run can be a better 
one, when you use C. P. P. soaps. You 
can actually see the difference in whiter, 


brighter washes. 


There’s no gambling... no guess- 
work when you use C, P. P. soaps. These 
products are uniform, assure consistent 
results ... quality soaps formulated to 
solve the everyday laundry problems. 
That’s why they enjoy such great ac- 
ceptance among laundry owners. Get 
C. P. P, soaps today for whiter washes 


—more satisfied customers. 


FOR BRIGHTER WHITES 


NEW! COLGATE LAUNDRY BRIGHTENER 
A new detergent aid. Makes shirts and white 


work look whiter, colors brighter. Costs less FOR SHARPER COLORS FOR WOOLS—DIAPERS— 


than 1/20 of a cent per pound of finished work. 
‘ COLGATE FORMULA 20—for cold-water wash- SPECIALTIES 
ARCTIC CRYSTAL SOAP FLAKES—made from ing of colored fabrics and materials not affected 


pure, prime tallow, guaranteed to contain not by added alkali at low temperatures. Assures ARCTIC SYNTEX HD— New, heavy-duty syn- 
less than 88% soap. Titer approximately 42°C. : 
Also available in granulated form containing 
92% soap. 

COLGATE FORMULA 40—ideal for hot-water Colgate-Palmolive-Peet Advisory Service is Free! 
washing of all white work and fast-colored Contact our salesman today or write to us direct. 
goods. This fine, high titer built soap assures 

better ‘“‘sudsibility,” quicker rinsing, cleaner COLGATE-PALMOLIVE-PEET COMPANY 


finished work and lower soap consumption, Jersey City 2, N. J. + Atlanta 5, Ga. + Chicago 11, Ill. « Kansas City 5, Kans. - Berkeley 10, Calif, 


better ‘“‘sudsibility,” quicker rinsing, cleaner thetic detergent—unaffected by hard water, 
finished work, lower soap consumption. safe, easy to use—really washes clean, 
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Hiow To Solve Common 


Washroom Problems 


By RAYMOND W. AHR 





There is no excuse for poor washing, and 
the laundry that practices it is only asking 
for trouble. The secret of good washing is 
close attention to details. This article sum- 
marizes the mistakes that result in poor 
washing quality and tells how to correct them. 











AT TIMES things go wrong, even in the best regulated 
washrooms. Whether these troubles are small or serious, 
important is to recognize and remedy the 
situation, and wherever possible provide against future 


the point 


re petition 

Most of your washroom problems can be classified 
under the heading of carelessness. The best of equip- 
ment, supplies, and system mean little when operators 
use slipshod work methods and disregard instructions, 
One remedy alone will correct this condition—active 
supervision with replacement of irresponsible personnel. 

One of our major supply companies uses a check list 
in helping to correct washroom difficulties. Use of a 
similar list may aid in first finding the troubles, then 
correcting them. 

The first difficulty listed is the often quoted “clothes 
are not clean,” meaning that somehow along the for- 
mula the soil has not been completely removed, Possible 


causes, Hot necessarily in order of importance, might be: 


Overloading washwheel or nets, If the washwheel or 
nets are loaded beyond specification, one Cannot expect 
good washing since the washing solution just doesn’t 


have sufficient space to eireulate around and through the 
clothes. Load to the prescribed limit, then wash the load. 


That “little bit more” rapidly grows out of control. 


Temperature too low on suds bath, Your soap was 
made to operate at a given temperature for best results. 
li you disregard this condition, the soap will not do 
what is expected of it. Bring the temperature up. Per- 


haps you will have to inerease vour hot water capacity, 
but the results wall be worth it. 


Insufficient suds time. At times everyone is rushed, 
but cutting on suds time is no way to expedite work. 
There must be enough time for the soap to form a good 
washing solution and remove the soil. If this time is cut 
below the minimum, you throw away the soap and the 
operation as well. Although not advisable as practice, it 
is better to give two suds of sufficient Jength than three 
which are each too short to accomplish their purpose 


Incorrect water level on suds bath, A water level that 
is too low will not provide sufficient washing solution for 
the load, whereas one that is too high will dilute the 
Washing supplies to a point of poor effieieney. Leaky 
outlet valves, leaky inlet valves, or Just plain careless- 
ness are the items to cheek and correct, 


Suds level too low. The suds level should be a running 














ISSELL 
DRYING 
UMBLERS 





Either 36” x 30” of ‘‘Twin''— 
leundry Models — available in 
GAS-FIRED or STEAM-HEATED. 
Onty 36” x30” available in 
STEAM-HEATED Dry Cleaning 
Model with explosion controls. 
THE 36” x 30” GAS-FIREO 
eee TUMBLER $550 
THE 4-COIL 
36” x 30” STEAM-HEATED 
LAUNDRY TUMBLER -$550 
WIN 


590 
THE 4-COIL STEAM- HEATED 
TWIN LAUNDRY TUMBLER | $590 
THE 2-COIL 36” x 

CLEANING TumaceR * $600 


F.0.8. Louisville, Ky. 
Either white or pastel green 
boked enome! finish. 


THE TWIN 


EASY 70 CLEAN 


BUILT-IN LINT TRAP 


As trap is withdrawn, reverse air flow rolls and peels lint from collecting surfaces making 


its removal quick . . 


OTHER FEATURES THAT MEAN 


BETTER, LONGER SERVICE 
Automatic door switch to stop rotating basket 


when door is opened . . . full vision, heat-resist- 
ing glass door panel... identification card clip 
. sturdy bumper rail... laundry bag holder, 
(On Gas-Fired Tumblers ... built-in steel 
brushes to clean burner in less than 3 minutes 
without removing assembly ... Robertshaw Gos 
Throttling Valve to guard against overheating 
. - Basoid Valve for full automatic gas cut-off 
and automatic safety pilot protection), (On 
Steam-Heated Laundry Tumblers . . . two, 
double heating coils with dampered heat con- 
trol). Gas-Fired and Steam-Heated units on 
Laundry Tumblers are interchangeable, permit- 
ting conversion from one type to another at 
any time. (On Dry Cleaning Tumbler , 
pped with plosi proof motors and 
switches . . static steam spray... one, double 
sfeam heating coil with dampered heat control 
. static ground connection for rotating bas- 
ket . . . automatic fire or explosion safety con- 
trols with automatic electric power cut-off in 


case of fire or explosion). 





20 YEARS A’GROWING LOOK TO CISSELL FOR THE BEST 


W. M. CISSELL MANUFACTURING CO., INC. 
831 S. FIRST ST.—P.O. BOX 1143—LOUISVILLE, KY. 
Pacific Coast Office~4823 W. Jefferson Blvd., Los Angeles 
Attention Export Dept.—Cable Code: CISSELL 
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. easy. An exclusive Cissell feature. 


A CLOSE INSPECTION WILL CONVINCE YOU THAT HERE'S YOUR TUMBLER 
DESIGNEDtO permit easy replacement of any part in less than 15 minutes. Actually, 
a basket can be removed quickly without disturbing belts or bearings. 
EQUIPPED with separate motors for fan and basket, permitting fan to exhaust air 
during loading and unloading (a legal requirement in some states). 
POWERED With a trouble-free Cissell Gear Reducer—equipped throughout with 
Timken Tapered Roller Bearings. All internal parts operate in a bath of oil. Made 
in Cissell factory for precision control of each part. 


ENGINEEREDto meet all modern drying requirements . . . 
come, 


now, and for years to 


STYLED for streamlined beauty and peak performance by the manufacturer who 
has built the highest quality into laundry and dry cleaning equipment for more 


than 20 years. 


Your Jobber 
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. Classified under heading of carelessness,” 


suds—one that carries over with the washwheel’s rota- 
tion. A little excess is far better than a deficiency. 

Improper soap and alkali ratio. The team of soap and 
builder must work together and be adjusted to the type 
and amount of soil to be removed. Changes in soil con- 
ditions require changes in soap builder ratios. 

Hard water. Your softener not be in as good 
condition as you think, or you may be expecting too 
much of it. There may be channels in the zeolite bed 
permitting raw water to flow through, or the zeolite bed 
may be depleted. Perhaps the water hardness has in- 
creased without your knowledge. You may be exceeding 
the softener capacity either in quantity between regen- 
erations, or through too fast a rate of flow. Check the 
softener through one complete cycle to find out whether 


vou are getting what you think you are. 


may 


Poor color on white work is another common com- 
plaint. This will be found as a combination of the fore- 
going causes of insufiicient dirt removal, or in other 
formula deficiencies. Cheek on your rinsing. You may be 
using too low a water level, or too few rinses. The time 
of your rinses may be cut below a minimum of three 
minutes, not permitting full penetration of the load. 
Good washing means remova) of soil and supplies from 
the load, aceomplished primarily through thorough 


rinsing. 


Iron in your water supply may be tinting your white 
work to an undesirable yellowish-brown. The best solu- 
tion, of course, is to remove the source of the iron. This 
may Mean re-piping, or it may mean additional soften- 
ing methods. Use of a rust-removing sour is good prac- 
tice at virtually all times, but this should not be ex- 
pected to compensate for bad mechanical conditions. 


Over-bluing and blue build-up will in tivae give gray 
work. Improper use of bleach will give gray or yellow 
work. Soap carry-over to sour will give an unsightly 
gray precipitation. The remedy for these conditions is 
obvious from their descriptions 


High tensile strength loss in clothes is usually due to 
improper bleaching or excessive alkali. Bleach is meant 
to whiten fabrics after they are washed clean, so there 
is seldom occasion to exceed the recommended two 
quarts of one percent bleach per hundred pounds of 
load. Too often, however, the washman attempts to im- 
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prove dingy work with an extra bucket of bleach. Check 
the amounts used and the method of application. Some- 
times the temperature of the bleach bath must be raised 
through the use of live steam. By all means make sure 
that the steam is turned off before the bleach is added. 
Disregard this rule, and high tensile loss will invariably 
result, 

Although cotton fabries are quite resistant to alkaline 
solutions, they are not invulnerable, The use of highly 
alkaline solutions will result in fabrie deterioration and 
loss of strength. Use these agents with discretion. 


Grease and soap specks are unsightly but not parti- 
cularly difficult to combat. To distinguish between the 
two—grease specks are conglomerates of grease and dirt 
either from the load itself or washing ma- 
chinery. Grease specks are removed by rewashing, their 
reoccurrence 1s prevented by machine inspection and by 
use of a heavier formula on greasy loads. Soap specks are 
simply soap that has been destroyed and deposited on the 
clothes. This destruction may be caused by hard water, 
falling suds, or excessive soil conditions resulting in fall- 
ing suds. temoval of soap specks 1s accomplished by 
converting the soap specks to fatty acid, then reconvert- 
ing the fatty acid to soap, with added soap to suspend 
the soil. A typical removal 
would be as follows. 

For an acidifying bath, use one-half to one pound of 
sour per hundred pounds of load. Water level should be 
five inches and a high temperature of 180° should be 
used. Run for 15 minutes, then discharge the bath. 

Follow this with a hot rinse, 180°, at a high water 
level, for five minutes. Now change the fatty acid to 
soap with a 15-minute, 180° operation in five inches of 
water. Use one-half pound of soda ash or equivalent 
alkali per 100 pounds of load. Add enough soap to build 
a good suds. 

Rinse thoroughly, then sour as usual. 

The foregoing are by no means al) the difficulties that 
may occur in washing. Whatever the problem, finding 
the cause is half the battle. First check the application 
of the formula to see that the cause is not carelessness. 
Cheek the water and soil conditions. See that there have 
not been unauthorized supply changes. And don’t be 
afraid to ask for help. Most major supply companies 
provide experienced service men who are quite expert in 
determining trouble causes and suggesting remedies. 
They are as close to you as your telephone use them. 


from the 


formula for soap-speck 














Suds level too low." 
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(Continued from page 9) 


Mr. Stevens made the first announcement during the 
course of a plant talk and then additional details were 
printed in the company newspaper. 

Initial cost, including organization of the club, ban- 
quet, gifts and pins came to about $1,000. This figure 
will be considerably less in succeeding years, since the re 
will be fewer new members. 

Company loyalty, according to Mr. Stevens, consists 
of many factors and he is confident the Service Club 
will contribute to the everall picture. 

These are some of the benefits expected to acerue 
to both NEL and employees. 

1, Company recognition of employee service will ere- 
ate an atmosphere of friendliness towards NEL. The 
company will become less of an impersonal entity. 

2. Prestige for long service. Other employees seeing 
the advantages and importance attributed to long serv- 
ice will tend to respect those with seniority and indi- 
rectly develop a desire to remain with the company 
Each of these factors ean have the total effect of help- 
ing reduce turnover. 

3. Annual) banquets will become topics of conversa- 


tion. Employees will look forward to them as a major 


social event and those who attend will develop a sense 
of ‘e" lusive importance. 

. By ineluding a well-known speaker on the pro- 
gram, the prestige of the banquet is increased 

5. Management will have the opportunity to create 
goodwill by meeting the employees on a social, informal 
level outside the plant. 

Management will have the opportunity to speak 
about the company and the identity of interests between 
NEL and the employees. 

7. Banquets will develop a team spirit and warmth 
= the employees. 

Make employees realize that they have been work- 
ing so for a long number of years. (It is interest- 
ing to note that at the banquet an employee told Mr, 
Stevens she didn’t realize that “so many of us have been 
working for the company that long.”) 

In determining the makeup of the Service Club Stev- 
ens simultaneously wanted a membership that would be 
“broad” and yet “exclusive.” While the club represents 
about 10 percent of all employees, Mr. Stevens believes 
15 percent might be a more effective number. 

At the dinner the elub members elected a president 
and made tentative plans to confine activities to helping 
plant employees who are ill, by visiting and sending 
flowers. 

The Service Club is just one of the aspects of NEL’s 
personnel relations, headed up by a full time personnel 
director. These are in essence the benefits NEL em- 
plovees receive: 

Week vacation after one year; two weeks after five 
years; group life and surgical insurance, Employees 
with six months receive a half week of pay and a week 
off. 

While it is too early to tell, Mr. Stevens is optimistic 
about the success of the Service Club. All he can do is 
look forward to next Thanksgiving and hope he is able 
to really say, “Thanks!” 

A postscript can be added to this story. And it comes 
in Mr. Stevens’ own words—in a letter received just be- 
fore press time. The letter says, in part: 

“You will be interested to know our hopes were ful- 
filled next day (after the banquet). The story spread 
like wildfire throughout the plant. Most (people) 
brought their watches in and showed them around. 

“The whole affair can be looked upon now, without 
any doubt, as having been very successful.” @ 


How to head new 
customers your way 


The ‘yellow pages’ of the telephone directory 
are ideal for bringing in new customers. 


The ‘yellow pages’ are the nation’s buying 
guide. Surveys prove that 9 out of 10 shop- 
pers refer to them when they’re read:/ to buy. 
Do they see your name, address, telephone 
number and selling story under the classi- 
fications for all the products and services 


you sell? 


The Directory Representative will gladly 
help you plan effective 
‘yellow pages’ adver- 
tising as he has done 
for many many deal- 
ers. Why not call him 
today? 


= HEE hi 





For Further Information 
Call Your Local Telephone Business Office 
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Rhapsody in Sellew 


A “QUICKIE” TOUR along the 
East coast, under the careful guid- 
ance of our Editor, one Jim Barnes, 
disclosed several things: (1) New 
England in the Fall is one of the 
most beautiful scenic spots in the 
nation; (2) New York state is a 
helluva lot bigger than I’d thought, 
and is crammed with fine laundries; 
(3) the eastern laundries are per- 
haps a little more apt to go for 
gadgets than the midwest plants, 
probably due to a more acute short- 
age of skilled labor in such a high- 
ly industrialized area; (4) Jim 
Barnes should make a good evan- 
gelist. Even as a chauffeur he scared 
the hell out of a lot of people, in- 
cluding me. 


Ficom Lever 


angen Frame a maal Mate 


Tepping?*" 


To Turn Press 
’ 


i Mandl 


Dolly for Moving Presses 


One of the outstanding laundries 
we visited in upper New York was 
Robison & Smith Launderers and 
Cleaners in Gloversville. Never 
have I seen such a maintenance 
program as young Smith has set 
up in this plant. It’s a big plant 
and they are set up with enough 
tools so that they can actually re- 
pair any equipment in the plant. 

Like I said, it’s a big plant, and 
erammed with. gimmicks. For one 


thing they do all the installation of 
equipment, and for moving shirt 
presses they employ a very neat lit- 
tle dolly made of a simple angle- 
iron frame fitted with five rollers. 
Across the top of this dolly are 
two metal plates about six inches 
wide, of 14-inch steel, which stick 
out over both sides of the dolly. To 
load a shirt press on it, it is tilted 





























Control Panel 

The boiler room was, naturally, 
an extremely neat and business-like 
department. Outstanding was the 
way the electrical control panel 
was set up. Set up in a large double 
doorway is a big steel panel to 
which the control boxes have been 
mounted. For simplicity, the boxes 
are arranged in vertical rows ac- 
cording to which of the three burn- 
ers they control, since each of the 
three boilers are on oil. In addition, 
by going into the next room and 
opening the double doors which 
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over so the two metal plates touch 
the floor, and the press is slid up 
and onto it. With the center roller 
set slightly lower on the frame, it is 
a simple matter to pivot the dolly 
with all the weight on this one roll- 
er, and turn it to any direction. The 
press is kept from sliding off by 
being bolted directly to the plates 
which stick out over the sides. 


Back View 
of Panel 


Fam 























’ 


Doors Provide 
Access To Wiring 
Without Removing 

Boxes From 
Panel 














have been left on, the wiring of the 
control panel is readily accessible 
No need to take the control boxes 
off in case of trouble. 

As an added precaution against 
the trouble often caused by failure 
of an air compressor, and the plant 
engineer not being aware of it until 
someone makes a special trip out 
to the boiler room to tell him of it, 
the panel sports a pressure gauge. 
This big air pressure indicator 
shows the pressure for the whole 
plant, and any drop is a quick sig- 
nal for the engineer to turn on the 
stand-by compressor. (I don’t re- 
member if this gauge also has a 
signal bell to indicate pressure drop. 
At least the engineer is always near 
this panel.) (Continued on page 28) 








December 15, 1952 STARCHROOM LAUNDRY JOURNAL 


@ Here is a washer you know only 


The World’s Finest Huebsch could make—for only Huebsch 


has the experience and engineering 


OPEN END background gained from producing 
: more open-end tumblers than all other 


manufacturers combined. 


Here is a washer built the Huebsch 
way—to give years of trouble-free service, 
outstanding performance, economical 

... by operation—at a price lower than you 


ever thought possible for such superb 
equipment. 





Ask your Huebsch representative to 
tell you about the new Huebsch Open- 
End Washer—or write for full details! 





HUEBSCH MANUFACTURING COMPANY 


3775 N. Holton St., Milwaukee 1, Wisconsin 
Division of THE AMERICAN LAUNDRY MACHINERY CO. 














Makers of the famous Huebsch Open-End Tumblers * Handkerchief lroners and Fluffers * Pants Shapers ¢ 


Automatic Valves * Feather Renovators * Double Sleevers. * Collar Shopers and Ironers * Garment 
Baggers * Cabinet and Garment Dryers * Washometers * Spring-Type Filters 





(Continued from page 26) 


Washer Rib 








washer Rib 
Fashioned 
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Into Curve 











Rod Frame 
Washer Ribs Make Clothes Horses 


Nothing seems to be wasted 
around this plant, even the old 
ribs from wash wheels are utilized 
to make up very workable clothes 
horses for the drycleaning depart- 
ment. The old washer ribs are bent 
into curves and serve as tops for 
garment holders made from heavy 
rod, These “horses” are used along- 
side the pressers in the cleaning de- 
partment to hold work to be fin- 
ished. 





LUBRICATION CHART 
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Lube Chart 


You talk about maintenance, and 
preventive maintenance—this plant 
is all out for it. There is a lubrica- 
tion chart in each department with 
the required deadline for each lube 
job right there on it. The chart 
even has space provided to record 
the amount of lubricant added, the 
signature of the man doing the job, 
and the date the work was actually 
done. No guesswork here, with a 
cabinet holding all the various lu- 
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bricants needed for each piece of 
equipment. (According to the main- 
tenance man, the job goes much 
faster if each machine is completely 
lubricated before going to the next 
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machine. This way there is less 
danger of missing a fitting, which 
might be the case if he made sepa- 
rate rounds with one type of lubri- 
cant at a time.) 


be x3. Bolt 
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Heavy-Duty Dolly 

For moving really heavy equip- 
ment they use two separate heavy- 
duty dollies made of 2 x 8-inch 
channel iron, with swivel casters. 
Once under the piece to be moved, 
they are tied-in with a telescoping 
tongue made out of two sizes of 
pipe fitted with holes through which 
a bolt can be inserted to hold them 
together. The flattened ends of the 
tongue are then held in place under 
the center of each dolly by half- 
inch bolts, Thus each dolly ean be 
put in place independently of the 
other by jacking up one end of a 
machine at a time. 


Strap of Bent Mctal 
ez 


=<. 
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Parts 


Cabinet vie 














Door Latches 
In the way of small parts cabi- 
nets, it’s amazing how easy it is to 


eliminate a lot of costly hardware 
fittings such as latches for doors. 
Noticed something along this line 
where a bent piece of narrow metal 
had been fastened to the top of a 
cabinet in such a way that it hung 
down a little over the front of one 
cabinet door and kept it closed. An- 
other little piece of metal fastened 
on this door extended slightly in 
front of the other door and kept it 
closed at the same time. By raising 
the bent piece at the top of the 
cabinet, both doors could be opened. 
(They probably didn’t do this to 
save money; it looked rather like 
there hadn't been a latch handy and 
someone had simply used his head 
and done a bit of improvising.) 
Which does show you can save a 
little on high priced hardware, since 
they don’t exactly give away those 
shiny little latches. 


Cloth 
Emery Ar Operated Crinder 


s sles {Rod 


4 


Burnisher 


It’s a tedious job burnishing the 
inside edges of hard copper fittings 
when you use your finger to hold 
the emery cloth during the opera- 
tion. Here I find they make use of 

(Continued on page 72) 
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for the sales* 
stripping bath 


you can make 


when 1" YellowGo 


It costs so little to remove fugitive dye stains — 
quickly, surely, safely —in a YellowGo stripping bath. 
A single gallon of highly concentrated YellowGo gives 
you 250 gallons of stripping solution at less than 5¢ a 
gallon. Use it in washroom and dry cleaning depart- 
ment to remove YELLOW, RED, GREEN, BLUE, PURPLE 
and other colors that have run, bled or printed off... on 
cotton, wool, linen, silk and synthetic fabrics. When you 
strip with YellowGo you strip with safety because it’s 
controllable — works cold as well as hot...lifts one 
color from another without affecting original color... 
doesn't whiten off-whites. 


There’s no substitute for YellowGo 
= ...order it by name from your jobber 


FREE! New “STaAIn REMOVAL SELECTOR 
Cuart’, a handy wall-hanger 

guide to the removal of difficult spots 
and stains. Ask your jobber for 

a copy or write direct to 

A. L. Witson CHEMICAL Co., 
Kearny, N. J. 





Toughest stains 


g 


-.-the action-loaded 
Spotter that works 
when others won't! 
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how to make more profit 
by simple Cost Control— 


Where do your dollars come from? 
And where do your dollars go? 
How many dollars are left for you? 


The profit and loss statement is a simple, useful tool for making a business pay— 
the one most important tool! Too many plantowners look at the lower right corner 
of their P & L's, then file and forget them. Or, worse, too many don’t even have 
P & L statements! So how do they know: 

If they can afford new equipment ? 

Whether a particular store is profitable ? 

If they should add another finisher ? 

How well that special promotion paid off ? 

if there is a profit in sidelines ? 

Whether changing layout will pay ? 

If charge accounts cost too much ? 

Whether savings in spotting will exceed cost increases in 

finishing ? 

When a special bonus to drivers is justified ? 

What is profit and what is return on investment ? 

If it pays for supervisors to do productive work ? 

Why more business doesn’t show more profit ? 

When prices are in balance ? 

If a two-price setup is profitable ? 

How to meet that note in October ? 
The February 1953 Guidebook of the Drycleaning Industry will give, in simple 
layman's terms, a full explanation of how to answer these questions with the aid 
of your P & L statement. In other words—how you can make a bigger profit? 


m. 













SJ 
COMBINING: 


EDITORIAL FEATURE 
SECTION: 

The Drycleaners' Guide to the 
“P and L"’ Statement. 


OPERATING GUIDE: 

Charts, graphs and tabulated 
information covering all phases 
of drycleaning plant operation 
and production. Basic textbook 
information in a handy reference 
form, useful day in and day out 
to all plant executives. 


BUYERS’ GUIDE: 

CLASSIFIED DIRECTORY, listing 
all kinds of drycleaning equip- 
ment and supplies and manu- 
facturers of these products; ar- 
ranged for easiest reference and 
quick and sure finding of buying 
information. 


TRADE NAME DIRECTORY, list- 
ing trade names and manufac- 
turers of equipment and supplies 
used by the drycleaning industry. 


MANUFACTURERS’ DIRECTORY, 
providing an alphabetical list of 
manufacturers and their home 
office addresses. 


LOCAL BUYERS’ GUIDE, a geo- 
graphical directory providing 
complete information on ad- 
dresses of manufacturers’ branch 
offices, distributors and jobbers. 


DETAILED BUYING INFORMA- 
TION supplied in display ad- 
vertising of leading manufac- 
turers and sales organizations; 
by informational ads titroughout 
the Classified and Geographical 
Directory Sections. 









N.1.C.D. 

CONVENTION GUIDE— 

full details of program and ex- 
hibit plans for annual conven- 


tion of the National Institute of 
Cleaning and Dyeing to be held 
in Cleveland, Ohio, February 
13-15. 
v 


| ‘ 
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How The Allen Management 


Manages! 


By GENE BENNETT 





Three stories in one tell how: 
1—Customers are kept 
2—Promotion sells 


3—Quality is maintained 











NEVER GIVE UP A CUSTOMER—at least not too 
easily That is the driving theme behind the successful 
customer control program of The Allen Laundry of 
Allentown, Pa. 

With the laundry industry faced by competition it 
never had before, they are using all possible means to 
keep tabs on customers who go by the wayside, accord- 
ing to General Manager Herb Koch and Sales Manager 
John H. Wagner 

There is usually a reason why a customer has a 
change of heart and The Allen makes every effort to 
find out. This is how they do it. 

Invoices are prepared with the names and addresses 
of each regular customer. The invoices, in triplicate, are 
distributed each day to the appropriate route salesman. 

Where possible one of the six laundry services regu- 
larly used by the customer also is indicated on the in- 
voice. Drycleaning service generally is not noted. Serv- 
ices are list price, bantam, family finish, budget and 
damp wash. 

To facilitate the preparation of invoices, an addresso- 
graph machine is used. But before making a meta] plate 
for a customer the laundry waits until the person sends 
three bundles. Until then the customer is considered 


temporary and the route salesman fills out the invoice 


himself, 

If a‘routeman fails to receive a bundle from a cus- 
tomer he returns the invoice to the office. He is re- 
quired to note all complaints and the reason the cus- 
tomer failed to give a bundle. 

When three consecutive visits fail to produce a bundle, 
the supervisor is notified. At this point a “blitz”? cam- 
paign goes into effect. 

In most cases the supervisor sends the customer a 
letter, signed by the sales manager, asking if there is 


any particular reason for the customer not sending a 
bundle. The letter also offers to help the customer in 
any way possible. 

At intervals three letters are sent, depending on the 
response from the customer. In an effort to regain the 
customer’s goodwill, special inducements, usually a 
special reduction on some item like a sweater, are of- 
fered. This approach has been successful in many cases, 
Mr. Wagner reports. 

If these efforts prove ineffective the route supervisor 
personally visits the customer. Some customers have 
been impressed by this method and have returned to the 
fold. If the customer becomes nothing but a fond mem- 
ory after these efforts, her name is removed from the 
file. 

fecording the type of service on the invoice has 
proved helpful, Mr. Wagner reports. It simplifies and 
speeds pickups, allows a customer to leave a bundle 
without having to see the routeman, and aids a man 
who might have to substitute for the regular driver. 
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Promotion Sells 


Customer control is a vaiuable asset to management, 
Mr. Wagner believes. Every laundry has customer-turn- 
over, but The Allen at least knows why it loses a cus- 
tomer and selective appeals have produced a high rate 
of return for The Allen. They recently concluded a 
shirt campaign. In deciding on its “exclusive” advertis- 
ing approach, they divided the potential market into 
two groups—the specific and the general publics. 

Insurancemen and doctors were chosen as the specific 
groups. The Allen had several ideas in mind in pitching 
their selective advertising at these professional people. 

First, both groups involved large numbers of men 
of specific occupation. Second, most of them probably 
had families. Third, as “white collar” men dealing with 
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ESCOLLOID 
DRISUDZ 


ESCOFOS 


ESCOL 77 


DESOIL 





DRISUDZ washes more loads per day in fast, simple for- ESCOMO BLUE 


mulas—because it’s a “just right” combination of special, 
laundry-developed soap and colloidal, controlled-power , 
builder. In DRISUDZ, this soap builder ratio is locked SOILSORB 


in by chemical reaction to produce a complete laundry \ 
ay 


detergent —chemically uniform to the tiniest particle. \ 
Always plenty of dirt-loosening alkali pressure and rich, N CHLORESC re) 


creamy suds for thorough stain removal. DRISUDZ 





is easy to use in your equipment— large or small. 


OLIVESCO 






~ 
Your Cowles Technical Man will * 
gladly demonstrate all-the-way- E S ¢ Le S AVON 
thru washing with DRISUDZ in *East of Rockies Only 
your plant. Call him today through : 


t /\ é your Cowles Dealer or write us. 


@ 





COWLES CHEMICAL COMPANY 


7016 EUCLID AVENUE e CLEVELAND 3, OHIO 
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fy delive 


international trucks with Metro* bodies are de- 
signed to make deliveries quickly, easily, and in- 
expensively. They're extremely maneuverable in 
traffic and give you nearly twice the payload space 
of a panel of comparable size. 

Metros are easier to load and unload. Drivers 
make deli eries and pick-ups faster, Ww ith less effort 
No wonder cost-conscious operators have made 
Internationals with Metro bodies first in multi-stop 
truck sales for 14 straight years. See your Interna- 

tional dealer or branch for the complete story 
INTERNATIONAL HARVESTER COMPANY + CHICAGO 
S 
NS 
Metro. Registered trade mark of The Metropolitan Body Compar I 


international Harvester Builds McCormick Farm Equipment and Farmall Tractors 


ouyble! 


Check these outstanding 
Metro advantages: 
® Silver Diamond valve-in-head engines are rugged, packed 


with extra power. Engineered to save you plenty on op 
erating and maintenance costs 


© Super-steering system—more positive control. Wider front 
axles make possible full 37° turning angle for safer, eas 


ier handling and maneuverability. 


@ Six models—with GVW ratings from 5,400 to 11,000 Ibs 
Cubic foot body capacities — 235, 292, 375 


® Matched body and chassis built to your specifications 


under one roof to save you money. 


Motor Trucks Industrial Power Refrigerators and 


y of the International Harvester Company 


Better roads mean a better America 


INTERNATIONAL “=~ TRUCKS 


vA 


International LM-120 series. 73/4 and 9-ft 
body sizes. Wheelbases, 102 and 1)5 inches 


A wide voriety of rack orrangements 


“Standard of the Highway” 
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shirts that stay fresh and clean longer 


cuffs that are neat and trim 


collars that are smooth and well-tailored 


a well-groomed “professional” appearance 


We further agree to pay dividends in self-confidence, 





Seal Girt Service, providing that said coupon be presented 
on or before May 15, 1952 Loker) 
y Jened 


ates 


Above illustration shows the guarantee side of the good grooming 
policy offered insurancemen in the Allentown area. The other side of 
the policy is shown on the preceding page 
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the public they might be more concerned about persona) 
appearance. Fourth, they represented a source for the 
“best” laundry and drycleaning services offered by The 
Allen. 

Results were gratifying. Almost 22 percent responded, 
while 15 percent remained as customers. 

The campaign ran for eight weeks and cost eonsid- 
erably less than $1,000. As “bait” the plant offered 
to launder two shirts without charge. This free offer 
was not tied in with requirements that the customer 
bring in bundles, 

Mailing lists of doctors and insurancemen were ob- 
tained from their respective local associations. Then an 
approach was developed, based on the tvpe of work the 
men performed. This was an extremely important factor 
in the campaign. 

A mailing piece, designed to the nth degree like an 
insurance policy was mailed to the insurancemen, At- 
tached to the poltey Was a coupon which made the offer 
and indicated the a)l-important closing date 

Similarly, doctors received actual pill boxes contain- 
ing a “prescription,” for well laundered shirts, the 
offer and the closing date, 

These specific appeals had impact for several rea- 
sons, Mr. Wagner believes. Implicit in the approach, 
from a doctor’s viewpoint for instance, was the fact 
that 
distinctive to warrant special attention, For another 
thing, the advertising idea itself was clever enough to 
appeal to the imagination of the doctors. The same holds 
true for the insurancemen, naturally. 

In addition to the selective advertising appeal, The 
Allen simultaneously conducted a shirt campaign for 
the general public. However, no free offer was made 
Emphasis was placed on attractive and unusuai adver- 
tisements. These were run twice a week in the three area 
newspapers for eight weeks. The ads were directed both 


free 


the laundry considered his profession sufficiently 





Prescription, at right, was sent to doctors 
in area and was enclosed in a ‘'pill 
box."’ Ads, below, appeared in news-| 
papers and also were used as inserts. 
These ads helped The Allen win Alt! 
contest at Atlantic City convention. Note. 
way ad emphasizes ‘style 


This coupon entities 


pr, __Fredsric 


Bausch 





toa Professional Sample of 
THE ALLEN LAUNDRY’S 
Gold Seal Shirt Service 
This is recommended as a 
tonic for wilted shirts, 
droopy appearance, im- 
paired self-confidence and 
Similar disorders. Regular 
weekly treatments will 
produce neat, trim collars; 
fresh, clean shirts that 
always have that “profes- 
sional look’. 

TWO SHIRTS WILL BE 
LAUNDERED FREE OF 
CHARGE WHEN ACCOM- 
PANIED BY THIS NOTICE. 
This prescription cannot be 
filled after May 15. 

THE ALLEN LAUNDRY 
Our professional touch 


helps your professional 
appearance. 
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at men and women and appeared on both the sports 
and women’s pages of the newspapers. An advertising 
agency prepared the ads, 

This part of the shirt campaign, won top honors in its 
category in the advertising contest held at the AIL con- 
vention in October. 

The Allen is not bashful in communicating with cus- 
tomers or potential customers through the use of inserts 
and mailing pieces. For instance, inserts similar to the 
newspaper ads were distributed during the shirt cam- 
paign. In addition, if a routeman encounters a new oc- 
cupant of a house he leaves a message welcoming the 
person and offering to do the laundry and drycleaning 
at half price for the first time. 

Plant visits and the loaning of films to local organiza- 
tions is another important aspect of the continuing pro- 
motion campaign. 

Various organizations are invited to make tours in 
groups of not more than 25. To encourage participation, 
the laundry guarantees the organization 25 cents for 
each member that makes the tour. At the end of the tour 
each person receives an inexpensive gift and booklet on 
the care and cleaning of garments. The tour takes two 
hours. 

Organizations are approached by letter with the 
theme, “Get more for your clothes dollar,” and which 
stresses the importance of the laundry and drycleaning 
industries. 

Recently, The Allen participated in a Business Educa- 
tion Day sponsored by the local Chamber of Com- 
merce in which 20 teachers were taken on a tour of the 
plant. 

They also supply films to various organizations. Each 
vear 10 to 40 groups see films about the laundry industry 
and the free enterprise system. Christmas cards are also 
sent out to all customers; some of the “better” customers 
have received gifts. Some 7,000 customers will receive 
cards this year. 

By planning promotion well in advance Mr. Wagner 
believes it is possible to develop a balanced program. 
This may not produce miracles overnight. But it will 
produce the customers. 


Quality is Maintained 


They evidently believe in the more positive aspects 
of the thought that you can fool the public some of the 
time but you can’t fool them all of the time. For that 
reason they go in heavily for quality control. Manage- 
ment knows full well that all the talk in the world (pro- 
motion); all the pressure in the world (salesmanship) ; 
and all the bargains in the world (cut-rate prices), 
won't get customers to return for a second dip. 

On alternate weeks they hold a “cabinet” meeting. 
In attendance are top executives, including Herb Koch, 
general manager, department heads and two route sales- 
men. Routemen are rotated to get the opinions of the 
men who deal directly with the public. 

At each meeting, held just before work begins, a wide 
selection of clothes, laundered or drycleaned the day be- 
fore, are closely inspected by the cabinet members. To 
make the inspection as valid as possible the selections 
are made at random; to do otherwise would spoil the 
effect of the inspection. The goal, according to John H. 
Wagner, sales manager, is to get work that is typical of 
The Allen production. 

Cabinet members, who are urged to be critical, check 
every aspect of production, including packaging, color 
brightness, finishing and so forth. The object of the in- 
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spection, as each is informed, is not to find fault with 
particular departments or individuals, but to view the 
garments with the eye of the customer. 

A quality rating card is distributed to each person at 
the meeting. Each process receives a certain number of 
points. As the inspection is made, the cabinet members 
give their score for each process. Passing grade is 80 
points. Highest possible rating is 100 points. 





LAUNDRY QUALITY RATING 





z 
° 





WEIGHT CORRECT 

PRICED CORRECTLY 

Hanks 

Shirts 

Sheets 

ADVERTISING O.K. 

SPECIAL INSTRUCTIONS FOLLOWED 


PRODUCTION CLASSIFICATIONS 


LISTING 


OOO0O000 





PACKAGING _ 





PACKING _ 
Wearing Apparel 
Flat 


SHIRTS 
Starching 
lroning 
Folding 
Buttons 
Cleanliness 


OTHER WEARING APPAREL 
Starching 
Finishing 
Folding 
Sock Finishing 
Handkerchief Finishing 
Cleanliness 


FLATWORK 
Ironing 
Folding 
Cleanliness 





COLOR 
ODOR 





TOTAL 





PASSING GRADE — 80 POINTS 

















Quality control rating card considers all production aspects and helps 
management get a good idea of where quality is good, where it is 
faulty 


The meetings, directed by a different person each 
time, also serve as a clearing house for suggested im- 
provements. Comments and criticisms from customers 
are usually reported by the routemen. 

Results can be seen in the consistent high quality 
of The Allen production, Mr. Wagner says. In addition, 
the quality control program tends to keep personnel on 
their toes; otherwise they might ease off on their efforts 
to do the best job possible. This holds for all personne], 
from top to bottom. © 
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Here’s a husky, two-fisted compressor 
with two working cylinders that gives 
you double the air at every stroke and 
ensures a dependable air supply with 
three all-important safeguards of long 
service life. 

Check these protective features— 
only the Westinghouse “‘Y”’ gives you 
all three. 


1. LOW OIL LEVEL PROTECTION 


2. THERMAL OVERLOAD PROTECTION 


PRODUCTS 
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DOUBLE 
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NOTHING 


Westinghouse 


3. STARTING UNLOADER—Interlocked 
with Controlled Pressure 
Lubrication 


Other modern features include auto- 
matic pressure control, pressure lubri- 
cation, multiple “V” belt drive. Dis- 
placements from 9.68 to 75 cfm; hp 
from 14 to 10. 

For more information write for Bul- 
letin IDC 9302-3 today. Be sure of 
economy and durability—get a 
Westinghouse “Y”’. 


AIR BRARE COMPANY 


mousrniat \W/ESTINGHOUSE aQ¥ 


DIVISION 


WILMERDING, PENNA. 


\ 


FACTORY BRANCH: EMERYVILLE, CALIP. 
DISTRIBUTORS THROUGHOUT THE UNITED STATES ... CONSULT YOUR CLASSIFIED DIRECTORY 
DISTRIBUTED IN CANADA BY: CANADIAN WESTINGHOUSE CO., LTD., HAMILTON, ONTARIO 


oa 


Westinghouse Accessories 
Add to Compressor Efficiency 


WATER-COOLED 
AFTERCOOLERS 


= 


Remove moisture . . . deliver 
dry air to the machines. The 
Westinghouse Type “W" After- 
cooler is available in a full 
range of sizes. 


PRESSURE 
REDUCING VALVE 


Durable, de- 
pendable... 

supplied in 

varying co- 

a pacities and 

for pressures 

ranging from 5 to 250 Ibs. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Laundry News Notes 


CORPUS CHRISTI, TEXAS—The 
newly opened Oriental Washatorium, 530 
Robstown Road, managed by William H. 
Turner, Jr., has installed open-end wash- 
ers. 


WYLIE, TEXAS—The Whiteway Laun- 
dry has been re-opened by Mrs. Bud 
Selby, owner, after having been destroyed 
in a recent explosion. 


MIDLAND, TEXAS—Doc’s Laundro- 
mat at 307 Dodson St., managed sincé 
August 1 by J. P. Matthews, Jr., now 
features curb service. 


SAN ANGELO, TEXAS—A new laun- 
dry department has been added by the 
Jones Cleaning Co., 2301 North Clad- 
bourne, managed by T. J. Jones. 


BARSTOW, TEXAS—Mr. and Mrs. 
Fred Long will soon open a laundry in 
the downtown section. 


WHITEFACE, TEXAS—Construction 
of a new laundry building for Girlstown, 
U. S. A., located near here, was recently 
completed. The laundry will care for 
the needs of the 56 girls now at the 
home. 


SAN JOSE, CAL.—The County Jail 
has recently opened its own automatic 
laundry, providing “guests” with that 
extra service. 


SAN MATEO, CAL.—The Louvre 
French, 2311 Palm Ave., has been opened 
by Mr. and Mrs. Walter Canadas. 


SANTA MARIA, CAL.—In addition to 
helping himself to a suit and two shirts, 
a burglar who broke into the Superior 
Laundry, 500 West Main, stole only one 
of the two $1 bills in the cash register. 


CRESCENT CITY, CAL.—A fire caus- 
ing an estimated damage of $250,000 
destroyed the Del Norte Laundry. 


ANDERSON, CAL.—Fred and Ralph 
Ganyon are opening a laundromat on East 
Center St. 
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LINCOLN, CAL.—Lambert’s Cleaners 
has opened a self-service washateria at 
the firm’s location on Fifth Street in the 
1.0.0.F. building. Wayland Lambert is 
the proprietor. 


SAN FRANCISCO, CAL.—A certifi- 
cate of operation has been granted to 
Lucretia H. Swinburne for Wilson Clean- 
ers and Laundry, 2110 Clement. 


HOLLYWOOD, CAL.—The Triangle 
Launderette, owned and operated by 
Stanley Hassal and Emanuel Zakar, has 
moved to new and larger quarters at 
1624 N. Wilcox Ave. 


FAIRFAX, CAL.—Work has begun on 
the remodeling of the Laundramat build- 
ing on San Anselmo Ave. 


PARSONS, KAN.—Mr. and Mrs. Dave 
Johnston have opened the Main Street 
Wash House at 3021 Main. 


FT. WINGATE, N. M.—A new $50,000 
laundry for the Indian Service is now in 
operation, serving the entire area. The 
old laundry at Fort Defiance has been 
closed down. 


ROSWELL, N. M.—Paul and Nadine 
Courson, owners of the Laundromat, 800 
South Main, have replaced their auto- 
matic washing machines with new equip- 
ment. 


LAS CRUCES, N. M.—The Wash- 
ateria, 452 South Alameda Blvd., has 
installed new equipment. The business is 
owned and operated by Mr. and Mrs. 


Bill Holden. 


PALM BEACH, FLA.—A Dixie Laun- 
dry Golf Tournament was recently held 
at the West Palm Beach Country Club. 


OPA-LOCKA, FLA.—The City Council 
has voted to fix an occupational license 
fee of $50 for laundries, laundramats and 
dry cleaning plants. 
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MIAMI, FLA.—A two-alarm fire, caus- 
ing an estimated damage of $225,000 has 
destroyed Metropolitan Laundry and 
Cleaners, Inc., 1085 NW 62nd St. 


LAKE WALES, FLA.—Recently cele- 
brating its 25th anniversary, Prather’s 
Laundry paid its employees with silver 
dollars. 


CLEARWATER, FLA.—Minnie Frazier 
Thomas, completing her 30th year of 
service with the Clearwater Laundry, re- 
ceived a special bonus from co-owners 
Edward Heidt, Jr., and Dave Perkins, Jr. 


COLUMBIA, TENN.—C. E,. Taylor 
has purchased the Sloan Laundry from 
George E. Sloan and is operating it as 
Taylor's Laundry-Cleaners. 


MEMPHIS, TENN.—Loeb’s Laundry- 
Cleaners opened a new branch at Lamar 
and McLean, giving a free pillow case to 
the first 1,000 customers. 


LAUREL, MISS.—The Snowhite Laun- 
dry and Cleaners was the first business 
firm of consequential size to pledge more 
than its quota in the Laurel Community 
Chest drive. 


BARBOURVILLE, KY.—A fire of un- 
determined origin damaged the Deluxe 
laundry plant with a loss estimated at 
$45,000. 


ELIZABETHTOWN, KY.—The Eliza- 
bethtown Laundry and Dry Cleaning Co. 
on S. Main St., has acquired an adjoining 
building, adding 6,000 feet of floor space 
to the 11,000 it formerly occupied. The 
firm has expanded seven times since 1929. 


LONDON, KY.—J. W. Terry. proprietor 
of the London Laundry & Dry Cleaners, 
reports the addition of new equipment. 


GREENWOOD, 8S. C.—The Washer- 
teria, 1207 S. Main, and the Greenwood 
Laundry both have installed new equip- 
ment. 


GREENVILLE, S, C.—The Palmetto 
Laundry, owned by S. C. Kelly, launders 
and drycleans free of charge all the choir 
robes of Greenville churches. 


ROSSVILLE, GA.—A fire of undeter- 
mined origin destroyed the Home Steam 
Laundry causing damage estimated be- 
tween $150,000 and $200,000. The prop- 


erty was partially covered by insurance. 
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“See How Easy it is... 


just add Ad-Dri dry to the second rinse! 
No other change in procedure is necessary 
...simply follow your regular formula. 
arto" b . The handy Dri-Ader Measure shows 
, - ‘ you exactly how much Ad-Dri to 
SS use for each 100 Ibs. dry 
weight of wash.” 


n 
For dry addit'° 


the laundry 





“Write today for full 
— information. Use this handy 
coupon for a quick reply.” 


AD~DRI IS NEW... the first significant advance in 
bleaching practice in 24 years! 

AD~DRI IS SAFE...dissolves quickly in the second 
rinse; the Dri-Ader Measure packed in each drum as- 
sures accurate application...you get controlled bleach- 


ing...no overbleaching or underbleaching. 

AD~-DRI IS SURE...hundreds of laundering tests 
show Ad-Dri Bleach gives excellent whiteness retention 
with minimum tensile strength loss. 

AD~-DRI IS ECONOMICAL... no mixing or stirring 
—no tanks or crocks—no liquid bleach carboys—no 
bleach uncertainties—no waste. And Ad-Dri reduces 
storage problems. 


Mathieson Ad-Dri Bieach is packed in convenient 100-lb. and 200-Ib. 
“Leverpak" drums with full-opening removable and replaceable heads. 


1243 


MATHIESON CHEMICAL CORPORATION 
Baltimore 3, Maryland 
Please rush all information 
on new Ad-Dri Bleach today. 





Nome saint 
Company 
PE vnicctintnscticntmnesiin metaiiepenlanaiaie 

City___. ee si apc UID easiness 
Usually purchase laundry supplies from____. 
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BATON ROUGE, LA.—A new $8,260 
laundry has been installed in the parish 
jail. 


GREENSBORO, N. C.—Owner W. S. 
Fox has opened a new plant of the Fox 
Cleaners and Laundry at 1802 Battle- 
ground Ave. 


CHARLOTTE, N. C.—The Arrow 
Laundy, 923 E. Seventh St., has added 
new equipment to its dry cleaning and 
finishing departments. 


ASHEVILLE, N. C.—Canie N. Brown, 
president, is celebrating the 50th an- 
niversary of the Swannanoa Laundry, 22 
Church St. 


CLEVELAND, OHIO—Albert J. Sal- 
zer, owner of the West End Laundry 
and Diaper Service and the Individual 
Laundry, has been elected president of 
the Laundry Institute of Cleveland. 


CHICAGO, ILL.—King’s Laundry at 
2211 Madison St., has installed new 
equipment and redecorated the outside 
of its building. 


TINLEY PARK, ILL.—The Sparkl 
Laundry, 5114 W. 95th St., Oak Lawn, 
recently opened its new $110,000 plant. 


Highlighting the grand opening were 
clowns, models and local political lead- 
ers. Orchids were presented to the ladies. 


KANSAS CITY, MO.—Samuel Paul re- 
cently purchased the real estate and 
building housing the Deluxe Laundry 
and Dry Cleaning Co., 39th St. and Bal- 
timore Ave. He acquired the assets of the 
business several months ago. 


ANDERSON, IND.—The Grand Laun- 
dry, 635 Meridian St., has added auto- 
matic individual washers to provide one- 
day service in addition to its regular fa- 
cilities. 


TERRE HAUTE, IND.—Star Cleaners 
and Launderers, according to Manager 
Dick Hawkins, has opened a new sub- 
station at Stop 1014 on the Clinton Road. 
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WINDSOR, ONT.—Consolidated Laun- 
dry and Dry Cleaning, Ltd., has been 
given permission by the city to erect a 
frame temporary store building at the 
corner of Pillette and Tecumseh for use 
as a pickup and deposit depot. 


NEW YORK, N. Y.—Carlyle Morton 
was guest speaker at the November 19th 
meeting of the Metropolitan Institutional 
Laundry Managers Association. His sub- 
ject was “Aids to Quality Maintenance 
of Institutional Linen.” 


FULTON, N. Y.—The Four-Hour 
Laundry at N. Second St., of which 
Anthony DiStefano is proprietor, is plan- 
ning an expansion of its facilities. 


BEDFORD HILLS, N. Y.—Mr. and 
Mrs. Frank S. Twiggar, formerly with 
the Ideal Laundry in Pleasantville, will 
operate the newly opened laundry in 
Depot Plaza. 


ATLANTIC CITY, N, J.—Rubin Bern- 
stein of the Philadelphia Naval Shipyard 
told the American Chemical Society's 
122nd National Meeting of a Navy re- 
search project using radioactive dirt in 
soiled linen to test synthetic detergents. 
Geiger counters are also being used to 
check the effects on laundering efficiency 
of changes in the formulas used for clean- 
ing agents. 


ELIZABETH, N. J.—Faucett’s Dry 
Cleaning and Laundry at 326 Leland 
Ave., which had been operated by Irving 
Becker and Herbert and Stanley Blick, 
has filed for cancellation of its business 
name. 


PATERSON, N. J.—The Little Falls 
Laundry has formed a 25-Year-Club for 
its workers with a quarter century or 
more service with the company. At an or- 
ganizational dinner meeting, presided over 
by Nicholas Vander May, partner and 
general manager, 26 employees were in- 
ducted as charter members. 


HUDSON, MASS.—The Hudson Laun- 
derette at 141 Main St., owned by Mr. 
and Mrs, J. Barentse, celebrated its re- 
cent opening by offering to wash one 
nine-pound load of clothes free of charge 
for each customer. 


BYBERRY, PA. — A fire sweeping 
through the laundry at the Philadelphia 
State Hospital caused damage estimated 
in the thousands of dollars. 
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WARWOOD, W. VA.—Expansion plans 
for the Home Pearl Laundry on Hazlett 
Ave. include the construction of a two- 
story building adjacent to the present one 
to house new offices and linen sorting 
and shipping departments. 


HUNTINGTON, W. VA.——The Pil- 
grim Laundry Co. sponsored a Halloween 
window-painting art contest among the 
local junior high and high school students. 


GRAND FALLS, NFLD.—The Gander 
Laundry and Dry Cleaning Plant was 
recently purchased by L. A. Simmons 
from the Department of Transport. It was 
formerly used by the R.C.A.F. 


MOSCOW, IDAHO-The Washerette 
Laundry at 325 West Third has been 
purchased by Jack McCormick, a recently 
returned Korea veteran, from former own- 
er Harold Berg. 


HERMISTON, ORE.—The_ Launder- 
ette, owned by Ethel Cockerham, has ex- 
panded and moved to a new location on 
Catherine Street. 


BAKER, ORE.—Silven’s Laundry and 
Dry Cleaning, 1935 Valley Ave., will 
hereafter be known as Crown Cleaners 
and Laundry, according to Paul York, 
owner. 


MANDAN, N. D.—A new shirt depart- 
ment is being installed at the Hawley 
Cleaners, it is reported by Charles Haw- 
ley, owner. 


VANCOUVER, B, C.—A contract for 
the construction of a two-story laundry 
plant at 231 East Georgia St. will be 
placed in the immediate future by S. Y. 
Wong. 


KELOWNA, B. C. -The Kelowna Gen- 
eral Hospital has recently completed work 
on its new laundry which will be oper- 
ated by Anton Schmidt and a staff of five. 


BINGEN, WASH.—The new Midway 
Laundry, near Bingen’s City Hall, has 
recently been opened. 


SEATTLE, WASH.—Independent 
Laundry & Dry Cleaners, Inc., has filed 
notice of voluntary dissolution. 


GREEN RIVER, WYO.—Owner George 
Shineberg has changed the name of his 
Rock Springs Laundry and Dry Clean- 
ers to the Green River Cleaners and 
Laundry. 
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Manufactured by M. A. POCOCK 1234 Central Ave. N.E. 
Minneapolis 13, Minn. 





The IDEAL machine for Laundries, Hotels and Institutions having from 800 to 2500 
sheets and spreads a day. (In Lots or Fully Identified) 
ONE Operator can do the work of two if not three hand shakers and with far less fa- 


tigue. Operators remain ON the job. Labor turnover on the toughest hand labor job in 
laundry is greatly reduced. 


Ironer production can be materially increased through the use of higher ironer speeds 
and a continuous flow of work. Racks hold from 80 to 90 sheets doing away with con- 
stant pole or feed board changes. 


(Three racks standard equipment with each machine. ) 


When writing tc advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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(Continued from page 14) 
for measuring the load on all lines. In this way they 
avoid overloading and prevent other troubles from de- 
veloping, thereby keeping their emergency calls to an 
outside electrician to a minimum. 

Two “service stations” are maintained at strategic 
locations in the plant. One of these contains spare parts 
for shirt finishing units and wearing apparel presses. The 
other is a lubritorium for all productive equipment. 

The first of these stations is but a few paces from 
the line of shirt units and presses. It is a simple cabinet 
containing small drawers and compartments. The shirt 
units are two-girl units each consisting of a sleever, 
a triple-head collar and cuff press, a yoker and a bosom 
press. The upper set of small drawers in the cabinet 
contains small spare parts for the sleevers and yokers. 
The lower set of drawers contains similar parts for the 
triple-head and bosom presses. Each drawer is labeled 
on the outside with a card listing the manufacturer's 
catalog number for the spare part inside. These numbers 
are arranged in numerical order for quick reference. 
Such items as pivot pins, exhaust buttons and pressure 
plate cams are included in these drawers. 

Another set of small drawers, labeled in the same 
manner, contains spare parts for automatic timers and 
press checks for all presses. 

A compartment in the cabinet holds gaskets, springs, 
air hoses and other larger spares. A complete press: 
check unit is stowed away in a bottom compartment 
available for immediate replacement when needed. 
Don’s men make all repairs on press checks thus elimi- 
nating the expense of sending them back to the factory 
for overhauling. A similar cabinet is being set up in the 
drycleaning finishing department. 

The lubritorium is adjacent to the washroom and 
contains three grease drums and guns. One drum and 
one gun are painted red, another set painted green and 
the third set silver. The red drum contains grease for 
ball and roller bearings and this grease is used only in 
the red gun. The green drum contains waterproof grease 
for washwheel trunnion bearings and this grease is ap- 
plied only with the green gun. The silver drum contains 
boiled grease for electric motors and the silver gun is 
used accordingly. 

Other compartments of the lubritorium contain lub- 
ricating vils for all productive equipment in the plant. 
Six different types of lubricating oils completely meet 
all their requirements. 

They buy the manufacturer's specified grease in every 
ease and the color scheme described above insures that 
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Lubritorium consists of a cabinet 
with colored grease drums and 
guns in upper compartment. 
Drums in lower compartment 
are unopened, contain new 
supplies of grease and oil for 
immediate replacement 


no greases become mixed together at any time. Uni- 
formity of lubrication with the proper grease is assured. 
Also, they over-grease everything except electric motors. 
If a manufacturer specifies that a piece of equipment 
should be greased once every two weeks, they grease it 
once every week. 

Once again, Lou Bellew “seooped” us. He saw the 
foolproof lubrication charts on the walls before we did 
(see page 28). These charts definitely fix the responsi- 
bility for almost every lubrication job in the plant. 

Every Saturday morning the lubrication schedule is 
followed to the letter (productive equipment is operating 
on a five-day week). Under this schedule every electric 
motor is lubricated once every six months, every piece 
of washroom equipment is done once every week and 
every press is done twice a month. This work is ac- 
complished by a member ef the maintenance crew plus 
one part-time worker. Specific responsibility for each 
job is delegated to each man and the wall charts serve 
as detailed follow-up records. 

A weekly cleaning schedule is just as rigidly followed. 
Every piece of washroom equipment is polished every 
six to eight weeks. Only the manufacturer’s specified 
metal polish is used. This brings up the lustre on each 
piece. Then it is finished with a silicone compound. 
Every week every piece is wiped down. This routine 
has completely eliminated the need for steaming and 
hand buffing. 

The exposed working parts of all presses are com- 
pletely cleaned with drycleaning solvent every week. 
This includes the framework and such parts as the 
springs and master valves. 

Hard maple floors are swept down with a sweeping 
compound every day. The Saturday morning routine 
includes blowing down lint with a compressed air hose 
in every part of the plant. An industrial vacuum cleaner 
is used to get at inaccessible places. 

Except for the pyrometer that covers just about every 
phase of the program. The pyrometer is a device con- 
sisting of a long rod with a heat-sensitive element 
on one end and a dial gauge on the other. When the 
element is placed on a press head, flatwork ironer roll 
or hand steam iron the gauge gives a direct reading in 
degrees Fahrenheit of the heat coming to the iron. 
Arnold says it is invaluable in checking the efficiency 
of these pieces of equipment, Also, when the girls claim, 
as they frequently do, that one particular iron is hotter 
than another (frequently used as an alibi) a main- 
tenance man can get out the pyrometer and prove or 
disprove her statement. @ 
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@ They say people from Missouri, “have to be shown”. 
In Kirkwood, Mo., that is just what Kirkwood Drive-In 
Laundry is doing. A typical AMERICAN NABORETTE 
Laundry, this small suburban plant is showing how peo- 
ple will “beat a path to your door’ with their laundry 
bundles when you offer fast, convenient, stop-as-you-shop 
service that fits the buying habits of today’s public. 


Designed as a complete “package” plant, the 
Nasorette Laundry will produce approximately $1200 
weekly sales volume with only 9 operators (including a 
working superintendent), and an office girl. In a space 
only 25 by 75 ft., the Nasorettre Laundry offers a full 


ie ft cites it Severed Bevo n Laun- 
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range of services from Damp Wash to Finish Family. 


With usual “American” foresight, the NABORETTE 
Laundry is engineered with inherent flexibility to meet in- 
dividual requirements. It is readily adaptable to individual 
bundle washing and can he modified to do semi-finished 
services only, as a feeder outlet for your main plant. 


If you’re “from Missouri” about the “selling appeal” 
and profit potential of the Nanoretre Laundry, just 
write us today and say “Show me”. We’ll gladly rush your 
free copy of the 12-page illustrated book giving complete 
facts about NABORETTE. 


AMERICAN 


LAUNDRY MACHINERY CoO. 
CINCINNATI 12, OMIO 
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Washing and baling rags for industrial use adds 
over $20,000 a year to the volume of Walker's Laundry 
in Niagara Falls, N. Y., according to G. W. Frey, owner. 

Frey 1,000 pound bales from junk 
dealers. When regular business is slow in the laundry, 
washed, cut into one-foot square pieces, 
wrapped in one-and-one-half-pound sections and sold 
to industrial plants in a 40-mile radius of Niagara Falls. 

Another sideline linen supply 
as a source for rags However, 
three-quarter-pound packages 
store for 36 cents. 
for home cleaning. 


buys rags in 


the rags are 


service also serves 
these rags are put into 
and sold at the plant 


Many laundry customers buy these 


In providing the rag service, Frey is taking advantage 
of surplus space in his plant. Two tumblers, a rotary 
knife, a scale and a baling machine make up the basic 
equipment. 

Frey pointed out that purchasing rags from junk 
dealers ean be 
tions in the 


a speculative operation due to fluctua- 
market, Rags delivered to the plant are 
stored until there is a lull in washing operations. After 
Washing they are brought to the “rag department,” 
tumbled, cut into smaller pieces and assembled in 114- 
pound packages. Then they are baled and delivered to 
the industrial plants, Before baling, buttons and zippers 
are removed 
ol sold. 

Frey 
scrvice, 


and either saved for use in the laundry, 


las not found it necessary to advertise this 
By word of mouth many of the plants in the 
area have heard of this service. Some plants, Frey said, 
just have their own rags washed and tumbled at 
Walker's. This is a small operation and amounts to 
about $2,500 a year. 


Frey is a firm advocate of sideline services, especially 


LAUN 


Rags Make Good 
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Sideline 


Top: Operator cuts rags with rotary knife after they are dried in the 
tumbler behind him, Below: After being wrapped in one and one half 


pound packages the rags are assembled in 100-pound bales in this 


small baling machine and shipped out to the area industrial plants 


in “small towns.” In addition to laundry 
ing, he offers linen supply, fur storage 
rag service. Frey has good reason to approve of these 
provide 20 volume. @ 


and dryelean- 
and the industrial 
percent of his 


services; the YY 





Frontier Couneil Uses A. 1. L. Seal 


Increased Jaundry volume and promotion of the AIL’s 
Seal of Approval is expected from an advertising cam- 
paign being conducted by members of the Frontier 
Laundry Council of Buffalo, N. Y., and a local store 

In cooperation with the Council, Adam, Meldrum «& 
Anderson Company, a leading Buffalo department store, 
ran a full page ad in the November 16 issue of the Buf- 
falo Counsr-Eepress. Promotion 1 
of the Manhattan Span Shirt. 

The ad lists the names of the cooperating laundries, 
the Council and the AITL’s Seal of Approval. 

Pulling power of the promotion is based on a one- 
guarantee” of the shirt. It works this 
way: 1. The store guarantees the og if the collar 
wears out before the body of the shirt. The Council 
guarantees a full year’s wear if a shirt ts 3s laundered by 


based on the sale 


vear “three-way 


one of their member laundries. 3. The shirt manufacturer 
collar will outlast the body of the shirt. 

Part of the ad says: The Frontier Laundry 
Council is so sure of the guaranteed qualities (of the 
shirt) that they have insured the wear of this shirt for 
at least a year vt their highly 
modern methods. As long as you send your Span to any 
of these amarante listed each time it needs washing, 
they'll back up these statements ... 


guarantees the 


washings by superior, 


ADAM MELDRUM & ANDERSON 

PURCHASE DATE ~~ 
THIS 18 YOUR VALUABLE ONE YEAR GUARANTEE! t 
THI MANHATTAN GPAN SHIRT © SENT EXCLUSIVELY TO ANY 


MeMeeR MORY LIGTES ON THE REVERSE SIDE EACH TIME 


(7 NEEDS WASHING 1S GUARANTEED FOR ONE YEAR 


BY ADAM MELORUM & ANDERSON 
THIS CERTIFICATE WILL ®E HONORED BY 


THE FRONTIER LAUNDRY COUNCIL 
MEMBERS LISTED ON REVERSE SIDE 


To take 
been made 
Council. 


full advantage of the ad tear sheets have 
available to participating laundries by the 


been listed on 


The names of the laundries also have 
Participating 


the guarantee which goes with each shirt 
laundries are: 

American Palace Laundry, Buffalo Community Laun- 
dry, Dates Laundry, Frank’s Launderers & Dry Cleaners, 
Liberty Laundry, Mohn & Hunter Laundry, Morgan 
Laundry Service Inc., Parkhill and Hart Laundry, Pen- 
drick Laundry & Cleaners, Peoples Laundry, Quality 
Laundry and Sweet Kleen Laundry. 
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CHEMICALS 


7 Aspecial phosphate 


for conditioning water 


Available in 125-Ib. and 
350-lb. Leverpak drums 


A free-flowing granular product, new Wyandotte RUSKO 

ses dissolves quickly and completely, rinses freely . . . can be 

° NY A . 

yer“ OY es G added dry to the washwhee) or made up in stock solution, 
49 


es & A f s of RUSKO added to the washwheel, regen- 
s pee ew ounces 0 , reg 
Be . ony awe 
j) . 


erates soap and prevents the formation of lime soap. Only 
one or two ounces added to the bleach sequesters iron oxide 


and prevents yellow discoloration of fabrics. 


Ask your Wyandotte representative for data and a dem- 
onstration of sensational new RUSKO. Wyandotte Chem- 
icals Corporation, Wyandotte, Michigan; also Los Angeles 
12, California. 


yandotfe CHEMICALS 


Helpful service representatives in 138 cities in the 
United States and Canada 


Solution high in iron Same solution is clear 
content before addi- ten seconds after 
tion of Rusko. Rusko is added. 


CLEANING 
THE Largest manufacturers of specialized cleaning products for business and industry 
WORLD 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Bus and Taxi Cards Cliek in a Paso | 


George H. Harvie, or of El Paso Laundry & 
Cleaners, who has been using taxi back eards and out- 
side bus cards, reports that this type of advertising costs SWIARGLL CAIs, 
less than radio and newspaper space, and is pulling in Ee ~~ 
s\ = iad 4 
business for his plant in a much greater volume than was AW 
experienced with larger amounts of advertising money j 
in other media. 
‘ards on both sides of 30 city buses for one month cost 
. For one week, on the back of 40 El Paso city taxi 
pile: the cost runs $100. These figures include the cards 
themselves, with enough cards left over to use on the 
plant’s route trucks. 
“We noticed an immediate increase in volume,” says 
Mr. Harvie, “when we started using the taxi and bus 
eards. We buy the advertising from a local agency 
which looks after all details and furnishes the new cards 
when we change copy.” 














70-year-old Ohio Laundrywoman Combats Vice 


A COURAGE( JUS, 70-YEAR-OLD laundryowner in About this time out-of-town newspapers, notably the 
Steubenville, Ohio, has leaped into the limelight with a Pittsburgh Post-Gazette picked up the story and gave 
“one-woman crusade” against wide-open vice conditions — it front-page coverage. 
in the city. Xesults from Mrs. Geary’s efforts, if not: permanent 
The woman is Mrs. I. E. Geary, owner of Star Laun- or perfect, came quickly, Operators in the red light dis- 
dry and Dry Cleaning Co. She is the widow of the firm’s trict have gone underground at least for the present. 
founder, E. M. Geary, and has been operating the 50- Publicity due to out-of-town press interest has an- 
employee laundry since 1935. gered some of the town’s good citizens. But Mrs. Geary 
In a long-distance telephone interview, Mrs. Geary said many more people have praised her efforts and 
told StarcHroom LAuNpRY JOURNAL the story of ber convictions. While losing business from people near the 
fight. She said prostitution and gambling has existed in plant, which is in the “heart” of the red light district, 
Steubenville on a large scale for a number of years. Mrs. Geary’s laundry has acquired business from people 
Mrs. Geary started her campaign in November. The _ in other areas. 
boiling og of her- patience was reached when she Two telephone threats on her hie have not stopped 
learned the “red light district” which surrounds her Mrs. Geary. Cautiously anticipating victory, she Is 
plant, was “operating on a shift basis—like a factory.” nonetheless holding her breath, hoping civie-minded 
_After failing to interest city officials, including the citizens will get in the fight with her. 
city’s mayor and police chief, Mrs. Geary personally Meanwhile, Mrs. Geary has not neglected her laun- 
phoned and spoke to Ohio’s Governor Frank J. Lausehe dry. It is still operating and keeping her doubly busy 


and Attorney General William O’Neill. as she tries to keep Steubenyille really clean 





LAUNDRY BUSINESS TRENDS 


nae eR a ae 


New York New Jersey New England 
Oct. 25—1.5% more than last year Oct. 25—2.5% more than last year , 25—2.9% less than last year 


1—0.4% less than last year Nov. 1—2.1°% more than last year 1—2.8°% \ess than last year 


Nov. 8—I1.4% more than last year Nov. 8—1.9% more than last year . 8—2.6% less than last year 
Nov. 15—2.2°%. more than last year Nov. 15—2.9°%. more than \ast year . 15—3.0% less than last year 
V R Weiser & Co., Vew Vork MR. Werser & Co. New Yorl ‘arruthers & Co., Bostor 
Southeast 


Oct.—4.0% less than last year 


J. R. Wilson & Co., Atlanta 



























24 ROBOTS = now we're 100% automatic! 







Youncstows 
ToweL Surety & 
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Robot Laundry Machinery Sales 
™ne Wout Company 
























pivision 0? - 
Champerseure- pennsyivanld 
Actention: wr. E. R, Less November 19. 1952 io 
§ Dear Mr. Leis: 
Just gix years ago nis month, we installed our first Ropot Fully 
pxtomatic washer at youngsto¥m» gnio prent «nere exhaustive tests 
were conducted gor 3 period of approximave?y three months with the 
result we were sold on Robot anda now nave otal of fourteen 
Ropots + cnis plant. 
in aaaition to the gpoves we installed give Robot automatic 
pennsylvania plant, Known 8&5. Keystone Coat. 

















wasners at our trie 
Apron af Towel supply Company - 
Anovner one of our subsidiaries. The Abbott Linen supply Company - 
cincinnat! ohio purchases from you serine cne post vear five 
Robots- 
with the three plants above mentioned: ge are proud to say our 
yasnrooms are 100% automatic A era d total of qwenty-f our Rovot 
‘ ond t say we »>*° cpem WO a be putting it 
ney yaboor, 
ity in 


supplies, waters 
and 1e85 wee 


every washing cycle 
wasners 


Robot automatic 


re will always pe a preesure to recommend 
ana you may Use canis Letter as you see fit 1” 7 nations) 
advertisinB: 

ruly>» 


Yours very t 
STOWN TOWEL 


SUPPLY & LAUNDRY C0. 


YOUNG 


4 


ro president 


~~ Rebot Laundry Machinery Soles _ 
Division ofthe Well Gontpeny 
Chambersburg, —— 

Please send wi 
ithout obligati 

ganas obligation full i i 

vi Self-contained Automatic Wa Na 
shers. 


-~-- 
~~ 
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MACHINER 
pivision of THE WOLF sph 


CHAMB 
ERS 
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How To Pre-Test Applicants Be- 
fore Hiring 


Special testing methods, developed in San Diego by 
O. Reed Sauter of the California Laundryowners As- 
sociation, have enabled local laundries to screen ap- 
plicants for jobs before hiring them—and to secure a 
much higher class of employee as a result. The simple 
tests given are fast and accurate, according to Mr. 
Sauter, who outlined the hiring method at the associa- 
tion’s recent Fall Clinic in Sonoma, Cal. 

The problem of securing applications for employ- 
ment, & major one in many California communities, 
is simplified by advertising the benefits of employment. 
Aiter the applicant has come to the plant the first test 
given is the filling out of one side of the application 
form. In addition to proving that the girl can read and 
write legibly, the form shows name and address, age, 
marital status, citizenship, previous employment, and 
the specific answer to the question, “Can you work 
steady standing?” 

The reverse of the card is then filled in by an office 
gir] from observation of the applicant and by direct 
questioning. Cheek-marks are used to classify the ap- 
plicant into the various groupings. The following ques- 


fons appear on the back of the eard: 





100-120 221-1140 24-180 


| ste | sise5ie | ss 
. i . 2 yr. 

















By classifying present employees an average point 
score for the above questions was developed and mini- 
mums set. Questions are heavily weighted in points 
depending upon the answers desired. For instance, be- 
cause cannery help leaves during the fishing season, a 
“ves” answer to this question scores one point and a “no” 
scares 20 points. Girls with hotel addresses seore one 
point, and others, 20 points. Six months employment is 
good tor one point, a year for five points, and (wo years 
for 12 points W ith the score doubled if the work has been 
in a laundry 


System is simple 
The advantage of this simple card system is that 
anyone can take the applieation, without the necessity 
of calling the superintendent. Point scores are figured 
by management and only on the question of “appear- 
ance” is opinion called for—other answers are factual 
Uniess the applicant reeetved the minimum score, man- 
agement feels that a personal interview would be wasted 
time—the employee would not fit into the requirements 
of the job or into the personnel currently employed by 
the plant. 

Application forms of this nature are kept on file 
permanently for all applicants and for all present per- 
sonnel, and the information filed has proved to be of 
great value in many instances. The white cards are 6 
inches by 4 inches and are easily filed. The system is 
simple, fast, and efficient, according to Mr. Sauter. 
(Reprinted through courtesy of the California Laundry- 


owners Association.) 
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We recently saw a belt with a different 


twist at The Allen Laundry of Allentown, Pa. It is used 
to convey key tags and is geared to the apron roll of 
the ironer, The belt is an arm’s length away from the 


conveyor 


feed operator, When a bundle is completed she simply 
reaches over and drops the key tag on the belt. 

The canvas belt is about J] inches wide and has wood 
side walls to prevent the bars from sliding off. Lron sup- 
ports attached to the meta) ro)l cover on the side rigidly 
hold the conveyor. Allen maintenance men built the con- 


veyvor. 


Slickrail Loading 


The Allen hasn’t neglected improvements on the dry- 
cleaning side of its business. To save the time and ener- 
gies of routemen, they have extended slickrails from the 
shipping department out to the truck loading platform. 

Previously the routemen had to earry garments as 
much as 20 yards. Now they simply shove the garments 
to within two steps of their trucks 

Instead of having to make a number of trips to fill 
up his truck, the routeman simply pulls out his garments 
from the storage bins, places them on the slickrail and 
vuides them out to the truck in probably not more than 
two trips. 
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SUPERBILD 


;NEW FORMULAT 
NEW mareriast- This 


GREATER petercency f* 


For cottons, for family wash, for heavily soiled 
work—for all work requiring a high pH builder 
~Solvay’s new SUPERBILD is the idea) builder. 
Now improved with four special ingredients in- 
cluding complex phosphates, SUPERBILD is 
blended together in a new, exclusive formula 
that gives you more suds... greater detergency— 


many outstanding properties not available in 


any other laundry builder! For example... 

Only in new SUPERBILD are efficient wetting 
and penetration, superior soi) suspension and 
dispersion, quick and thorough rinsing com- 
bined with strength, safety and economy. In ad- 
dition, new SUPERBILD is now easier to handle 


and use because it is free-flowing, non-caking 


and practically dustless, 


Here's What New Superbild Does— 


... For the Water 

New SUPERBILD improves the action of water, 
regardless of the degree of hardness. With 
SUPERBILD, even softened water will wet faster, 
penetrate sooner, suspend soil better, and 
rinse more quickly and thoroughly. Water 
containing hardness will be softened, and the 
formation of insoluble soaps—soaps that build 
up on the wash wheel and stick to the clothes 
—will be virtually eliminated. In addition, new 
SUPERBILD regenerates lime soaps—insoluble 


soaps that may enter the wash with the clothes. 
These lime soaps are converted, made soluble, or 
dispersed; they do not re-form in a suPERBILD 


solution. 


... For the Soap 

With new SUPERBILD in your formula, you get 
more suds and greater detergency ... cutting the 
cost of your laundering operation. New super- 
BILD also has the strength to do an efficient, 
economical job on heavily soiled work; yet it 


SOLVAY PROCESS DIVISION 


oOlV4, 


Chemicals 


Boston * Charlonte * Chicago * Cincinnati °£ 
Houston ¢ New Orleans * New York ¢ Phil@ielphia © Pittsburgh 


ALLIED CHEMICAL & DYE CORPORATION 
61 Broadway, New York 6,)*. Y. 


BRANCH SALES OFFICES’ enn 
leveland ¢ Detroit 


St. Louis ¢ Syracuse 


has a buffering action that makes it safe for 
linen supply and family wash. 


..-For the Whole Wash 

Gives you a cleaner, fresher, more sparkling 
bundle with lower tensile strength loss at a 
minimum cost. Containing the finest, most mod- 
ern ingredients and compounded with all the 


skill of America’s oldest and largest alkali pro- 
ducer, new SUPERBILD cannot be matched for 
efficiency, economy and performance, 


Other Solvay Products | 





for the Laundry 


GREEN LABEL* COMPOUND 
SNOWFLAKE* CRYSTALS 


SODA ASH 





AIL I 
ll kalies 
Soda Ash - 


Since 188/ 


* Reg, U. 8. Pat. Of 


Chiorine - 
Sodium Bicarbonate 
Sodium Nitrite 
Ortho-dichlorobenzene 


+ Calcium Chloride 
Potassium Carbonate 
Para-dichlorobenzene 
Ammonium Chloride 


Caustic Soda . Caustic Potash 
Specialty Cleansers 
Ammonium Bicarbonate 

Monochlorobenzene 


CAUSTIC SODA 
LAUNDRY SODA 
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International Group Studies Textile Colorfastness 


Marked progress in the development of international 
test methods pertaining to various aspects of colorfast- 
ness on textiles resulted from a three-day conference 
in New York, November 10-12. Textile specialists from 
six countries, including the United States, took part in 
the discussions. 

The meetings, held at the headquarters of the Ameri- 
can Standards Association, were part of a project of 
the International Organization for Standardization 
underway since 1948. Representatives of the standards 
organizations of Canada, France, Germany, Switzer- 
land, the United Kingdom and the United States, par- 
ticipated as members of an ISO subcommittee con- 
cerned with the subject. 

Agreement was reached on the general principles of 
the fastness tests and on specific test procedures. Test 
methods considered were of two types—those pertain- 
ing to colorfastness to processing treatments and those 
pertaining to fastness to use conditions. In the former 
group, test procedures for fastness to each of the follow- 
ing agencies were agreed upon: water, water spotting, 
sea water, rubbing, acid-spotting, alkali spotting, car- 
bonizing, peroxide bleaching, potting, mercerizing, stov- 
ing, soda-boiling, chlorination, chrome and metals in 
dye baths, and hypochlorite bleaching. 

Use tests considered included fastness to such items 
as perspiration, light, cross-dyeing, and washing. 

Two methods for colorfastness to light were con- 
sidered. Of these, the daylight method was confirmed, 
but the carbon are method, practiced largely in this coun- 
try, was held over for further discussion. A test method 


for hand washing was agreed upon, but the severe laun- 
dry washing test is yet to be determined. 

Two “gray scales” were accepted for rating the mag- 
nitude of color changes in various tests. These scales 
consisted of five shades of gray—one scale for the 
evaluation of color loss and the other for the determina- 
tion of the degree of staining or “bleeding” of colors 
onto white fabrics. 

Test procedures for fastness to perspiration and cross- 
dyeing were held over for further consideration. The 
cross-dyeing test had been circulated to the group too 
recently to reach agreement on it, and test procedures 
for fastness to perspiration are to be restudied because 
of new research data. Dr. P. W. Cunliffe, of the Society 
of Dyers and Colourists of Yorkshire, England, reported 
that investigations have revealed that natural perspira- 
tion contains compounds not heretofore included in the 
artificial liquids used in tests. Histamine, an amino 
compound, is the principal property discovered. It is 
now realized that this compound, and any others dis- 
covered, will have to be introduced into the artificial 
test liquids to give results comparable to those pro- 
duced by natural perspiration. 

Completion of the standards and final agreement 
by all of the nations should oecur within a year, Dr. 
William D. Appel of the National Bureau of Standards 
and chairman of the meeting, stated at the close of the 
sessions. He expressed satisfaction at the degree of 
unanimity reached by the group, in spite of the various 
points of view that had to be resolved. Revised drafts 
are now to be circulated to the member groups. 


Why Is It That... 


while you won’t hesitate to ask your host for 
another cocktail (cost 40 to 50 cents), you'll hesitate 
to use one of the hostesses’ fancy guest towels in the 
bathroom? Our research indicates that 93 percent of 
men guests, after a short mental debate, use their 
pocket handkerchiefs to dry their hands. 

. an immaculate woman, dressed to the teeth for 
church, will struggle across a busy thoroughfare in Sun- 
day traffic, carrying the week’s dirty wash into an open- 
Sunday launderette? Launderettes, open on Sunday, 
have struck a bonanza! 

. dirt, dust, and rubbish pop up like magic all over 
your normalhy clean plaut whenever you take through 
a party of distinguished visitors? Or, whenever a cus- 
tomer is visiting in the plant (a) the extractor man 
pulls a load in such a manner that several pieces fall 
on the floor, whereupon he retrieves them and throws 
them back into the truck, or (b) shake table girls snap 
sheets so vigorously that one or the other yanks the 
sheet from opposite’s hands, drags it across the floor, 
and then ineffectively brushes at the drag marks. 

... the new customer who protests filling out a credit 
questionnaire, who is insulted when you ask any ques- 
tions, always turns out to be the credit risk—and often 
the bad debt of the year? Contrarywise, the big, rich, 
“best” people whom you know are good are always slow 
pay, while the little middle guy pays promptly on the 
tenth of the month? 

. . . your best driver, whose weekly check runs con- 
siderably above that of the plant manager, is invari- 


ably a somewhat left-of-center champion of “the lit- 
tle man,” a rabid protector of the rights of unknown 
drivers of some other plant nearby who aren’t treated 
right, and the one wise guy who says, when you actually 
show him the books, “Let’s see the other set?” 

. every customer, who knows darned well how diffi- 
cult it is to finish a child’s shirt, skirt, or dress, thinks 
you should be able to do it for half the price of a regu- 
lar article? 

. wherever the weather is cold, smoky, and wet, 
wet wash goes like hot cakes, but in sunny California 
the customer won’t buy it? 

. every joker who runs a two-bit agency is an au- 
thority on launary quality, whose rum-dum customers 
get the fastest service, highest quality, most expensive 
shirt packaging, all for the lowest prices—and still he 
feels that he should be “looking around” . . . although 
he’s three weeks behind in paying you now, and he’s 
trying to think up claims to cover this shortage? 

. color-blindness is an occupational disease of the 
guy who pours in the blue—and of the person who's 
supposed to pull out the red or yellow socks? 

. despite all this, every laundryman loves his job, 
would rather talk laundry than eat, is pretty optimistic 
about his future, is the guy who can be counted on for 
Community Chest, Red Cross, or blood bank, is a good 
guy and a credit to the community? 

Why Is This? 
(Reprinted through courtesy of the California Laun- 
dryowners Association.) 
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To get true color retention at low cost— 


moND DETERGENTS DON’T buy a detergent that’s stronger than you need. 
DIA for the Loundry industry . . » that doesn’t dissolve completely. 


Ortholate . .. that’s more expensive than you need. 
Metasilicate - 


Supersiticate DO call your Diamonp Technical Serviceman. He'll analyze 
peg Hydrobreok® your water supply, your soil conditions and your operation, and 
ace a eee: F prescribe the Diamonp compound that will give you 
sours best results at low cost. 
Sofety-Linen®:  Septo® ; If you haven't taken advantage of this free 


Econo 
bo® 
Car Double Duty® 


BLUES 
Liquid Blue G 
(Green) 


DIAMOND service, why not call your DiAMonpD sales 
office now? And start getting all the advantages of 


Diamonp laboratory-engineered laundry detergents. 
Liquid Blue R 


(Red) 


in. 
DIAMOND 





DIAMOND LAUNDRY DETERGENTS ¢ SOURS ¢ BLUES 





DIAMOND ALKALI COMPANY + CLEVELAND 14, OHIO CHEMICALS 
® 
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Electronic “Eyes” Attract Attention 


See page 54 for full story of this new plant. 


Conrad Lantz has devised 
another piece of showman- 
ship for Pilgrim Laundry’s 
new drycleaning plant in 
Detroit. When garments 
travel past one of the plate 
glass windows on his unique 
chain conveyor they pass 
between two electronic 
“eyes” (figs. 1 and 2) which 
actuate the electric number 
sign above (fig. 3). The total 
number of garments proc- 
essed from the time of open- 
ing each day is registered on 
this sign in the plain view of 
customers in the parking 
space outside. Here is gar- 
ment number 52 passing 
along the “assembly line” on 
last November 25th. 

What does it prove? Well, 
according to Mr. Lantz, he’s 
not sure it proves anything. 
But an awful lot of people 
stop every day and watch 
the darned thing. It shows 
that laundry and dryclean- 
ing operations can be drama- 
tized in the public eve in 
such a way that lot of 
window traffic can be at- 
tracted. And a lot of those 
people must bring in their 
clothes for cleaning accord- 
ing to the sales curve since 
opening of the new plant. 


a 








“Selling” Employees 
on Their Work 


One way to “sell” employees on the importance and 
value of their work is by use of a daily, or weekly, quiz. 
The suggestion is to mimeograph or hectograph a series 
of short, fairly easy questions about the plant, the cus- 
type of work done, ete.—questions which can 
be answered with a word or a few figures. Such ques- 
tions as “How many families do we serve in an average 
week ?.” “How many fire extinguishers are there in the 
plant?,” “Is there a safety switch on our flatwork iron- 
er?,” “What is our percentage of claims?,” etc., are ac- 
tually fun for the employees to answer. 

Quiz papers are placed by the time clock in the 
morning with an invitation to “Take One” and instruc- 
tions say that the employee coming nearest to the night 
answers will be given a free lunch the following day 

a free laundry bundle—a dollar bill—or what have 
you. Quiz papers are turned in when the employees leave 
at the end of the day. 

On the following morning correct answers appear 
chalked on a blackboard by the clock as well as the 
names of the winner or winners. By repeating ques- 
tions after a few weeks, the lessons learned may be 
drilled into the employees. 

It is important to teach present employees the value 
of their jobs, various safety rules. The general plan of 


tomers, 





operation of the plant, the importance of the customer, 
and many other things. Here’s an easy way to do it that 
is fun.—( Reprinted through courtesy of the California 
Laundryowners Association.) 














“In recognition of your 25 years of faithful service, we're giving you 
a car allowance so you won't have to cover your territory on foot." 
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HERE AT LAST! 


THE SOLUTION TO YOUR SPORT SHIRT PROBLEMS 


JOURNAL 


PROSPERITY'S (Zacwflece SPORT SHIRT DEPARTMENT 


SPECIAL 
SPORT SHIRT 


SPORT SHIRT 
EXTRACTOR 


B sPORT 
SHIRT 
CONDITIONE 


DOUBLE 
SLEEVER 


me 


YOKE, COLLAR, 


CUFF & PLACKET PRESS 


FRONT & BODY 
PRESS 


vOut, COUAR, CUTS 
fond PACKETS 


\, eont ane 8007 
\ 497 -.5F 


FLOOR PLAN 
@MODEL SETUP 
BALANCED for EASY 2-GIRL OPERATION 


® SPECIAL -4utomatie WASHING 


Prosperity’s SPORT SHIRT DEPARTMENT WASHER has correct cylinder 
diameter and speed to assure quality washing without felting, shrinking or 
fraying of seams. Equipped with Prosperity's Exclusive Formatrol® Cycle 
Timer which automatically controls the complete washing cycle. Also equipped 
with automatic temperature control which keeps temperature at 90 degrees 
throughout the entire cycle. All these features plus a process (Special For- 
mula) developed makes it possible to wash all fabrics and colors together 
without segregation, 


@® SPECIAL Regulated EXTRACTING 


Prosperity's DUO-MATIC EXTRACTOR is operated at a speed regu- 
lated for proper extraction of today's synthetic sport shirt fabrics without 
damage, breaking, cracking or tearing of the more brittle weaves. With the 
flick of a switch, this machine can be used for high speed extraction of cottons. 


PROPER CONDITIONING 


Prosperity's DUO-MATIC TUMBLER, vented for mixing cool and hot 
air for controlled temperature drying, is essential in removing excess water 
and properly conditioning flannel, wool and synthetic sport shirts, none of 
which can be ironed directly from the extractor without becoming stiff and 
boardy. The small diameter cylinder reduces pounding, thus eliminating felt- 
ing and fraying of seams. Equipped with a big end door for fast handling. 
This tumbler can also be used for drying cottons by closing the vents. 


FINER, FASTER FINISHING 


Prosperity’s SPORT SHIRT FINISHING UNIT... with controlled tem- 


perature, correct pressure, proper padding, frosted upper bucks and bottom 
steaming, incorporates all the features necessary to produce a smooth, soft 
finish without danger of glossing or fusing synthetic materials. Prosperity- 


recommended lays are fast and easy ... from Sleever to Collar, Cuff and 
Yoke Press to Front and Body Press 


WIRE or WRITE "odae/ 


The PROS 


AUTOMATIC PRECISION PRODUCTION TOOLS 





AND DRYCLEANING PLANTS 
Tredemerk Prosperity 
fog U5 fut OF “om 
Main Ofce ond Factory, Syrecuee 1.MY Seles, Service angParts in Prone: MC Civies 
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Bridge connects new drycleaning plant 
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Sketch shows workflow in new drycleaning plant. Work crosses alley on chain conveyor via the bridge and is dropped into hopper over sorting 


(marking) table. Skid baskets carry garments through cleaning operations on roller conveyor. After spotting work is carried on chain conveyor 
(broken line) to finishers, to gravity slickrail, to bagger who puts finished garments back on chain conveyor for trip back to storage in laundry plant 


Showmanship Plus Conveyor 
Kquals Sales 


New $70,000 drycleaning department sparks increased volume 


By JAMES A. BARNES 


DRYCLEANING SALES at Pilgrim Laundry, Detroit, 
account for 40 percent of total sales today and manage- 
ment has set a goal of bringing that volume into 50-50 
balance with laundry sales as fast as possible. Over-all 
sales at Pilgrim are double what they were at the end 
of the war and, inasmuch as there was no room for 
physical expansion in the original building, a definite 
problem existed. 

Solution of the problem was achieved by acquiring 
the corner property across an alley from the laundry 
and building a new drycleaning plant there at a total 
cost of $70,000. The 100 x 20-foot building is set on 
one side of the 101 x 50-foot lot abutting a super 
market next door. The balance of the lot has been paved 
and made available for parking space. 

Installation of new equipme nt plus a novel conveyor 
designed to carry work into the plant from the laundry 


call office and back again permits an optimum produc- 
tion of 6,000 garments through the 2,000 square feet 
of floor space in a 40-hour week. Productive employees 
number 12. 

Because the alley is a thoroughfare for trucks supply- 
ing the super market, it was impossible to connect the 
laundry and drycleaning plants on the ground level. 
Permission was received from the city government to 
build an enclosed bridge from the roof of one building 
to the roof of the other. The conveyor travels a 420-foot 
route from the sales counter in the call office up through 
the bridge, down into the cleaning plant, completely 
around the plant and back to the call office. It is a con- 
stantly moving, continuous link chain supported at six- 
inch intervals by vertical members which are suspended 
from two wheels. The wheels run along the inside of a 
completely enclosed track. The track consists of sec- 
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EVERYTHING 


YOU EVER 
SUGGESTED 
FOR COOLER, 


QUICKER, 
MORE CONVENIENT 


PRESSING 


¢ It’s Cooler for Operator 


Protects the presser from radiated 
heat! New streamlined Y-piece that 
supports the press head is shielded 
by steel cover plate. Heat is de- 
flected away from the presser’s 
face and chest. 


oy Right Heat for All Fabrics 


Heat indicator built into head sup- 
port tells at a glance when tem- 
perature is right for heat sensitive 
synthetics, as well as for woolens. 
Eliminates guessing — reduces 
touch-ups. 


¥ Slide-Out Rails Support 
Garments. 4 step-saving con- 
venience—one at each side of table. 
Place unfinished work over one 
rail. Other rail holds hangers in 
easy reach for finished pressing. 


py Lifetime Table Top 


Easy to keep clean plastic surface 
that can’t scratch, stain, snag, splin- 
ter or burn. Improved support—no 
sag or tip. Full-length backboard 


curves smoothly into table top. 
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PLUS OTHER BIG TIME AND WORK SAVING IMPROVEMENTS 
Your suggestions for ways to make your Hoffman even better, 
faster, more convenient are all here in this great new pressing 


machine. Discover just how many ways this new Hoffman can put 


new profit in your pressing — call or write your Hoffman repre- 
sentative today. 


No W- y MORE THAN EVER 


“HOFFMAN’”’ GIVES YOU 
MORE FOR YOUR MONEY! 


-- SINCE 1905 
_ _ 
U.S. HOFFMAN MACHINERY CORP. 
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| At sales counter the conveyor hooks are in easy reach of clerk 


tions of a modified, inverted “U” shape with the ends 
of the “U” flanged inward to support the wheels. Track 
sections are welded together and supported from the 
ceiling by half-inch rod stock. 

When we were there the conveyor was carrying 
finished garments from the plant back to the storage 
racks in the call office but a final detail was still to be 
completed before incoming work could be carried from 
the sales counter directly to the plant. The illustrations 
serve to show how the system will operate when com- 
pleted. 

When the clerk accepts garments from a customer at 
the counter she places them in a pick-up bag, encloses 
a copy of the sales ticket and hangs the bag on a con- 
veyor hook. These hooks are centered on every fourth 
vertical support for the chain and are within convenient 
reach of the girl as she stands at the counter. Traveling 
at the rate of approximately 6% feet per minute, the 
bag starts the climb up to a hateh which leads to the 
bridge. After passing through the bridge the bag reaches 
a “dump” mechanism which automatically drops it off 
the hook and into a chute which feeds ‘it into a large 
hopper over the marking table. At this point the chain 
descends through another hatch into the plant below 
and commences its route completely around the build- 
ing. It is the “dump” mechanism above the chute which 
has not yet been completed. 

At the marking table the work is marked in, classified 





In cleaning plant garments are dropped into chute, thence into 
hopper over marking table 


LAUNDRY 


JOURNAL 


Soiled garments in utility bag and finished garments on hangers 
pass at hatch in office 


and weighed. At this point each piece is identified by 
use of prenumbered tags as deseribed in STARCHROOM 
LAUNDRY JOURNAL, January, 1951, page 64. The work 
is then put in skid baskets according to classification 
and the baskets are placed on a roller conveyor which 
runs bets een the line of recovery dryers and dryclean- 
ing machines to the spotting boards (see sketeh). Inas- 
much as the when on this conveyor, are at 
dryer door level and the distance between drycleaning 
machines and dryers is approximately six feet, transfer 
of the garments from the baskets to the various pieces 
of equipment and back again is accomplished with ease. 
Skid baskets are pushed along to the spotting boards. 
After spotting the garments are hung on a rack and 
inspected. They are then hung individually on conveyor 
hooks which carry them to the various finishing units 
As they reach these units the operators pick garments 
off the hooks according to proper classification for 
finishing. As each operator completes the appropriate 
finishing operations the garments are placed on one of 
the moving hooks again and carried to a second dump 
mechanism which transfers them to a gravity slickrail 
which carries them to final inspection and bagging. 
The bagger removes garments from the sliekrail, bags 
them and places them on a conveyor hook as it passes 
by. The hook carries them up to a hatch overhead, 
through the bridge and into the laundry building across 
the alley where the third dump mechanism transfers 


baskets, 


Dump mechanism switches garments from chain conveyor to slick- 
rail 
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Above: Finished garment on chain conveyor about to be switched to 
gravity slickrail (arrow at right). Arrow at left shows chain conveyor 
as it leaves bagger. Right: Packaged garment leaves bagging station 
on chain conveyor, climbs up to hatch at bridge entrance 


them to a gravity slickrail which carries them to the 
storage area below. 

The dump devices are simple enough. Each one con- 
sists of a pair of 3g-inch rods mounted, one above the 
other, on supports made from heavier rods slung over 
the conveyor track and held in place by a spot weld (see 
illustration). The upper pair of rods serves to guide 
the hook and hold it in position so the neck of the wire 
hanger fits into proper position between the lower pair 
of rods. The lower set of rods form an extension of the 
gravity slickrail onto which the wire hanger rides as it 
is tripped from the conveyor hook. 

The entire conveyor is driven by a fractional hp., 
constant speed motor located near the end of the bridge 
as it enters the new plant. A V-belt from the motor 
runs to a reduction gear which drives a vertical shaft 
which turns the single drive wheel. The drive wheel has 
sprockets which engage the links of the chain. Similar 
wheels with sprockets engage the chain links and guide 
the conveyor at each point where it makes a turn in 
either the horizontal or vertical plane. These additional 
wheels do not, of course, act as drive wheels. Both V- 
belt pullies (the one at the motor and the one at the 
reduction gear) are spring loaded. By adjusting the 
tension on the pulley sheaves the speed of the conveyor 
can be changed 

What about maintenance of such a conveyor? The 
management reports that their difficulties have been 
practically non-existent. Certain provisions have been 
incorporated in the design, however. For instance, there 
is a shear pin in the drive wheel which engages the 
chain links. If the chain should become jammed this 
pin would shear off and the wheel would idle. Also, there 
is a removable section of the enclosed conveyor track 
incorporated in the system so that access to the chain 
may be gained at any time. And up near the dump 
mechanism in the laundry call office there is a drip-type 
oiler which is constantly lubricating the chain so that 
it doesn’t get noisy. This helps keep wear at a minimum, 
too, although they say the chain should never break. 

An interesting development did oceur shortly after 
the conveyor was installed. It was found that the chain 
in its travel from one location to another passed through 
different. temperatures which caused it to expand and 
contract. This, of course, invited trouble. So a “take-up” 
section of conveyor track was installed in the call office. 

In a brand new plant like this it is difficult to put 
the finger on the exact savings such a conveyor can 
effect. However, someone would have to be paid to carry 
garments back and forth across the alley. In addition 
to the eall office business, garments from route trucks 
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are also carried on the conveyor. It is rapid, dependable 
and clean. It is economical to operate and it is so well 
synchronized with operations in the cleaning plant that 
waste motion in garment handling has been greatly 
reduced. Management says that it will pay for itself in 
a year through reduction of at least one employee and 
elimination of trucks for inter-plant transportation. 

In addition to the production advantages which the 
conveyor offers, it ties in beautifully with owner-man- 
ager Conrad Lantz’s sales promotion theories. The 
new plant is completely visible to the public from both 
streets (see illustration) and the continuous “produc- 
tion line” impression creates a great deal of interest 
on the part of customers and passers-by. Garments are 


moving on the conveyor just inside the plate glass 


windows all day. Drycleaning sales have risen from 


20 percent of total sales to 40 percent since the new 
plant opened and Mr. Lantz attributes much of the 
increase to this type of showmanship. @ 


“Take-up" section of conveyor track is over sales counter in laundry 
call office. Two weights are suspended on cables which run through 
pulley wheels. Track is lengthened or shortened automatically to 
compensate for chain expansion 
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THE NEW ZYoucouce DETERGENT “& 
FOR THE STRONG SOAP OR 
CHARGED SYSTEM OF CLEANING 


Equally Adaptable in the “Batch System” of Adding 
Detergent to Each Load. No Separate Product is Necessary for Adding Water. 


Ree-TEX is Light in Color, Barely Tints Solvent and Just a Look Tells You When 
the Solvent Has Picked Up Dye or Other Impurities and It is Necessary to Distill 
or Treat the Solvent with Darco. 


Youtouce REE-TEX has these additional outstanding advantages: 


REE-TEX works with ANY filter powder. A Test Kit 


REE-TEX does not affect filter pressure. is available for de- 
termining the amount 


REE-TEX does not affect proper functioning of a vacuum still. of REE-TEX in the 
; : : solvent and it gives 
REE -TEX works the same with petroleum or chlorinated solvents. a clear-cut result. 


REE-TEX makes a long dilution emulsion for adding water and no Write for the 
g 
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: . . Na which supplies furth- 

REE-TEX is non-rancid and cannot leave an objectionable odor. para a ean” 
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and color of fabrics. Mane tian eee 
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Engineering Section 


Controlling 
Condensate 
Return 


Line Corrosion 


By JOSEPH C. McCABE 


Enaine ering Editor 


THE BIGGEST RUB in most laundries, as far as con- 
trolling corrosion in condensate return lines is concerned, 
is that the same pipe runs serve both heating and laun- 
dry equipment. That means you never get a chance to 
check up on pipe conditions before you have leaks and 
other evidences of advanced corrosion. 

Every engineer seems to know what causes the corro- 
sion in the first place. Oxygen and carbon dioxide, he'll 
tell you. And he’s right. They enter your plant in the 
raw feedwater as dissolved gases or, in the case of the 
carbon dioxide, as a bicarbonate. When you boil the 
water to steam in the steam generator some of these 
gases carry over into the steam supply line. Then, when 
you've put the steam to use for heating or in laundry 
equipment, it cools back to water, but with dissolved 
carbon dioxide and oxygen in it. 

At this point, the oxygen and carbon dioxide begin 
their roles as corrosive agents. The carbon dioxide turns 
the condensate into a weak carbonie acid but it’s 
strong enough to attack the metal in the return piping. 
The rate of attack speeds up when oxygen is present. 

The problem is mostly a chemical one. Large indus- 
trial and electric light company power plants save on 
chemical treatment costs and lick the problem with a 
special device called a “deaerator,” Fig. 1, Its function 
is to take in the raw water before it ever reaches the 
boiler, borrow some steam to heat the water up to 
boiling so the gases are boiled free, and then vent them 
to the atmosphere. To make the job more complete 
and quicker, the incoming raw water splashes down over 
a number of trays before it hits storage level. The fall 
and the splashing breaks the water up into small drops, 
enabling the entrapped gas to escape easily. Then, to 





FIG. 1. Cross-section of typical deaerator shows how incoming water 
is broken up to let air and gases escape 


make absolutely sure that all the oxygen is gone, a 
scavenging chemical (sodium sulfite) is added. 

In plants feeding large volumes of water into theit 
boiler cycle, a deaerator pays for itself. Even then, 
however, you may find that water softening processes 
leave carbonates untouched or water treatment chemi- 
cals, particularly soda ash, at the boiler drum, introduc- 
ing so much earbon dioxide that deaerating won't do the 
job alone. 

Remember, the problem is primarily a chemical one 
and you can handle it chemically by two very different 
methods. One method takes the bull by the horns and 
reduces or curbs the carbon dioxide entering your water 
from the water softening processes. The second system 
handles the problem in an entirely different way. It 
neutralizes the corrosive gases or lays down a protective 
chemical screen over the condensate return line metal. 
Both have proved highly effective. 

The first* case involved the Reading, Pa., hospital. 

(Continued on page 62) 


Alkalinity, by 8. B 


‘Chloride Anion Exchangers for Reducing 
’ Pittsburgh, Pa 
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Steam trap trial shows how to 
increase production 


be 9 > » 
60-DAY TRIAL 


These 4 plants—each in a different industry — 
have something in common. Each installed 

a Yarway Impulse Steam Trap on a trial basis— 
and after witnessing the production- 

boosting results, they standardized on 

Yarway traps. 


Experiences like these are found 

in hundreds of plants because Yarways 
are designed to get equipment 

hot ina hurry, and therefore into 
production fast. 


Coupled with other 

Yarway Impulse Steam Trap 

advantages like 

small size, easy installation, ; 

stainless steel construction, ~~ the steam trap 
gl tnepasiemeptetayes designed with more production 
low cost—it explains why : : 
more than 800,000 in mind 
Yarways have already 

been installed. 
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Operating Results Sheet 
Reading Hospital, Reading, Pennsylvania 


PPM in 
PPM in | PPM in) NaZ 
Raw | Sodium! Effivent 
Water, | Zeolite after de- 
Average | Softener alkaliza- 
Analysis | Effluent tion 


Analysis 


Constituent in ppm os 


CATIONS 


Calcium 
Magnesium (Mg *) 
Sodium (Na’*) 
Hydrogen—FMA(H*) 


(Ce” *) CaCOs 
CaCO; 
CaCO; 


CaCO; 


Total Cations CaCO; 


ANIONS 


Bicarbonate 
Carbonate 
Hydroxide (OH—) 
Sulfate (SO,—) 
Chloride (cl—) 
Nitrate (NO. ) 


CaCO; 
) CaCO; 
CaCO; 
CaCO; 
CaCO; 
CaCO; 


CaCO; 


Total Hardness CaCO; 

Methyl Orange Alkalinity CaCO; 

lron, Total Fe 

Carbon Dioxide, Free co: 

Silico SiOz 

Turbidity 

Total Dissolved Solids 

pH 

CO: in steam calculated with 20% 
makeup 


(HCO; — ) 
(CO; 


Total Anions 






























































FIG. 2. Representative hookup of a dealkalizer shows two tanks, each 
one carrying highly basic anion exchange resins that soften water, 
lower alkalinity 
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FIG. 3. Line drawing shows how a corrosion-test bar fits into a steam 
line and photo on page 64 shows a workman putting one in 


(Continued from page 60) 
This institution had a sodium zeolite water softening 
plant to supply water for laundry and space heating 
needs. While the sodium zeolite method of softening is 
very effective in removing the hardness-forming ele- 
ments in water—calcium and magnesium—the water it 
gives off is highly corrosive. 

What’s more, a sodium zeolite treated water, while 
softened, keeps any alkalinity it had. If the incoming 
water is high in alkalinity it will remain so after sodium 
zeolite treatment. This alkalinity can aggravate the 
steam-carryover problera because a high alkalinity 
causes foaming. 

Both counts, alkalinity and a corrosive liquid, made 
it evident to the Reading Hospital people that chemical 
correction steps had to be taken. 

They chose a new approach called a “dealkalizer” 
to handle their problem, Fig. 2. The physical equipment 
involved is very similar to the usual sodium zeolite 
method and carries the same adaptability to fully auto- 
matic service. It consists of a battery of two tanks in 
series, each charged with strongly basie anion resins 
Types I and II, that perform as demineralizers, An easy 
adaptation of this dealkalizer method occurs where you 
already have a sodium zeolite system. All you do is 
follow up the zeolite softener with an adequate-sized 
dealkalizer tank employing one of these special chloride 
anion exchangers. 

The stated advantages are many: (1) elimination of 
corrosion attributable to carbon dioxide released by the 
carbonates and bicarbonates in the raw water; (2) 
elimination of alkali carryover; (3) no hazards from 
correction of high alkalinity by acid-feed since you need 
no acid; (4) no degasification equipment needed to 
vent the relieved gases; (5) the regenerant chemical 
(common salt) is cheap and readily available; (6) auto- 
matic operation requiring no proportioning chemical 
feeders or blending control instruments. 

Results have been excellent (see table). The only 
disadvantage is that the exchange resins also remove 
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... that this softener is delivering 
over 44% more soft water per 


regeneration than conventional 
softeners of the same size... 


Oui tld a faci... tecauce it an Ege! 


ORDINARY 


DESIGN Y 
ES, Elgin is the only softener that gives you 


“Double-Check” Design and the increased capacity that 
goes with the “Double-Check”. Glance at the diagrams 

, ELGIN which point out the big basic difference. By preventing 
“Routt. DESIGN the escape of zeolite, the ““Double-Check”’ design 
peta (Same size units; permits a deeper zeolite bed; better back-washing; 
_—— same type zeolite) higher efficiency. 

Remember: We can rebuild your present softener — 
any make — applying the “Double-Check” equipment 
needed to give greatly increased softening capacity. 
For facts call your nearest Elgin representative — or 


write for catalog. 








ELGIN SOFTENER CORPORATION 
150 N. GROVE AVE,, ELGIN, ILLINOIS 
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sulfate and nitrate ions from the water. If sulfate runs 
high the economic advantages dwindle. 

** method for corrosion control 
a protective coating over the 


The second treatment 
involves laying down 
metal surfaces or putting in a chemical that will 
neutralize the corrosive agents. Both employ chemicals 
referred to as amines, Either approach works. The re- 
ported account deals with the filming method. In it, a 
good preliminary step is to reduce the water alkalinity so 
vou won't have to use as much chemical. 

The A. O. Smith Co. established a 
stations throughout its plant to determine how wide- 
spread its corrosion problem was. A typical station test 
set-up is shown in Figs. 3 and 4. These test bars were 
made of carbon steel strips, 144 by 14 by 3 in. 

tesults on the test bars were excellent. They started 


number of test 


**Filming Amines Control Condensate Return Line Corrosion, by G. A 
Mierendorf, A. Q. Smith Ce American Power Conference, Chic I)! 


March, 1952 
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off with an injection feed of 1.5 lbs. of amine per 10,000 
lbs. of steam. This rate of feed reduced the corrosion 
potential to values well below the critical point of 0.005 
in, of penetration per year. 


System Troubles 


With these test results under its belt, A. O. Smith 
started full-scale. After a short while they found them- 
selves facing a problem they never expected, The filming 
amine was coating the internal piping surfaces all right, 
but it was loosening old scale particles, packing waste 
oil and old deposits. Steam traps began to fail and 
strainers clogged up. Their preventive maintenance trap 
inspection program recorded a sharp rise in foreign 
matter build-up within the traps. 

They got around this problem by increasing trap 
inspections and cleaning traps and strainers frequently 
until system contamination cleared up. In some cases, 
they had to put in sediment chambers and blow-out lines 
before they could get any worthwhile service out of a 
trap before shut-down. After one heating season, trap 
and strainer failures dropped back to the occasional 
spotty outages you could call normal for a_ heating 
system. 

Their heating system still suffers from the effects of 
past corrosion and they get occasional failures of piping 
sections and unit heaters. When one of them lets go, they 
observe the internal condition of the pipe and put a 
section of it under water to check the presence of the 
filming amine. When the amine is present there is not 
a trace of water adhering to the pipe internals. 

Treatment Costs 

At the feed rate of 1.5 lbs. of amine per 10,000 Ibs. 
of steam, protection costs are running 0.3 cents per 
1,000 Ibs, of steam, Maintenance outlays have dropped 
way down. They used to spend an average of $4,500 
per year for condensate return line and heating equip- 
ment leaks. It has been two years since they added a 
filming amine; last year changes dropped to $1,500. 

They formerly replaced 16 to 24 of their 635 unit 
heaters each year. Now it runs four to six units and 
represents a saving estimated at $2,500 annually. All 
together maintenance and replacement costs have drop- 
ped $5,500 in the second year with a total expenditure 
of $3,000 for the amine treatment. @ 





For the past several months your engineering editor 
has received a number of questions from laundry opera- 
tors. Some have been of so general a nature that your 
editor has been passing them along to other operators 
for their comments and answers. Here are a few samples. 


Traps and Piping 

We've read your articles on traps and piping and 
agree that good engineering has its own benefits. How- 
ever, what do you do when you fall heir to long stand- 
ing headaches somebody else engineered? The safety 
valve in the steam line to our flatwork ironers is set at 
100 psi., yet pops off closer to 90 to 95 psi. We believe 
that it’s hurting ironer efficiency. What should we do? 

You could try raising the pressure in the steam sup- 
ply line, but the accompanying temperature rise will 
be so small you would never notive any difference. Be- 
sides, the boiler inspector would complain, 

Why don’t you get the inspector to check the spring 





























Recewver ond 
return equipmen* 





FIGURE 1 


tension of the safety valve? The heat has probably re- 
duced the tension, or maybe the valve is set too low. 
We would advise improving the piping layout. Put in a 
loop system, Fig. 1, where returns are above the floor 
and, Fig. 2, where they run below. Be sure to put in 
individual traps and make them large enough. 

Poor drainage could also be the root of your trouble. 
Condensate backs up into the ironer and condenses the 
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Sarco type MB Water 
Blender mixes colc 
water with hot anc 
automatically delivers 
blended water at the 
desired constant tem- 
perature, up to 200° F. 
Catalog 800. 


EXPANSION 
TANK 


Sarco self-oper- 
ated Temperature 
Regulator type 
TR-21, tempera- 
tures to 300°F., 


sizes ¥2 to 8”. 


Er: 


Sarco pilot-operated 
Temperature Regulator 


type 2430, for dead- 


end service. 
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Sketch illustrates application of Sarco special. 
ties on domestic hot water storage tank, 


oil heater and converter for space heating. 
DEPENDABLE water heater control 9°". 


5 POINTS TO CHECK!  Forhot water always at the 


desired temperature—never too hot or too cold—without attention, 


insist on SARCO Temperature Regulators and Woter Blenders 


1, Trouble-free design—at the right are a few of the many 
Sarco temperature regulator installations which give 
years of maintenance-free operation. 


2, Self-operated and self-contained — do not depend upon 


outside sources of power, such as compressed air, elec- 
tricity or water. 


3. Full modulating action — valve operated by thermostatic 
system filled with oil — which expands uniformly with 
temperature. NO dependence upon critical vaporizing a 
temperatures of volatile fluids. ture regulator on instante- 
4, Wide range of adjustment above and below factory set- 


neous water heater sup- 
ting. Your choice is not limited to “standard ranges.” ORG water a8 wottes 


constant temperatures to 
5, No troublesome stuffing boxes —Sarco packless seals used é experimental extruding 
for valve stems. NO leaking, sticking, or repacking. machines at Western Elec- 


tric Company's vast wire 
Before you buy... compare with SARCO 


and cable plant at Point 

: Breeze, Md. In use since 
Write for Catalog 600-14 for full information on various 1948. 

types of Sarco Temperature Regulators and Water Blenders. 

Ask for a questionnaire on which you can report your exact a 

requirements. Sarco Company, Inc., Empire State Bldg., i is Sanae wate Gendee 

- 5a 9 : type MB as installed some 

New York 1. N.Y. Branches in principal cities. Sarco Canada ' years ago in the dormito- 

Ltd., Toronto 8, Ontario. } ries of University of Mich- 

igan to reduce washroom 


and shower water temper- 
otures from 180°F., to o 
SARC saves steam . constant 120°F. 


@ sarco temperature control for every job 
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FIGURE 2 


steam in the chest. The result is that you have to feed 
more and more steam for what seems like less and less 
output, 

The way to get around this is to make sure your trap 
hookup is right. Fig. 3 is the one to use if you have a 
common return, and Fig. 4 applies to individual re- 
turns. The important valves have been: numbered. 
Valves No. 1 and No. 4 isolate the trap and strainer for 
maintenance, No. 2 is a bypass, normally kept closed, 
and No. 3 is a test valve for checking trap operation. 
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FIGURE 3 
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FIGURE 4 


We suggest you perk up sluggish condensate removal 
by increasing the trap outlet pipe size by two pipe 
sizes. Connect it to a six or eight-inch header. The 
larger header will give you less pressure drop. 

A third approach is to suspect the presence of air in 
the coils, not steam pressure. The air is bound to get 
into the coils while the ironer is shut down and there 
is a partial vacuum in the coils, Put a vent connection 
in the ironer discharge line ahead of the trap. Then, add 
a globe valve in this vent line so you can vent the coil 
manually when you start up an ironer. Run your vent 
line to the roof or some other place where you are sure 
no one can get hurt from escaping steam. Caution: Be 


sure the ironer operator knows the purpose of the vent 
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line. Make certain that he shuts it off once the ironer 
becomes hot. Otherwise you may find he is blowing 
live steam right through the ironer and out the vent. 

“More and smaller traps instead of a bigger one” was 
the comment of several operators. One man stated that 
he had faced the same problem every morning—wet 
pads and lukewarm presses—with a system that piped 
all returns to one large trap. 

Now they use half-inch traps on each press. The big 
trap became a drain for the steam supply line just ahead 
of the presses. As in various other plants, laundry equip- 
ment had been hooked up to the supply line in front of 
the ironers without any thought to pressure drops and 
condensation build-up along the pipe. 

A fifth possible solution offered was condensate return 
pumping. Some laundry operators feel you get best re- 
sults when you keep ironer chests full of dry steam. 
Traps ean short-circuit, they believe, when the return 
line fills up with condensate and floods back into the 
traps. Fig. 5 is a good example of what they consider 
to be a smart setup. 
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FIGURE 5 


Flash Steam 

We have heard how flash steam can save money. 
Could you pass along some ideas? 

You can get flash steam in any plant where you trap 
heat-producing units or blowdown boilers continuously. 
It is just as good as the steam you get from a boiler at 
the same pressure. It forms in this manner. Condensate 
leaving a trap, for instance, is under some pressure, Ii 
this condensate is dumped into a tank at atmospheric 
pressure it is still too hot to remain as water, and some 
of it will “flash” into steam. The amount that flashes 
depends on the condensate temperature and the pressure 
of the receiving tank. Steam will continue to form until 
the condensate temperature drops to the top tempera- 
ture of water at the new pressure level. 

Fig. 6 shows how flash steam would work in the case 
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How to Figure the cost 
of STEAM TRAPS 


1, PRICE—you get a lot of trap for 
your money when you buy an Arm- 
strong: big capacity in small size; a long- 
lasting mechanism identical in design, 
workmanship and materials, to that in traps 
for 900 degrees, 950 Ibs. pressure! 


2. INSTALLATION — Armstrong gives you a _\ \ 
choice of body styles to save installation labor 


and pipe fittings. * Ps 


3. MAINTENANCE — Armstrong traps last longer! 
You save labor, parts cost and downtime. Freedom 


from leakage saves fuel. 
Divide total trap cost by the life of the trap to get 
costs per year —this is where Armstrong traps really 
shine. Call your Armstrong Representative or laundry 
supply house for the traps you need now, or write: 
ARMSTRONG MACHINE WORKS 


832 Maple Street ¢ Three Rivers, Michigan 
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sue ( " /@> STEAM TRAP CHECK LIST 


aa 
New Bulletin 


Tells More? 


Ask for Bulletin 
No. 233, explain- 
ing in detail why 
Armstrong traps 
are the real steam 
trap buy. Includes 
prices and recom- 
mended sizes of 
traps for all types 


of machines. 
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BUILT-IN STRAINER 


ARMSTRONG 
TRAPS 





o 
STAINLESS 
STEEL volve 


Hardened chrome steel valve and seat? 


Yes 





retomer 


All other parts stainless stee!? 


Yes 





Long-lasting “frictionless” leverage? 


Yes 





Self-cleaning, non-clogging operation? 


Yes 





Choice of body styles? 


Yes 





Available with built-in strainers? 


Yes 





40 years inverted bucket trap experience? 


Yes 





ONLY TWO 
MOVING PARTS! 
“FRICTIONLESS” 


Most widely used laundry trap? 


Yes 








BUILT TO LAST 
AND LAST! 


Guaronteed unconditionally to satisfy? 





Yes 








ARMSTRONG STEAM TRAPS: 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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CLOSED TYPE PREHEATER BOOSTS WATER TEMPERATURE Pings SF RIM Pyateh ptasear, “antl ands, tne 
60° F.... CUTS GAS BILLS AT IDEAL OVERALL LAUNDRY! 


for any"! t mace 
sundry, Commereiatgttary 
just. 

Hear what Mr. Maitzen, Pres. of Ideal, has to say about his Whitlock Preheater: 

‘ . “The Preheater is consistently raising fresh water temperature 60° F. and is 
delivering 120° F, water to my heater.”” The Preheater has also effected “significant 
savings in my gas bill, in spite of the addition of another wash wheel.” 

Thes - big advantages—economy, efficiency, and ease of operation—have been provea 
at the {deal Overall Laundry of Rockford, Ill, and at countless other commercial and 
industrial laundries throughout the country. Write for Bulletin 51 and complete 
information on Whitlock Open and Closed Type Preheaters. 
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eartily 
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Ours Very tray 
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THE WHITLOCK MANUFACTURING COMPANY 
90 SOUTH STREET, ELMWOOD, HARTFORD 10, CONN. 
NEW YORK @ BOSTON @ CHICAGO © PHILADELPHIA @ DETROIT @© RICHMOND 


In Canada: Dorling Brothers, Ltd., Montreal 











of the first question on traps and piping. Condensate 
from the ironers enters the top of the flash tank and 
leaves from the bottom. The flash steam that is formed 
tries to escape to the feedwater supply tank at the right, 


helping to raise its temperature and thereby saving you 
money. The flash tank condensate travels to a special 
receiver tank by means of a condensate return pump. A 
snifter valve on the condensate receiver gets rid of any 


alr. 

Another method is Fig. 7 which shows a simple hookup 
and illustrates the bare essentials. If you have only a 
few pounds per hour to collect you would have to wait 
years before you would ever pay off the cost of the col- 
lecting equipment, fittings and piping. 

The pressure in the flash tank shown in Fig. 7 may be 






























































FIGURE 7 *.. . and thread both ends!” 
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Before Installing... 
A Complete 
Manual on “How 
To Do It” 
After Installing... 
Our LOCAL Service 
Man Starts Unit and Provides 
Three Months Free Service 


AMES [RON WorRKS 


INCORPORATED 
OSWEGO, N 


WRITE 
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10 to 500 h.p. 
15 to 2007 w.p. 
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atmospheric, below or above atmosphere, but it is al- 
ways less than that of the hot condensate. When the 
condensate enters the tank, part of it flashes to steam 
and passes through valve C to the low-pressure system. 
Cool condensate passes through trap B to the hotwell. 
When steam isn’t needed by the low-pressure system re- 
lief, valve D opens and allows flash steam to flow with 
condensate to the line guarded by trap B. 























FIGURE 8 


A third method shown in Fig. 8 is an actual use of 
flash steam in a laundry. The ironer beds need 100 psi. 
steain, and the rolls, 15 psi. Approximately 10 percent 
of the high pressure condensate flashes to steam. A flash 
tank allows you to save all but about one percent. The 
cost of equipment for a return like this is low. All you 
need is a flash tank, an extra steam trap, some pipe and 
a relief valve. Insulate the tank and all piping for best 
results. @ 
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Automatically Regenerated 
Permutit Softener 


Even when soap was only six cents a pound, 
it paid to have a Permutit water softener. Now 
that the cost of soap has skyrocketed, a Permutit 
Zeolite Softener is an economic necessity. 

According to NAILM* bulletins, sayings in 
soap alone will not only pay for the softener, 
its operating expenses and interest on the invest- 
ment, but also net you about 334%3% of your 
present soap costs. 


The Automatic Regeneration feature of the 
Permutit Softener saves you valuable man- 
hours formerly spent in regeneration, and elimi- 
nates the danger of costly human errors. Thus 
you are assured of a constant supply of clear, 
completely soft water. 

For further information write to THE 
PERMUTIT COMPANY, Dept. SL-12, 330 West 
42ND STREET, or to Permutit Company of Can- 
ada, Ltd., 6975 Jeanne Mance Street, Montreal. 


*National Association of 
Institutional Laundry Managers 


d 
PERMUTIT’ 


WATER CONDITIONING HEADQUARTERS FOR OVER 40 YEARS 
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DRYING TIME 


A large user of steam in the mid-West, by substituting 
Nicholson thermostatic traps for mechanical units, cut im- 
portant drying operations from 24 to 16 hours. They credit 
the higher and more even t¢ it Nichol traps 





effect. It is this faster, more positive action of Nicholson 
traps which is enabling many operators to save substan- 
tially in heat-up time 
of ironers, presses, 
dryers, and water 
heaters, and to keep 
them full of live 
steam. 5 types; sizes 
V%," to 2”; pressures 


to 250 Ibs. 


BULLETIN 450 


185 Oregon St. 


Type AU ( Wilkes-Borre, Pa, 
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TRAPS - VALVES - FLOATS 





Check off the boiler advantages that add up 
to economy in your laundry plant operation! 
V Dependable \V Designed for overload 

V/ Self-contained V Rugged construction 

VV Compect VV Sete 

V Easily Cleaned VV Lowest operating cost 

V Goal, oil or gas tired \/ Easily maintained 

V 6 te 250 HP (actual) \/ Maximum combustion 
leffel’s generations of boiler- 
moking experience assure you thet 
your next boiler will be your best 
— if it's o Leffel. 


The Jnmes Leffe) Laey 


SPRINGFIELD, OHIO 





Linen Supply Association 
Expands Activities 

The board of direetors of the Linen Supply Assoria- 
tion of America, in its meeting held in Chicago on Fri- 
day, November 14, authorized further expansion in the 
association's activity program. Increased work will be 
done in public relations through the addition of staff 
personnel, 

The board also authorized the holding of regional 
meetings in the Fal) of 1953. All of the association’s 
present achviies in nationa) advertising, laundering 
research, employee training, employee relations and se- 
lection, public relations, business management, Wash- 
ington work, conventions and meetings, will be contin- 
ued and intensified. 
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Nicholson Traps CUT | 


Left to right: Director |. M. Weinstein, Atlanta; Treasurer Samuel Miller, 
Cleveland; General Counsel Stanley Posner, Washington, D. C.; Jack 
Felman, Pittsburgh; William B. Huribut, Detroit; President Jehn Isaacs, 
Detroit; Vice-President Arthur R. Chambers, Long Beach, Cal.; Director 
Jack A. Quigley, Chicago; Maurice Maschke, Jr., Cleveland; Directors 
lawrence C. Kline, Philadelphia, and Joseph A. Robertson, Lowrence, 
Mass.; Past President Moe Struminger, Pittsburgh; Secretary Herbert V. 
Hedeen, Chicago, and Manager Samuel B. Shapiro, Chicago 


Membership in LSSA has hit another all-time high 
with a total of 1,027 compared to 966 in 1951; 965 in 
1950; 916 in 1949; 838 in 1948; and 779 in 1947. 

Applicants approved for membership were: 

Atlas Linen Supply, San Francisco, Cal.; Chefs’ Laun- 
dry & Linen Supply, Los Angeles, Cal.; City Laundering 
Company, Oelwein, lowa; Lincoln Towel Company, De- 
troit, Mich.; Oregon Laundry & Dry Cleaners, Portland, 
Ore.; Peerless Linen Supply, San Francisco, Cal.; Peer- 
less Linen Supply, Tacoma, Wash.; Premier Linen Sup- 
ply Company, San Francisco, Cal.; Western Towel Sup- 
ply Company, Denver, Colo., and American Towel 
Service, Hackensack, N, J. 
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Washable Seal KRepresen ed 


‘ h 


Jean Hootman, Joliet, Til, adds an eye-ap- 
pealing note to an American Institute of Laun- 
dering route delivery truck. Miss Hootman ts 
modeling the costume she wore when she repre- 
sented AIL at the recent convention of hairdress- 
ers and cosmetologists in Chicago. She portrayed 
AIL as the commercial laundry headquarters of 
the word on a2 program saluting outstanding 
cities. The abbreviated route sales uniform was 
adorne . with Certified Washable Seal emblems. 
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N.L.D.S. Officers Eleeted for 1953 compressors will have to wo tk 


The 15th annual convention of the National Institute 
of Diaper Services, Inc., was recently held in San Fran- 
cisco, California, at which time officers and members of 
the board of directors were elected to serve throughout 
the coming year. Shown in the picture are (seated, left 
to right), Ruth Perry Schaumann, secretary-treasurer; 
John V. Alcorn, Lullaby Diaper Service, Atlanta, Geor- 
gia, president; Richard J. B. Baker, Dy-Dee Wash, 
Camden, New Jersey, program coordinator; (standing), 
Andrew M. Cole, Dy-Dee Wash, San Francisco, alter- 
nate for Rupert G. Davies; David K. Hamilton, Dy- 
Dee Wash of Buffalo, N. Y.; A. C. Leiter, Baby’s Valet, 
Oak Park, Illinois; W. W. Crow, Infants Diaper Serv- 
ice, Birmingham, Alabama, alternate for W. R. Gause; 
Karl T. Hellerman, Dy-Dee Wash of Milwaukee, Wis- 
consin, and Stanley I. Posner, NIDS legal counsel and 
Washington representative. 


Laundryowners’ Bureau of 
Boston Elects Officers 


At the annual meeting of the Laundryowners’ Bu- 
reau of Boston, Carleton D. Morse, of Clearwater Laun- 
dry, Jamaica Plain, Mass., was elected chairman of 
the board of trustees, and Edward Sturgis, Jr., of Dy- 
Dee Service, Brookline, Mass., was elected vice-presi- 
dent. Reelected were Abraham Papp of the Mechanies’ 
Apron & Towel Supply as treasurer, and Gordon L. Ray- 
ner as president and managing secretary. 

Trustees elected for three years were: James G. Mae- 
Kechnie, New England Laundries, Somerville, Wilham 
Ross, National Laundry Company, Dorchester, Edward 
Sturgis, Jr., and Gordon L. Rayner. 

In recognition of their many years of service as trus- 
tees, Messrs. Ray Milbury oat Hinds’ Laundry, Brook- 
line, (24 years of service), and Ernest G. Willard of 
Wakefield Laundry, Wakefield, (15 years of service) 
were elected honorary members of the board of trustees. 


overtime, too! 


With production spiraling, your compressors 
are faced with an even bigger task. So, if 
you want faster, steadier production from 
importert air-operated equipment, make 
sure you. compressors are equal to the 
job. Look at the two big operating advan- 


tages Ingersoll-Rand Type 30 Compres- 


sors provide: 


1. Maximum air power at lowest cost. 
2. Long service life with minimum 
maintenance. 

I-R Type 30 Compressors have proved on 
many jobs that they actually deliver a 
greater volume of compressed air per 
horsepower input. The design features I-R 
builds into these compressors also result 
in a unit that is always ready to go into 
action and stay on the job with minimum 
maintenance. 


The only way to discover what I-R Type 30 
Compressors can do, is to actually put them 
to the test. Let the results speak for them- 
selves. For full engineering details, contact 
your nearest I-R distributor or write direct 
to Ingersoll-Rand Company, 11 Broadway, 


New York 4, New York. 


Ingersoll-Rand 


TYPE 30 COMPRESSORS— 
Sizes %to 1S hp... 





Designed to meet today’s 


demands for faster, 


steadier output! 


Give Bleed New | 


NATIONAL BLOOD PROGRAM 


| CALL YOUR RED CROSS TODAY! 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


Available for industrial pressures of 100 or 200 pounds 
with pressures of 250 pounds on intermittent service. 
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(Continued from page 28) 
a little air-operated grinder too) to 
)old a %-ineh rod whieh has been 
slotted near one end. By inserting 
a little strip of emery cloth the 
same width as the slot, the rod can 
be mserted into the fitting and the 
burrs removed in jig time, Espe- 
cially since the machine revs up 
about 20,000 revolutions. (1 wonder 
if the rod itself wasn’t of bard brass 
or copper to keep from scoring the 
inside of the fitting in case of con- 


(act. 


y" 
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wired 
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Hose No33é € 


Soap Nozzle 


Now I guess I've seen everything. 
Here’s a laundry using a service 
station nozzle to dispense soap at 
the washers. The soap line comes 
down at a point near the center of 
the washroom with a short length of 
hose on the end of the line to con- 
nect to the gas nozzle. (I illustrated 
this one wrong but I’m too lazy to 
re-draw it. I’ve shown it as one long 
leneth of hose, whieh ain’t so.) To 
keep the soap flowing freely they 
simply wired a half-inch copper 
steamline alongside the soap pipe. 
Heat from the copper steamline 
keeps the soap free-flowing. 
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Ne} Holder 

Everyone seems to have his own 
idea as to what constitutes (he best 
net holder. Here’s an idea whereby 
1 x 2-inch oak cleats are used, with 
strips of carding cloth recessed into 
each end so that only about 14.- 
inch of the down-sloping wire sticks 
out from the cleats. These strips of 
carding-cloth are only two inches 
long and 14-inch wide, and it takes 
a bit of doing to cut them unless 
you know the secret. As the main- 
tenance man showed me, he first 
cut the carding cloth into 2-inch 
wide strips and then laid them one 
at a time into a little mitre-box he 
made for the purpose, After pushing 
the strip snugly against the back 
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“oe Carding- deh 


< Slapin 
Ati To Holt 
Nets (n Position 


Sratde %, inch 


of the mitre-box he used a hack- 
saw to cut them exactly 44-inch 
wide, so they would all be uniform 
and fit snugly into the routed out 
ends of the cleats. Sma)) nails hold 
them in place. The cleats are then 
bolted to the angle iron frame of 
the net holder stand and plastic 
wood was used to fill in the holes in 
the top of the cleats. [n addition, a 
wooden platform was added below 
these net holders to prevent the gals 
from overlooking the nets. 

Used on nylon nets for quite 
some time, it is claimed that no 
damage to the nets is yet apparent, 
and the holding ability of the card- 
ing cloth is unsurpassed. @ 
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... 0nd nothing specializes on your business like your business paper 


Here's a profit-wise peddler; he picks his corner, not for 
crowds but for customers. His business is specialized. 


Like yours. 
One thing about specializing is the time it saves. Take 


your business reading. Where else could you find, fast, 
the vast flood of specific facts, the up-to-the-minute 
information about new products, materials and methods 
to keep you posted on your particular field? Much of 
what you want isn’t published anywhere else except in 
this business paper of yours. Its business is to specialize 
in your business . . . to gather, sort out, report and 
interpret the facts you need. 

What’s more . . . look at the ads. It may be news to 


you, but advertisers are spending over $300,000,000 this 


year to report on their products and services in specialized 
business papers. Your share of that investment is here, in 


the pages of this paper of yours. Nowhere else can you 
find such a complete and factful source of everything you 
need. Time saver? 1 can be a job saver, a profit saver, 
a life saver! Read it thoroughly —cover to cover . . . 


and put it to work! 





This business paper in your Hand has a plus for you, because it’s 
a member of the Associated Business Publications. It’s a paid 
circulation paper that must earn its readership by its quality... 
And it’s one of a leadership group of business papers that work 
’ gether to add new values, new usefulness, new ways to make the 


time you give to your business paper still more profitable time. 


Special facts for special laundryowners 


For the progressive laundryowner, who wants to do a better job tomorrow than he 


did today, who is concerned with better service, better quality, better manage- 
ment, bigger sales and bigger profits—a special job of reporting the newest 


trends and developments, to meet your own special needs, every month in 
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FIRST IN THE LAUNDRY INDUSTRY SINCE 1894 
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On the Mobilization Front 








Official posters for ceiling prices have been issued by 
OPS to service businesses, including laundries. Use of 
the official posters, which contain 20 blank lines for 
listing of principal services and ceiling prices, is obhiga- 
tory. New sellers of the services covered must display 
the posters not later than 30 days after establishment 
of new ceilings. 

Payments of fines for ceiling-price violations wil] not be 
allowed as costs or expenses for tax or other purposes, 
in accordance with General Disallowance Order 1. 
However, payments in which the amount of the judg- 
ment or settlement does not exceed the cost of the over- 
charges will be allowed as legitim: ate business expenses. 
Where payments to the U. Treasury and reimburse- 
ments to customers cade exceed the actual over- 
charges, the entire amount will be disallowed. 

Requests for wage or salary adjustments, for rulings 
and interpretations on wage stabilization, or for forms 
or other printed matter should be sent to the nearest 
regional Wage Stabilization Board, rather than to 
Washington. Exceptions are petitions and correspond- 
ence involving health and welfare plans, pension and 
profit-sharing plans, which are to be addressed to the 
Wage Stabihzation Board, Washington 25, D. C 
Government operation of services, including dryclean- 
ing plants and laundries, has been further limited by 
provisions of new Military Supply System Regulations, 
issued September 6. Under these provisions, facilities 
operated by the armed forces will not be continued un- 
less private commercial facilities are not available, or 
unless their use will be demonstrably more expensive, or 
unless military operation is needed for training purposes, 

No additional facilities will be set up by the armed 
forces unless the required needs cannot be effectively 
met by existing services of all military departments or 
by private commercial facilities. To establish any addi- 
tional military facilities requires approval of the Sec- 
retary of Defense, except in a zone of military action. 
New standards for price decontrol have recently been 
announced by the Office of Price Stabilization. Briefly, 
commodities or services will be exempted from price 
contro] when it can be shown that they do not enter 
significantly into the cost of living of the average 
American family or into business costs, and when the 
cost of administration would be out of proportion to 
the contribution to price stabilization. 

It has been announced that representatives of the 
textile maintenance industries have prepared a_ brief 
requesting immediate decontro] on the basis of these 
standards. 

The application on behalf of all textile maintenance 
services meets the OPS requirement that applications 
must cover ara part of the and not 
just a small subdivision. 

The brief maintains that the present industry situa- 
tion requires OPS to grant immediate decontrol in line 
with the latest amendments te the Defense Production 
Act. The brief claims that industry being 


a separable economy 


services are 





discriminated against by continued price control when 
so many other kinds of services are exempt or have been 
decontrolled, 

The brief shows that services in the textile mainte- 
nance industries cost only about one percent of all 
personal consumption expenditures, and therefore meet 
the requirement that they do not enter significantly into 

“51 Yet" : eS ae 
the cost of living of the average American family. The 
application also makes the poit that industry services 
sold to businesses do not enter significantly into business 
costs. 

Meeting another standard for decontrol, the 
contends that administrative difficulties of the present 
price control, both for the industry and for OPS, out- 
weigh the value of controlled prices to the price sta- 
bilization program as a whole. The brief further points 
out that decontrol will not result in pirating workers or 


brief 


materials away from controlled industries. 

The brief was filed September 29, but it is impossible 

to predict when official action will be taken. 
Defense orders have accounted for about 20 percent of 
plant output since Korea, stated the Commercial Laun- 
dry and Drycleaning Machinery Manufacturers [ndus- 
try Advisory Committee at a meeting with the NPA. 
The industry is getting enough materials, it reported, 
except for some delay in deliveries of nickel-bearing 
stainless steel. 

At the meeting, military procurement representa- 
tives forecast a genera) decline in military require- 
ments for drycleaning and laundry equipment, particu- 
larly for new imstallations, although purchases for re- 
placement may remain fairly steady, 

The committee members agreed that materials con- 
trols should be dropped as soon as the supply situation 
warrants. 

The meeting was attended by the 
trv representatives: 

Taylor Stanley, American Laundry Machinery Co.; 
Clifton W. Johnson, American Machine and Metals, 
Inc.; David A. Freeman, G. H. Bishop Co.; Burrill O. 
Gottry, Butler Mfg. Co.; W. M. Cissell, W. M. Cissell 
Mfg. Co., Ine.; M. Landau, Cummings-Landau Laun- 
dry Machinery Co., Inc.; Hubert C. Ellis, Ellis Drier 
Co.; M. Green, U. 8. Hoffman Machine ry Corp.; E. H. 
Earnshaw, National Marking Machine Co.; Herbert 
Brownlee, Prosperity Co., Inc., and W. E. Winters, 
Western Laundry Machinery Co. 

The date for relaxed construction regulations has been 
moved ahead from April 1, as previously reported, to 
May 1, 1953, NPA has announced. Purchase orders for 
the new self-certification quantities may be placed at 


provided they do not call for delivery before 


following indus- 


any time, 
May 1. 
The regulation governing quantities of self-author- 
ized materials for repair of disaster damage has in- 
creased amounts to conform with those permitted for 


new construction. These quantities are now 25 tons 





December 15, 1952 STARCHROOM 


of carbon and alloy steel, 5,000 pounds of copper, and 
4,000 pounds of aluminum. 


OPS grants area price increase for power laundries in 
Philadelphia, Pa. Effective November 10, 1952, the 
Office of Price Stabilization authorized a 9% area in- 
crease in the ceiling prices of both laundry and dry 
cleaning services sold by power laundries in the City 
of Philadelphia, Pennsylvania (CPR 34, Suppl. Reg. 
25). This increase does not apply to the sales of diaper 
supply or linen supply services, nor does it apply to 
sales of dry cleaning services by dry cleaners who are 
not power laundry operators, nor to sales of services 
furnished by he ind laundries, launderettes, or other type 
of home laundry equipment. However, this 9% increase 
is also permitted to bobtail sellers operating independent 
routes or stores who purchase power 
laundry and dry cleaning services 


LAUNDRY 
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tions in the future for price increases for those services 
in that area. 

Bobtaii sellers of wholesale 
in Dade County, Fla., were granted a price increase In a& 
similar action (CPR 34, Suppl. Reg. 10). 


laundry service to hotels 


OPS grants additional 5% area price increase for power 
laundry services in Cook County, Illinois. Efiective 
November 7th, 1952 the Office of Price Stabilization 
authorized an additional 5% area price increase in the 
ceiling prices of laundry services supplied by power 
in Cook County, Ulinois (CPR 34, Suppl. 
Reg. 8, Revision 1). The original increase granted in 
November, 1951 was for 5% and this new inerease 
makes the total amount of increases granted for power 
Jaundry services in Cook County, Illinois 10% to date. 


laundries 





at a discount from power laundries 
located in Philadelphia for resale 
to ultimate consumers, at the same 
price the power laundry itself 
would have charged the customer. 

As in the case of area increases 
granted in other cities, the increase 
may be figured on the total amount 
of each customer’s invoice or on the 
established flat price for each ar- 
ticle, with the usual half-cent pro- 
vision for rounding off fractions of 
a cent. If a seller increases his flat 
prices for individual items, he must 
file his new ceiling prices within 
ten (10) days. with the OPS Dis- 
trict Office. 

Also, like all previously granted 
area increases, this supplementary 
regulation revokes any previous in- 
dividual price increases granted by 
OPS for the services covered and 
precludes any individual applica- 
tions in the future for price in- 
creases for those services in that 


area. 


with 


OPS grants area drycleaning price 
increases in Cook County, Illinois. 
Effective November 7th, 1952, the 
Office of Price Stabilization au- 
thorized area increases (CPR 34, 
Suppl. Reg. 28) in the wholesale 
and retail dry cleaning prices in 
Cook County, Illinois, as follows: 


Increase at 
Wholesale 


production, 


Increase at 


Retail 





Suits 
Dresses 
ladies Coots 05 10 
.025 .05 
These permitted increases may be 
added to the present prices of all 
sellers of such service in Cook 
County and no new ceiling price 
filing with OPS District Office is 
required. 

As in the case of all previously 


$ 0.05 $ 0.10 
05 -10 


Trousers 


REV@UITE 


Two foremen of .the 
REVOLITE installation with Revouite Representative J. J. Terp (wearing coat). 


New Jersey laundry 
speeds production 


LITE 


Morey LaRue Laundry, Elizabeth, N. J. discuss their 


Like many other leading commercial launderers, the Morey LaRue 
Laundry of Elizabeth, New Jersey, finds that REvOLITE rol) covers 


make a big difference in both the quality and volume of their 


Quality is higher—because REVOLITE’S finer weave produces the 
smooth, bright-as-new look that customers like. 

Production increases, and costs are slashed. Thanks to REVOLITE’S 
higher heat capacity, rolls run hotter and dryer . . . permitting 
faster ironing speeds, and saving steam and power. And production 
stoppages for roll changes are eliminated, because long-lived Revo- 
Lite roll covers far outlast any others. 

Every REVOLITE cover is installed by our experts, and backed by 


our written guarantee. Write for complete information, 





granted area increases, the supple- 
mentary regulation revokes any 
previous individual price increases 
granted such sellers by OPS and 
precludes any individual applica- 


ATLA 


Stamford, Connecticut 


\ Service from every ‘angle 


sD hanes REVOUEE 


POWDER 


COMPANY 
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New Cleaning Fluid 


CLEAN - CHARGE 
Fe Coarget System Dry Coane 
Prva ant Sythe Sever? 


Me Res Tapas spar coarpet =~ 


The Buckeve drycleaning di- 
vision of Davies-Young Soap 
Company, Dayton, O., has an- 
nounced a new cleaning fluid 
for use with both synthetic and 
petroleum solvents 

Called Buckeye Clean-Charge, 
the new fluid can be used in 
systems that do not have rins- 
ing equipment as well as in 
those that do. A one-half per- 
cent charge will produce clean- 
er work than much heavier 
charges of present detergents, 
according to the firm, but it is 
Lot rinse after 
charges of 
which pro- 

work, 


necessary to 
Heavy 1er 
product, 


cleaning 
the new 
duces even 
quire rinsing 
Clean-Charge was developed 
after than two years of 
research of the problems of 
systems. Among the 
noted during 
tests in drycleaning plants was 
a freedom of odor resulting 
from its Tests have 
shown that it can be used with 
any filter presently 
available 
Texturizing of 
trolled moisture and ease of 
distillation are other advan- 
tages claimed for the product, 
which is available in drums of 
55, 30 and 15 gallons. Two test 
kits, one for petroleum base 


cleaner re- 


more 
charge 


characteristics 


use also 


powder 


fabrics, con- 


solvents and the other for syn- 
thetic, are now available. Over- 
charging and undercharging are 
pre vented through use of these 
kits. 


New Nylon Padding 


A new type of industrial ny- 
lon flannel now available under 
the trade name Flalon, is man- 
ufactured by the Kenwood 
Mills of F. C, Huyck & Sons 
for Burgess-Berliner Associates, 
2710 South Parkway, Chicago 
16, Ill, the developers of this 
fabric. 

The fabric is non-flammable, 
quick = drying, 
very resistant to heat and abra- 
sion, cannot rot or mildew, and 
has unusually high tensile 
strength, according to the com- 
pany, and will not stretch, 
shrink, curl or distort 

It was developed for use as 
padding on all types of laundry 
and drycleaning presses where, 
under severe operating condi- 
tions, it shown six to 10 
times or longer life than the 
best grades of cotton flannel 

Flalon is supplied in rolls of 
25 linear yards in 54” width, 
one 


non-absorbent, 


has 


weighs approximately 
pound per square yard and is 
thick 


about *46” 


Bulk Coal Handling : 


The Canton Stoker Corpora- 
tion’s screw feed used in 
stokers has been adapted as a 
large r scale automatic convey- 
or. Called Flo-Tubes, the cast 
iron trough is bolted together 
in sections, capped with steel 
plates removable for inspection, 
and inserted in bottom of the 
bin or pile with the end left 
exposed for pick-up. A single 
tube using gate valves will feed 
a battery of hoppers. 

Range of sizes offered convey 
up to 10,000 pounds of coal 
per hour. It is said to repre- 
sent a savings in manpower, 
for shoveling can be eliminated 
completely if the bin 
is slanted to feed the 


coal 


almost 
bottom 
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exposed entry end of the tube 
by gravity. 

For details, write to the Can- 
ton Stoker Corporation, Andrew 
Place, 8.W., Canton, Ohio, 


New Huebsch Open-End 


Washer 


The Huebsch Manufacturing 
Co., Milwaukee, Wis., 
nounced that it is manufactur- 
ing a new open-end washer 
Shown for the first time at the 
recent A.I.L. convention in At- 
lantic City, the washer is now 
in production and will soon be 
available 

Huebsch, producers of open- 
end drying tumblers, manufac- 
tures a wide line of laundry and 
drycleaning equipment. The 
new Huebsch washer has a 37” 
x 18” cylinder with a rated ca- 
pacity of 50 pounds, and is 
powered by a % horsepower 
electric motor. Built of stainless 
steel, the washer has a_ glass 
door for convenience and visi- 
bility, Cylinders reverse auto- 
matically. 

The standard model is man- 
ually operated. Accessories fot 
converting to semi-automatic 
operation, and timer-operated 
outlet valves, are available at 
additional evst, 


has an- 


Tag-O-Lectric Lot System 


12 9 


The Textile Marking Ma- 
chine Co.’s new Tag-O-Lectric 
Lot System provides two num- 
bers on one tag. The large 
number is the customer’s bun- 
dle number, while the smaller 
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number, as well as the color 
of the tag, identifies the lot 

\s work 1s completed or fold- 
ed, the operator puts the pieces, 
according to the bundle number, 
into pre-numbered compart- 
ments of a light weight sorter- 
transporter, All pieces of the 
lot in assembled 
in the sorter-transporter as it is 
moved through finishing 
tions. The sorter-transporter ar- 
rives at the bundling counter 
with all customers’ bundles, in- 
dividually assembled according 
to bundle numbers. Bundles of 
the lot are checked against the 
invoice, Any piece of customer 
apparel that is sent back for 
rewash or repair is immediately 
identified with the proper lot 
and bundle by color, lot number 
and bundle number. 

The Textile Marking Ma- 
chine Co., 246 Walton St., Syra- 
cuse, N. Y., offers free literature 
deseribing the system 


process are 


sta- 


New Eclipse Boiler Catalog 


A new catalog fully deserib- 
ing the Eclipse Type-D Steam- 
boilerplants has been published 
by the manufacturer. The cata- 
log contains photographs and 
complete specifications on the 
entire Type-D series, For free 
copies, write to the Eclipse Fuel 
Engineering Co., Rockford, Ill 


New Light Developed 


Cvuvper Hewitt Electric Com- 
pany, Hoboken, N. J., an- 
nounces the development of a 
new and powerful Black Light 
Unit in the 3,660 angstrom 
range 

A quartz high pressure mer- 
cury are tube in a sealed beam 
is utilized to furnish the de- 
sired wavelength. 

The light is a valuable tool 
for distinguishing laundry 
marks, identifying stains and 
evaluating changes in shades 
after cleaning or washing. 
Matching of shades can also 
be accomplished easier and 
more accurately, the firm re- 
ports. 
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Sec-O-Matic Adds 
New Filters 


{ new line of See-Olson fil- 
ters has been added to Sec-O- 
Matic Corporation’s line of 
materials and equipment for the 
drycleaning industry, Carl 
Blackman, general manager, an- 
nounced recently. The new 
Sec-Olson filter is manufactured 
by the Olson Filtration Engi- 
neers, Inc., of Chicago, espe- 
cially for Sec-O-Matic. 

Detailed information on the 
new SectOlson filter is avail- 
able from Sec-O-Matie Corpo- 
ration, 53 La France Ave., 


Bloomfield, N. J. 


g 
Uniflow Water Softeners 


Designed to soften hard on 
semi-hard water, the new Uni- 
flow industrial water condition- 
ing ean be installed 
economically in the smallest 
plants, according to the manu- 
facturer. 

Built in yizes of 150,000 grain 
gallons and up, the tanks are 
heavy steel, with corrosion re- 
sistant coatings which with- 
stand a working pressure of 
100 pounds, The units are de- 
signed to furnish zero soft water 
at required flow rates with the 
greatest operating economy. 

For the firm’s new descriptive 
folder, write to the Uniflow 
Manufacturing Co., Erie, Pa 


systems 


Shamrock Spring Platforms 


The new Shamrock spring 
platforms manufactured by 
Meese, Inc., of Madison, Ind., 
are said by the firm to make 
stooping and bending obsolete, 
and get more work done with 
significant savings in time and 
money. 
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Designed of high-grade spring 
wire and heavy duck, the plat- 
forms withstand heavy loads, 
hold spring resilience through 
years of service and fits any 
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standard size canvas basket o1 
truck, It can be made in spe- 
cial sizes, and designed also to 
fit wood, fiber or metal baskets 


and trucks 


New Orr & Sembower Boiler Ratio Device 


Boilers larger than 50 hp 
should incorporate some meth- 
od of low-fire starting, modu- 
lating the burner firing rate to 
accommodate variable steam 
demand, according to Orr «& 
Sembower, Inc. It is necessary 
both for cleanliness and econo- 
my that these intermediate fir- 
maintained at 


ing rates be 


Ler 


efficiency by 
and 
the 


In the 


boiler a 


uniformly high 
properly proportioning 
fuel to the burner 
entire operating range 
firm’s Powermaster 

yressure controlled potentiome- 


au 


across 


ter positions the damper mo- 
tor which adjusts the fuel valve 
and air damper according to 
steam demand as reflected by 


steam pressure at the boiler 
The fuel and air ratio to the 
Voriflow 


pre-mix 


alr- 
gas 


newly-developed 

atomizing oil and 
burner, with which the Power- 
master equipped, is 
thus correctly proportioned for 
uniform efficiency at all inter- 
mediate pomts from 100 percent 
full load firing rate down to 30 
percent of full load, The 
an adjustabl 


boiler is 


mech- 
anism 1s cam 
which positions the fuel valve 


and an adjustable linkage which 
positions the air damper 
Thereafter, during actual op- 
eration both fuel and 
any specific firing rate are cor- 


air at 


rectly proportioned for efhicient 


"BOOSTED MY 
PRODUCTION 
OVER 200%!" 


Overall and coverall work can be 
profitable with a Leef Sleever. This 
expanding, steam heated ironing 
form dries and conditions sleeves 
ready for the press. It also cuts 
down the time involved in lays— 
sleeves are always open at the com- 
pletion of the lay. Finished with 
gray iron table and chrome plated 
arms, the Leef Sleever occupies only 
23x23x58 inches of space. Average 


Delivery 90 Days 


ber or Write Us. 


Ask Your Job- 


OVERALL 
SLEEVER 


Leef Cylinder Bearings 


BROTHERS INC. 


205 IRVING AVENUE NORTH 





OVERALL 
SLEEVER 


POCKETEER 


NURSES’ 


SLEEVER UNIFORM SLEEVER 
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operation with correct CO, con- 
tent and stack temperature of 
the flue gas, 

Write Orr & Sembower, Inc., 
Morgantown Road, Reading, 
Pa., for Bulletin 1218 deserib- 
ing in detail Powermaster 
packaged automatic boilers 
equipped with Voriflow air-ato- 
mizing oi! and pre-mix gas 
burners 


New Pressing Fluid 


\ new fluid for finishing of 
garments in cleaning plants is 
being announced by the Dry- 
cleaners Research Industries, 
Inc., 3354 W. Lake St., Chicago 
24, Ill, Called Firmex, the fluid 
is a newly developed chemical 
composition which is injected 
directly into the steam lines 
ind thoroughly mixed with the 
steam by a special method 

The new composition in mi- 
croscopic amounts, Impregnates 
the fabric in the finishing proc- 
ess and original — life 
and body to the cloth. It is 
claimed that the natural fabric 
oils are returned to the mate- 
rial| making it natural, new- 
looking and more easily pressed. 

A feature of the method is 
the specially designed and en- 
gineered pump which is part 
of the system. The pump adds 
Firmex to the lines in 


precisely measured amounts 


restores 


steam 


Changeable Copy Signs 


Good copy, changed once or 
week on their new 
changeable copy display signs, 
principal means of mer- 
chandising done by Pure Wash 
Laundries, Memphis, Tenn. The 
signs, which were installed by 
Neon Sales, of that city, em- 
body Wagner panels on which 
Wagner 8-inch plastic letters 
are employed to form the copy 

A new brochure on this type 
of changeable copy display will 
be sent free to anyone address- 
ing his request to Wagner Sign 
Service, Inc., 438 8. Hoyne 
Ave., Chicago 12, TI. 


twice a 


Is a 
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Olson Aluminum Bodies on Ford Chassis 





Olson aluminum-alloy man- 
high bodies that have 
than twice the load-space but 
weigh less than low convention- 
al panels are now available on 
Ford F-3 and F-5 parcel deliv- 
ery chassis, aecording to the 
J. B. FE. Olson Corporation 


\ 310 cubic-foot aluminum- 
plate body that weighs only 879 
pounds, exclusive of rear bump- 
er, is built on the 104-inch 
wheelbase Ford F-3 parcel de- 
livery chassis Loadspace length 
is 984% inches, width is 78 inches 
and height is 70 inches. Due to 
the saving in body weight, a 
maximum load of 2,912 pounds 
ean be carried 

\ 12-foot long, 440 cubie-foot 


body that weighs less than 1,400 
122 


more 


pounds is available on the 
inch F-3 parcel delivery chassis 
This unit is designed to accom- 


modate a 2,417 pound payload 


\ 10-foot body with more 


The Ford division of Ford 
Motor Company announced 
that its 1953 line of F-100 series 
trucks, including the pick-up 
and panel delivery, will be 
equipped with fully automatic 
transmissions as optional equip- 
nent 

Ease of driving and reduced 
operator fatigue, plus economy 
which averages approximately 
the same as conventional drive, 
are features of the fully auto- 


matic transmission, according 


than 360 cubic feet of loadspace 
is also available on the F-3 
chasssis, This aluminum plate 
body weighs 1,175 pounds and 
can accommodate 2,807 pounds 
o. payload, 

All three Olson Kurb-Side 
bodies are of aero-type, stress- 
bearing shell construction, and 
use only heat-treated aluminum 
alloys, The side panels, skirts 
and rear panels are of %%-inch 
thick, aluminum plate that is 
said to prevent 90 percent of 
the denting of trucks 
Body floors are also of alumi- 
num 

The company 
the savings in 
denting repairs and the lower 
costs, due to less deadweight, 


route 


estimates that 
corrosion and 


for gasoline, tires, clutch and 
brake maintenance and the re- 
duced strain on springs, axles 
and engines al! combined will 
return users’ initial investment 
in both chassis and body 


to the company. It will be in- 
troduced on the Ford parcel 
delivery trucks later on in the 
vear 

transmission 
inter- 
with 


The new truck 
has a high degree of 
changeability of 
other Fordomatic transmissions, 
insuring immediate availability 


parts 


of service parts 

It will be available for light 
trucks with either the Ford V-8 
or the 6-eylinder engines 


Diaper Service Promotional Literature Available 


Prepared for the American 
Baby Magazine by the Infant 
Market Advertising Service is 
a new, handsome brochure en- 
titled “13-Step Diaper Service 
‘Customer Good-Will’ Pro- 
gram.” 


The brochure outlines a hard- 
hitting customer relations ad- 
vertising program for use by 
diaper service plant operators. 
The brochure contains various 
samples and literature for pres- 
ent and potential customers, 
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such as wall thermometers, plas- 
tie bibs, free magazine subscrip- 
tions and “helpful hint” book- 
lets. 

For full information write to 
The American Baby, Inc., 220 
Fifth Ave., New York, N. Y. 


Detrex Two-Bath Process 


Detrex Corporation an- 
nounces a new two-bath unit 
for drycleaners desiring the 
“charge system” of high con- 
centration strong soap in the 
Detrex process. 

Designed for operation with 
new Monarch machines, and 
Regent and Monarch machines 
now in use, the new unit makes 
possible a two-bath cycle using 
a high concentration of soap 
solution wash followed by a 
clear solvent rinse. 

In keeping with the present 
Detrex process production ca- 
pacity of four loads of dry- 
cleaning an hour, the complete 
two-bath cycle takes approxi- 
mately 15 minutes, This in- 
cludes a wash, drain and extract 
evele, plus a rinse, drain and 


’ 


extract evele 

The entire 
trolled by a single switch on 
the front of the machine, elimi- 
nating manipulation of numer- 


operation Is con- 


ous valves and other mechan- 
isms that tend to confuse and 


tie up the operator 


New Armstrong Steam 
Trap Bulletin 


Bulletin No. 233, just issued 
by Armstrong Machine Works, 
Three Rivers, Mich., contains 
valuable information on steam 
trap applications. The bulletin 
tells how to analyze the cost 
of traps, how to figure the effect 
of traps on operating cost and 
how to order traps, Included 
are recommended trap sizes for 
ironers, presses and other small 
units, dry tumblers, dryroom 
pipe coils and water heaters. 
Physical data, sizes and prices 
of traps are given, Free copy 
upon request 


Payroll Accounting Booklet 


A new plan to cut payroll 
costs and speed completion of 
paychecks by mechanized ac- 
counting methods is the subject 
fa booklet entitled “The Fast- 
est Known Way to Produce 
Paychecks,” just released by 
Remington Rand Ine. Ask for 
booklet #AB569, Remington 
Rand Inc., 315 Fourth Avenue, 
New York, N. Y. 
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Pennsalt’s Erusto-Ray Kit 


The Pennsylvania Salt Manu- 
facturing Co., 1000 Widener 
Bldg., Philadelphia 7, Pa., is 
offering free routemen’s display 
kits showing actual cloth sam- 
ples processed with Erusto-Ray. 
This new laundry sour contain- 
ing special fabric brighteners, 
according to Pennsalt, does the 
work of a sour and blue, gets 
whites sparkling and colors 
crisp and clear. 

The display kit also contains 
samples of work done the con- 
ventional way. In_ addition, 
routemen are provided with a 
selling message to leave at each 
eall, 


Multi-Clean’s ‘““Add-A-Tank”’ 
Accessories 


Now you can use your regular 
industrial vacum cleaner on all 
kinds of extra heavy volume 
vacuum cleaning, including fur- 
nace and boiler cleaning, with- 
out danger of clogging tank and 
filters, getting ashes into the 
vac motor and bearings or burn- 
ing vac hoses with hot clinkers, 
says Multi-Clean Products, Inc., 
of St. Paul, Minn., manufae- 
turers of Add-A-Tank, new 
heavy-duty vacuum cleaning 
accessories. 

Add-A-Tank is just what the 
name implies. With the attach- 
ments available from Multi- 
Clean any standard 30-gallon 
or smaller galvanized ash can 
can be added onto the suction 
line of an industrial vac. It op- 
erates on either wet or dry 
pickup with any brand indus- 
trial vacuum cleaner 

Parts of the Add-A-Tank out- 
fit are available individually 
They include: cover plate as- 
sembly with 5 ft. of metal hose, 
15 ft. metal hose assembly, ex- 
tension pipes, flexible flue tool, 
flue scraper and wire brush tool. 
Other industrial vac attach- 
ments can also be utilized in 
connection with Add-A-Tank 
for various cleaning jobs. 
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Fur Storage Dehumidifier by Reliable 
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It enables fur vault owners 
to safely use their vaults in the 
winter, despite the natural 
dampness which is fostered by 
cold, damp weather. The dan- 
ger of mildew is climinated as 
the humidity is kept at 50 to 
60 percent 

For further information write 
to the Reliable Machine Works, 
Inc., 238 Eagle Street, Brooklyn 
23.N; % 


D'Este Valve Bulletin 


Reliable Machine Works has humid Dehumidifier especially The D’Este Division of Kaye 
announced its new #100 Reli- designed for winter use. 


& MacDonald, Inc., 11-15 Cen- 


and more Textile Mills 
are using Staley Starches than ever before! 
Sm, 

=. 


for better results in your 
starchroom, follow the 
textile experts... 

BUY STAPEX®! 


: If anyone knows fabrics and the effect of starch 

pegs ay mg — on the finish... it is our textile mill experts. 
uv a . 

4 occ, The priceless “know how” that Staley starch 


city." It has over 


3000 employees and technicians have gathered from years of con- 
occupies more than = stant service to the textile industry is all avail- 


380 acres of land! 


able to you in the solution of your starchroom 


problems. STAPEX gives you better starching 
that means better business. Call your Staley 
Starch distributor today! 





“Staley is one of the Largest Producers 
of Laundry Starches in the World” 











STALEY 


Laundby Starthes 
... Sor the Pest Finish! 


A. E. STALEY MFG. CO., Decatur, Illinois 
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EASILY 

INSTALLED 

There’s a Presstite* 
assembly for every 
modern laundry and 
pressing machine— 
can be installed in a 
matter of minutes. 


[Jhon se kon, dea 


REPLACE WITH PRESSTITES © 


... Original equipment on 
9 out of every 10 new 
laundry and 


pressing machines 


ON OLDER STYLE MACHINES— 





FEWER MAN- 
HOURS LOST 


Presstite is all metal, 
has no joints, or 
packing to break or 
work loose—less 
maintenance and 
repair—safer, 








tral Avenue, West Orange, N.J., 
announces the issuance of a 
new bulletin, No. 535, This bul- 
letin covers its line of steam 


pressure regulating valves, and 
introduces three new items, 
Type F, FR, and PR. Complete 
sizing tables are included, as 
well as a section on “Choosing 
t Regulating Valve.” 


Chemical for Charged 
Systems 

“Sol-Charge,” a new chemical 
compound of emulsifying and 
penetrating oils incorporating 
excellent detergent and mois- 
ture carrying properties, ls now 
available from Spix Products 
Co., 119 Dalhem Street, Pitts- 
burgh 6, Pa 

Solvents, charged with the 
new Sol-Charge will stay at 
desired strength indefinitely un- 
less diluted with un-charged 
solvent, it is stated, Write the 
manufacturer for additional in- 
formation 


New Flooring Material 

A new type of flooring mate- 
rial has been announced by 
United Laboratories, Inc. 
Known as Latex-O-crete, the 
new product is designed to re- 
sist the destructive action of 
chemicals, many acids, oils, sol- 


when swing joints or piping give you 
STOPS trouble — modernize with American 
STEAM LOSS Flexible Steamtite* Assemblies. 
Presstite is made from A een ited foundry supply house i 
100% tight flexible merican Presstite and Steamtite 

\ connectors. 

seamless bronze The American Brass Company, 
tubing, protected American Metal Hose Branch, Water- 
with a braided wire bury 20, Connecticut. In Canada: The 
jacket. Cc dian Fairbanks-Morse Co., Ltd. 


*Reg. S. Pat. Of 
Aufowon 








wherever connectors must move... COAGL Flexible Metal Hose and Tubing 


vents and other items which Soap With Chlorophyll the new product, named 
cause deterioration of floors, “Chargit,” eliminates distilla- 
The product may be applied di- A detergent containing tion troubles, gives high soil 
rectly over the old surface at chlorophyl! has been introduced removal, reduces spotting and 
an average depth of only one- by Nu-Pro Mfg. Co., 2918 wetcleaning, eliminates “ring- 
quarter inch, the company Washington Ave., St, Louis 3, ing” when spotting is necessary, 
states, with no special prepara- Mo., for use in charge systems. does not cause filter pressure 
tion necessary except thor- According to the manufacturer and is odorless 
ough cleaning 

Latex-O-crete is shipped in 
complete “unit” form ready for New Standard Washer Introduced 
application. For complete de- 
tails, write United Laboratories, 
Inc., Cleveland 12, Ohio 


Firetron Scanner 
Combustion Control Corpo- 
ration announces the Firetron, 
1 new development in the com- 
bustion industry. It is a photo- 
conductive cell, hardly bigger 
than a pencil eraser, and highly 
responsive to infrared of any 
flame regardless of the type fuel 
used. This single element re- 
places both flame rod and 
photo-cell flame detectors, and 
with its associated electronic 
circuits distinguishes between 
fire and any other source of in- C. B. Pugh of the Standard The photograph shows this 
frared, giving instantaneous Laundry and Cleaning Machin- new open-end washer with a 
and positive response to flame ery Co,, Dallas, Texas, recently Standard filter. The solvent 
failure innounced the new Standard pump is direct motor-driven 
For detailed information Open-End Drycleaning Washer, This open-end drycleaning 
write for bulletin CP 511 at Designed for petroleum solvent, washer, Mr, Pugh states, has 
the Combustion Control Corp., | the washer is available in three the same characteristics, such 
720 Beacon St. Boston 15, sizes-—-22 Ib., 40 Ib. and 50 Ib. as speed and ease of operation, 
Mass dry weight capacity as the open-end laundry type 
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Bunn Expands Plant Floor Space 


The manufacturing plant of 
B. H. Bunn Company, pioneer 
manufacturers of automatic ty- 
ing equipment, 7605 Vincennes 
Ave., Chicago, has been in- 
creased by the addition of a 39 
by 101-foot addition, bringing 
the firm’s total floor space to 
ibout 20,000 feet, 

The addition will provide 
research and develop- 
as well as make 


greater 
ment facilities, 


possible a straight-line flow of 
materials throughout the entire 
plant. 

The company makes a wide 
assortment of machines for ty- 
ing automatically any package 
that can be tied by hand. The 
machines are said to afford re- 
markable savings because they 
wrap and tie twine around most 
packages in less than two sec- 
onds. 


Unipress Announces Stock Cash Dividend 


At a recent board meeting, 
the directors of the Unipress 
Company, Inc., of Minneapolis, 
Minn., approved payment of a 
cash dividend on December 19, 
19§2, amounting to $5.00 per 
share, to stock holders of rec- 
ord at the last meeting of the 
board. 

The Unipress Company was 
acquired by its present owners 
approximately two years ago, 
and according to Ira C, Max- 
well, president, much progress 
has been made. 

Sales have steadily 
with commensurate 


climbed 
increases 


in earnings 

Mr. Maxwell also states that 
considerable research and de- 
velopment is now being con- 
ducted and that the 
improvements in garment fin- 
ishing machinery will provide 
more productive, labor-saving 
units for the laundry and dry- 
cleaning industry 

The following men comprise 
the Unipress board of directors: 
John T. Davenport, Morris 
Landau, Hugh G. Henderson, 
D. W. Hughes, W. A. Pellerin, 
A. J. Kwakkernaat and Ira C. 
Maxwell 


Hercules Assignments Announced 


New assignments for four cel- 
lulose products department dis- 
trict sales managers have been 
announced by Hercules Powder 
Company: James R. Yeager, 
manager, lacquer promotion, 
Wilmington; Philip F, Robb, 
district sales manager, New 
York City; Henry P. Grace, 
district sales manager, Detroit ; 
Howard S. Lawton, district 
sales manager, Cincinnati, 


Mr. Robb, who has been dis- 
trict sales manager in Detroit 
since 1936, joined Hercules in 
1923. 

Mr. Grace, manager of the 
Cincinnati territory for the past 
five years, joined Hercules in 
1940. Previously he was a paint 
and lacquer salesman. 

Mr. Lawton, the new man- 
ager of the Cincinnati 
district, has had experience both 


sales 
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Getting 
all the heat 
from your 


reclaimers? 


DOWN THE DRAIN—that’s where the heat 
goes when your heat reclaimers get sluggish. 
Hot waste water coats the tubes with deposits 
of soap scum, lint, scale and soil. Heat can’t 
get through to do its job on incoming water. 
You lose the heat—you lose money. 


You don’t have to take this loss. Here’s how 
you can clean reclaimers—without scraping 
or reaming. 


Open Heat Reclaimers: Just fill the pit to 
several inches above tubing with a recom- 
mended solution of Oakite Stripper M-3. In- 
sert a steam line and boil the solution for a 
short time. Drain and rinse. Scum, soil, lint 
float right off. Then get rid of lime scale by 
a short soak in Oakite Compound No. 84-A. 


Closed Heat Reclaimers: Just circulate a 
recommended solution of Oakite Stripper 
M-3 through the exchanger shell. Drain and 
rinse. 


FREE HANDBOOK tells how to stop this 
drain on your profits, gives facts and formu- 
las for improving quality while keeping costs 
down. Ask your local Oakite man, or write 
Oakite Products, Inc., 22B Rector St., New 
York 6, N. Y. 


acne? INDUSTRIAL ¢, 4NINg 


OAKITE 


oe a 
RIALS « mernovs * 


Technical Service Representatives in Principal Cities of U. S. & Canada 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 











STARCHROOM 


Laundries Everywhere 
Speed up Service with 


DARNELL 


ALWAYS SWIVEL AND ROLL 


CASTERS 


If it's cost reduction and increased profits you're 
looking for—investigate the casters and wheels 
that were designed especially to withstand the 
hard usage of laundry service. 


Darnell Casters assure... 
1. LONGER EQUIPMENT LIFE 
2. GREATER FLOOR PROTECTION 


3. EASY EQUIPMENT MOVABILITY 


There's a type of caster for every laundry need. 
Write for the Free Darnell Manual describing 
the. many swivel and stationary types adapted 
to Laundry plant requirements. 


DEMAND DARNELL DEPENDABILITY 


DINAN EAL (CO RE MyD) 
DOWNEY, (Los Angeles County) CALIF. 
Vv 
60 Walker Street, 
36 North Clinton, Chicago 6, Illinois 


LAUNDRY 


| certificates to 


| fice 
| will not only impress customers, 


New York 13,N.Y. | 
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in the manufacturing and tech- 
nical sales of cellulose deriva- 
tives. 

Mr. Yeager has had almost 30 
years experience with all phases 
of the manufacture and sales of 
nitrocellulose and other cellu- 


| lose derivatives for lacquer. 


| Samson to Represent Elgin 


Elgin Softener Corporation 
has announced the appointment 
of Samson Sales Company as 
its representative for central 
and northern California and 
Nevada, with headquarters at 
420 Market Street, San Fran- 


| cisco. With many years expe- 
| rience in the field, Samson Sales 


will handle the complete line 
of Elgin zeolite water softeners, 
filters, deionizers, boiler and 
process water conditioning sys- 
tems, water treating chemicals 
and other water conditioning 
products. 


Street's Merit Certificates 


R. R. Street & Co, Inc., has 
already awarded several thou- 
sand Certificates of Proficiency 
and Merit during its current in- 
ternational “Secret Formula” 


| contest. Street’s plans to award 


10,000 
before 


the first 
entrants in the contest 


| it closes December 31, 1952. 


The certificate was designed 
for display in the will-call of- 
Street’s believes that it 


but will also be of considerable 
help to spotters or plant su- 
perintendents when attempting 


| to “explain” unserviceable fab- 
| rics and colors to customers. 


New Marlow Research 


| Department 


A. S. Marlow, president of 
Marlow Pumps, Ridgewood, 
N. J., announces the appoint- 


ment of J. B, Diepenbrock, for- 


| merly West Coast district repre- 


sentative, as manager of a new 
marketing research department. 


December 15, 1952 


Mr. Diepenbrock will make 
his headquarters at the com- 
pany’s main office in Ridge- 
wood and coordinate research, 
engineering and sales data gath- 
ered from markets and indus- 
tries throughout the world. Mr. 
Diepenbrock, with several years 
of Marlow field experience be- 
hind him, has an_ unusually 
broad background. 


Cowles Appoints Thurston 


RALPH THURSTON 


Cowles Chemical Company, 
Cleveland, Ohio, announces the 
appointment of Ralph Thurston 
as technical man in the Los An- 
geles and southern California 
area, He joins R. G. Johnson 
and J. M. Wiginton as sales 
and service representatives of 
Cowles in California. 

Mr. Thurston has been asso- 
ciated with the laundry indus- 
try for the past 14 years, serv- 
ing many years as a laundry 
manager and as a salesman call- 
ing on laundries. 


Sec-O-Matic Promotes 
Blackman 


CARL W. BLACKMAN 


The appointment of Carl W. 
Blackman as vice-president of 
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Sec-O-Matie Corporation has 
recently been announced by 
R. B. Tompkins, president, Mr, 
Blackman has been associated 
with Sec-O-Matic for a num- 
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ber of years as sales and general 
manager. He will continue to 
maintain his offices at the main 
plant, 55 La France Ave., 
Bloomfield, N. J. 


Lad’s Club Installs New Officers 


New Lad's Club president, Scotty Moore, receives gavel from €. E. 


Jewett, outgoing president. Looking on are Venice A. Ramsey( left) sec- 
retary-treasurer, and Robert Hull, vice-president 


The Lad’s Club of Los Ange- 
les (Laundry and Drycleaners 
Suppliers) celebrated its fourth 
anniversary with its first annual 
dinner dance, It was attended 
by 70 members and their wives. 

The meeting also featured the 
installation of new officers: 
Scotty Moore, Pantex Corp., 
president; Robert Hull, Los 
Angeles Soap Co., vice-presi- 
dent, and Venice A, Ramsey, 
Warco Laboratories, reelected 
secretary-treasurer. 

The first president of the club, 
A. B. Tanner, presented a desk 
set to the retiring president, 


Solvay Facilities Growing 
Announcement has been 

made of plans to proceed with 

the second step in the rebuild- 


E. E. Jewett, of Goss-Jewett 
Co. Mr, Jewett presented gifts 
to start bank accounts for new 
babies of members, a club prac- 
tice, He also presented a gift 
to Miss Ramsey in appreciation 
of her services as club secretary 
for two years. 

The Lad’s Club membership 
comprises allied tradesmen, 
both manufacturers and distrib- 
utors, in the Los Angeles area. 
The organization will play host 
to the AIL convention next Oc- 


‘tober, and to the next NICD 


convention to be held on the 
West Coast, 


involving practically a dupli- 
cate of the soda ash plant 
recently completed and dedi- 


ing of the soda ash manufac- cated, will require an expendi- 


turing facilities at the Syracuse 
plant of Solvay Process Divi- 
sion, Allied Chemical & Dye 
Corporation. 

The newest project is Sol- 
vay’s modernization and ex- 
pansion program at Syracuse, 


Reed Joins Time Savers 


Time Savers, Inc., of Mont- 
clair, N. J., announces the ap- 
pointment of Edmund S. Reed 
as national sales manager, 

Mr. Reed formerly special- 


ture for buildings and equip- 
ment in excess of $10,000,000. 

A. B. Chadwick, president, 
said that preliminary work will 
be started immediately with 
the job expected to take nearly 
two years to complete. 


ized in the sale of textile re- 
placement to laundries and dry- 
cleaners. Prior to that, he was a 
bank executive in Newark, 
N. J. for 25 years. Mr, Reed is 
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$1,000 Gross Return 
on a $200 Investment 





Let Sani-Top 
Tel You How 


You can get into profitable diaper 
laundry service at a cost of only 35 
cents per week per customer. And 
every customer brings you $2.00 
gross every week. 


SANI-TOP 
DIAPER PAILS 


The porcelain rustproof lifetime pail 
—standard with all diaper laun- 
dries. 


“Softey” Diaper 
GARMENTS 


This patented garment is a real business 
builder—washes easier—no folding. 


You purchase these supplies outright at 
cost shown above—or rental arrangement 
can be made if you prefer. 


A NEW DIAPER CUSTOMER 
BECOMES A LAUNDRY CUSTOMER 


Patented spray type or camphor cake SANI-TOP 
diaper cans are standard equipment with diaper 
services from coast to coast since 1936. 


NO RUST STAINS ON BAGS AND DIAPERS 
WITH PORCELAIN RUST-PROOF PAILS. 


Painted and enameled pails rust and soon be- 
come junk—ruin diapers and bags with rust, no 
matter how many coats of enamel. Plastic pails 
rot and absorb smells. 


Write SANI-TOP for all information 
necessary to promote PROFITABLE 
DIAPER LAUNDRY SERVICE 


SANI-TOP COMPANY 


R.F.D. No. 1, Stepney Depot, Conn. 
Telephone: Trumbull 8-0010 
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You'll get all these 
FLETCHER FEATURES 


Absolute Safety; built in. 


Stainless Steel Basket; permanently safe. 
Greater Stability; self-balancing. 


Easy Loading and Unloading; better accessibility. 
Less Floor Space Needed; 7’ x 4’8” only (48” 
basket). 

Perfectly Smooth Basket; safe for sheerest fabrics. 


Big Capacity; handles more per batch. 
Maximum Drainage; no blank rows in basket. 


Direct V-Belt Motor Drive; powerful, dependable. 
Automatic Hydraulic Brake; for quicker, smoother 


stop, less wear on all parts. 


Fingertip Control; no push, no pull, no strain. 


A flip of the ‘‘finger-tip’ control and this big, sturdy 


extractor spins smoothly into high speed. Drying time 
is cut by as much as one half with the High Speed model 


(other models in proportion). The Hydraulic Brake goes 
on and off automatically saving labor and assuring 
longer brake life, smoother stops and easier operation. 


A complete range of sizes of Fletcher extractors suit 
any need. 


For complete information and construction details send for Bulletin 53. 


FLETCHER WORKS 


EEQ) stenwoon Ave. PHILADELPHIA 40, PA. EstasuisHen-1850 
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well known among leading 
launderers and drycleaners in 
the and midwestern 
areas, In his new capacity, Mr. 
Reed will maintain and assure 
servicing Time Savers products 
throughout the country, accord- 
ing to Mr. C, A. Calder, presi- 
dent of the firm 


eastern 


Diamond Alkali’s Fraley 
Returns From NPA Duty 


FRED W. FRALEY 


Fred W, Fraley, a vice-presi- 
dent of Diamond Alkali Com- 
pany who has been “on loan” 
to the U. 8, Government, will 
return to Diamond from Wash- 
ington on December 15, it was 
announced by the company 

Mr. Fraley has been serving 
as Assistant Administrator in 
charge of the Chemical, Rub- 
and Forest Products Bu- 
reau of the National Produc- 
tion Authority, since March 31 

In announcing Mr. Fraley’s 
return, Diamond President Ray- 
mond F. Evans explained that 
Mr. Fraley’s duties will involve 
special assignments, including 


ber 


relationships of the 
with the government 


chemical industry as a 


company 
and the 
whole 


Kaye & MacDonald 
Appointment 


A\\fred G, Owen has been ap- 
pointed sales manager of Kaye 
& MacDonald, Inc., West Or- 
ange, Wi-d 

Mr. Owen started his career 
with Crane Company in their 
industrial department, then 
served about four years in the 
Army, after which time he re- 
turned to Crane. He came to 
Kaye & MacDonald in the mid- 
Ale of 1948 to be in charge of 
New Jersey sales, Later he set 
selling organization 
Pennsylvania 


up a new 
in eastern 
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‘Mileage Champion’ 


J. IRWIN MOORE 


to R. R. Street & 
Irwin Moore is the 


According 
Co. Inc., J 
undisputed “mileage champion” 
among the company’s 35 field 
technicians 

Mr. Moore headquarters in 
Denver, Colo. and 
Street's largest territory—the 
entire states of Colorado, New 
Mexico, Utah and Wyoming 
He also serves a considerable 
portion of west Texas, as well 
as portions of western Okla- 


serves 


homa, western Kansas, western 
Nebraska, western South Da- 
kota, southeastern Idaho and 
eastern Nevada 

Since starting on 
payroll on September 16, 1949, 
Moore has driven more than 
150,000 miles, an average of 
better £0,000 


vear 


Street's 


than miles pet 


Davies-Young Makes 
Changes 


Changes in two eastern sales 
verritories have been announced 
by the Buckeve Dry Cleaning 
Division of The Davies- Young 
Dayton, Ohio 
formerly 


Soap Company, 

James Graham, 
Davies-Young sales and service 
technician im the New England 
states and eastern New York, 
will now service dry cleaners in 
the entire New York 
with the exception of New York 


make his 


state of 


City. Graham will 
headquarters in Rochester, 
N.Y 

Karl 
Davies- Young 
ice technician in western Penn- 
syivania, West Virgimia and 
Western New York, will now 
service dry cleaners in western 
Pennsylvania and West Vir- 
ginia only, Johnston will main- 
tain his headquarters in Pitts- 
burgh 

John Young, sales manager of 
the Buckeve Dry Cleaning Di- 


Johnston previously 


sales and serv- 
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vision of Davies-Young, said 
that this rearrangement of terri- 
tories will permit better serv- 
to dry cleaners. Stressing 
the service work of the Buck- 
eye field force, Young said the 
new territory arrangements will 
permit increased personal serv- 
ice by Buckeye representatives. 

Both changes are effective 
immediately 


ice 


Johnson Acquires 
Mears-Kane-Ofeldt 

The S. T. Johnson Co, of 
Oakland, Cal., and Philadelphia, 
Pa., has announced the purchase 
of Mears-Kane-Ofeldt, Ine. 
Bridgeport, Pa., which for over 
50 years has manufactured gas- 
and oil-fired high-pressure steam 
boilers up to 30 hp 

This business 
erated and expanded as a divi- 
sion of the S. T. Johnson Co., 
manufacturer of oi) burners and 
allied equipment. Robert  P. 
Johnston, vice president, is in 
charge of the Mears-Kane- 
Ofeldt, Ine, Division, and will 
also continue in the capacity of 
director of Eastern operations 
of the S. T. Johnson Co. Design, 
manufacturing and fa- 
cilities will be increased under 


the new ownership 


will be op- 


sales 


Research Firm Appoints 


J. EDSALL RILEY, JR. 
J. Edsall Riley, Jr., has be- 


come associated with the Ameri- 
can Conditioning House, Inc., 
Boston, Mass., according to an 
announcement by Herbert J 
Wo))ner, president of the tex- 
tile research organization, Mr 
Riley is widely known in the 
linen supply business and has 
had a broad experience In tex 
tiles 

Because of expanding busi- 
ness, the American Condition- 
ing House has divided its com- 
mercial testing and research 
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activities into two divisions: 
raw wool testing and research, 
and the servicing of the textile, 
drycleaning and laundry indus- 
tries. Mr, Riley will be in 
charge of the latter division. 


Conger Heads Hammond 


ROGER N. CONGER 


The board 


Hammond 
Machinery 


of directors ol 
Laundry - Cleaning 
Company, Waco, 
Texas, have announced the elec- 
tion of Roger N. Conger as 
president of the company, Wil- 
liam S. Hammond, past presi- 
dent, continues as chairman of 
the board 

Mr. Conger has been execu- 
tive secretary and genera) man- 
ager for the past six vears. He 
has lived in Waco since 1922 
and attended Baylor University 
before accepting employment 
with the Cooper Grocery Com- 
pany of Waco. In 1931 he be- 
came associated with the South- 
ern Cotton Onl Company of 
New Orleans and remained with 
that organization for 10 years 
before coming with the Ham- 
mond Company, Mr. Conger is 
active In many soctal 
organizations 


ind civic 


Benda Distributor Named 

Effective October 1, M. Gils- 
ton & Co., Hartford, Conn., was 
appointed exclusive distributor 
for Benda Products, Ine. in 
Connecticut and western Mas- 
sachusetts. 

Haig Sahagian, general man- 
ager of Benda, states that by 
this arrangement customers m 
that territory will receive closer 
attention and better service 

Benda’ Products, Ine. o 
Cambridge 42, Mass., manufac- 
tures a complete line of soaps, 
chemicals, and spotting com- 
pounds for the drycleaning in- 
dustry. Their plastic sizes, Ben- 
da-Size, Benda-Size Dry, and 
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PREME 


ONE OF 


CLINTON'S 


“Petal Smooth” 


LAUNDRY 
STARCHES 


NON-CONGEALING 
USE HOT OR COLD 
GIVES FLEXIBLE FINISH 


EASIER IRONING 


CLINTON FOODS INC. 


CLINTON, [OWA 
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YOU NEED A HOLE IN YOUR FLOOR... 
eee LIKE A HOLE IN YOUR HEAD 


- +. and that good American logic beats anything 
Confucious ever said. We know, Cleve-O-Cement 
will take care of the floors. It is used in thousands 
of food and meat plants the world over. Anyone 
can apply it. Dries overnight flint hard. Water- 
proof, slipproof, crumble proof. Resists cold, 
grease, steam and most acids. Developed espe- 
cially for dairies, packing plants, bottling plants 
and wherever a damp, cold floor exists. 
Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. CLEVELAND 5, OHIO 


‘Ee 








Have the complete Risdon-Remo line 
at your fingertips. Pictures, specifica- 
tions and prices make the line easy 
to order. 

And don’t forget the three star fea- 
tures of Risdon-Remo service. 
*& Immediate Shipments 
%& Complete Dealer Coverage 
* A Pin for Every Need 


THE RISDON MANUFACTURING CO. 


dealer for 
your copy of 
this NEW 


RISDON 
REMO 
CATALOG 


| FMC 
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DOWN BOY!!! Yes, shirts are much fresher when finished 
on the new UNIPRESS ONE LAY SLEEVER. 


Solva-Size, together with their 
strong soap, Power Charge, 
have been well-received by the 
drycleaning industry at large, 
it is stated. 


New Paper Laboratory 


A $400,000 
basic research work in the de- 
velopment of new pulp and pa- 
per grades manufactured from 
Southern forests was dedicated 
at Mobile, Ala., on November 
6 by Erline Riis, vice-president 
and general manager, Southern 
Kraft Division, International 
Paper Company 

The company’s research de- 
partment is headed by John W, 
Gilbert, director, and G. 8. 
Mabrey, associate director, Lo- 
cation of the new building ad- 
jacent to the division offices at 
Mobile will permit 
ordination of their work with 
the company’s manufacturing 
and engineering programs. 

The Southern Kraft Division 
has been active in research work 
for many years. According to 
Mr. Riis, the research depart- 
ment at Mobile will concen- 
trate on basic pulp research 
problems of company-wide 
scope, or special work which 
mill laboratories are not equip- 
ped to perform. 


laboratory — for 


close co- 


FMC Promotes Seaton 


Dr. Max Y. Seaton has been 
named senior vice-president and 
technical coordinator of the 
Chemical Divisions of Food 
Machinery and Chemical Cor- 
poration, it has been announced 
by Paul L, Davies, president. 
Chemical Divisions in- 
clude Westvaco Chemical Divi- 


sion, Niagara Chemical Divi- 
sion, Ohio-Apex Division and 
Buffalo Electrochemical Com- 
pany 

Dr 
ecutive vice-president of West- 
vaco Chemical Division, His 
office will be in the Chrysler 
Building East, New York City, 
where the newly created East- 
ern administrative headquarters 
of all FMC chemical operations 
are located. 

The position of executive 
vice-president of the Westvaco 
Chemical Division has been dis- 
continued. William B. Thom, 
president of Westvaco, and Wil- 
liam N. Williams, operating 
vice-president, will assume the 
responsibility for the former ac- 
tivities of this office. 


Seaton was formerly ex- 


Stamford Appointment 


The Stamford Chemical Com- 
pany has announced the ap- 
pointment of Thomas Murphy 
as technical field representative. 
Mr. Murphy has an extensive 
background in the drycleaning 
industry. 
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BULLDOG LINE 


Metal Press Pads 


® FLAN-L-TEX 
= METAL PRESS PADS 


@ ASBESTEX COVERS 
® BULLDOG NYLON PRESS COVERS 


© MET-L-FLAN TOP PADS 


X. S. SMITH xc 


Quartermaster Corps Has 
New Mobile Laundry 

The well-known saying, “An army travels on its 
stomach,” is an expression of the importance of morale 
and physical fitness on top fighting efficiency. Food isn’t 
the only factor; clean clothes are important, too. At the 
urgent request of field commanders, the Army Quarter- 
master Corps has designed equipment that can bring 
laundry facilities as close to the front as it is safe to 
operate them. 

The Army had a mobile laundry mounted on a heavy 
truck chassis, but this was often stumped by rough 
mountainous territory in Korea. The newest mobile 
laundry is mounted on two 1%-ton trailers, which can 
be towed into position by any vehicle capable of nego- 
tiating the terrain. 

One trailer mounts a water heater, stainless steel 
washing machine and a stainless steel rotary extractor 


Mounted on 1'%-ton trailers, mobile Army laundries in Korea serve 
troops close to front 


for damp drying. The other trailer has an electric gen- 
erating plant and a tumbler dryer. Together, the units 
ean clean and dry 120 pounds of clothing an hour. 
Stainless steel is used in the washer, extractor, air 
heater, and other parts, because it doesn’t rust, is easy 
to clean and is easy to inspect for cleanliness. 

For operation, the units are parked near any conven- 
ient water supply such as a pond or brook. Troops re- 
lieved from the front lines go back to the laundry, get 
a complete change of clean clothing and leave their 
soiled clothing to be cleaned and reissued. 
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ASBESTON Y 


FOR CHEST-TYPE, FLAT-WORK 
IRONER COVERS SAVES TIME AND MONEY 


You gain working time and efficiency with Asbeston. 
It’s woven from asbestos and specially impregnated to 
give a smooth, long-wearing surface. 

So it allows faster operation. It far outlasts old-type 
covers because it reduces valuable time lost when you 
must recover rolls. 

Because Asbeston is specially treated it doesn’t hold 
steam or get soggy; therefore it helps avoid laundry 
odors and stains. Its supple, uniform surface gives work 
such a nice finish. 

Yes, you gain 3 ways when you let Asbeston do a 
more efficient job in less time. Asbeston is fabricated 
and sold by reputable manufacturers. 


Write for information to Textile Division 


UNITED STATES RUBBER COMPANY 
1230 Avenue of the Americas, Rockefeller Center, New York 20, N. Y. 


Back of this 
label... 

a tradition 

of quality 
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THE 
MARK 
RECORD 
SHEET 


is a great check against inaccurate 
marking. Records the marks used 
in all bundles; permits location of 
lot for all marks. 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


Used for years by hundreds 
laundries 


SAMPLES FREE 
{All shipments C.O.D. unless check 
accompanies order) 


Price, per thousand ...... $7.50 
5000 or more, per thousand, $6.50 


STARCHROONK: 
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304 East 45th Street 
New York 17, N. Y. 
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Homemade Wrapping Machine 

A “homemade” cellophane wrapping machine is help- 
ing Frank’s Laundry in Buffalo, N. Y., package 400 
shirts an hour per operator. 

The machine consists of a heating iron attached to a 
metal rod and operated by a foot pedal. The operator 
stands in front of the table, places a folded shirt on 


Operator at wrapping machine shown applying heating iron to 
tically sealing it 





¢ P ’ 


top of a pile of cellophane, wraps the shirt, and seals the 
cellophane by bringing the heating iron into contact 
with the wrapping material, The heating iron works 
off a regular electric outlet. 

On the drycleaning side of his business, Car] Frank, 
owner of the plant, has been selling his storage service 
with an “extra added attraction.” Each garment placed 
in storage is returned in a large plastic bag. These bags 
are also sold separately for home use at 79 cents at the 
plant store. 


New Ways To Cut Accident Rates 

Did you ever stop to consider what simple devices 
can do toward decreasing accidents and saving money? 

The use of color to reduce accident potential is be- 
coming an ever-increasing practice. Yellow-and-black 
striping, adopted by various highway commissioners 
for use as hazard warnings on roads, should be used to 
mark spots where tripping, falling, or striking-against 
hazards exist. These will be “low-bridges,” stair risers, 
hand trucks, edges of gutters where exposed, and the 
like. One industrial plant reported a decrease in the 
cost of accidents of 85 percent when old machinery was 
painted in accordance with safety recommendations, a 
drop from $1.21 per employee year to 18 cents. Opera- 
tors also turned out 10 to 20 percent more production 
when machines were color painted as compared with the 
old-time gray or black. 

One idea, applicable to most plants, is the use of low 
cost, portable wooden “L’s” painted yellow and black 
diagonal striping. The ‘‘L” shaped forms, lying on their 
sides, may be used to place around temporary hazards 
where maintenance work or supplies intrude into reg- 
ular pedestrian or hand truck lanes. Built  approxi- 
mately one foot high and three feet long on each leg of 
the “L,” they may also serve as a temporary guard. 
Highway engineers have discovered that the alternate 
striping with yellow and black is the most highly vis- 
ible color combination and serves to alert even the most 
inattentive person. 
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Also, why not try the idea of substituting plastie for 
glass in windows that often are broken? ‘Plexiglass’ 
windows are unbreakable, and pay for themselves in a 
relatively short time where the breakage rate is high. 
In addition they eliminate the danger of glass splinters 
and hazard to employees. Some plants have been able 
to buy up surplus scraps of plastie at local plastic mold- 
ers and use them for a variety of uses in the laundry. 
(Reprinted through courtesy of the California Laun- 
dryowners Association.) 
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“Gee, Mr. Gerber, how long will it take for me to develop my own 
distinctly different style?” 


Better Business Bureau Report 


A report on the fabrics situation was given recently 
at the annual conference of the Association of Better 
Business Bureaus of the U nited States and Canada. The 
chairman of the association’s fabrics committee, George 
C. Young, who is president of the Cincinnati BBB, re- 
ported continued progress toward maintaining business 
and consumer confidence in the field of fabrics. 

A survey conducted by the yommittee showed that 
of 74 bureaus replying, nine had established or con- 
ducted some type of fabrics panel or committee during 
1951; 19 have a drycleaning arbitration plan, and 38 
have some formal system for handling public com- 
plaints. Mr. Young cited the activities of the St. Louis 
committee as an example for other BBB’s in this field. 

In a summary of BBB services for 1951 Mr. Young 
said there were almost 43,000 cases involving dryclean- 
ing; 14,000 of them were inquiries and 24,000 com- 
plaints from business sources, as well as 26,691 in- 
quiries and complaints on women’s apparel and 9,890 
on men’s apparel which did not originate in dryclean- 
ing or serviceability problems. 

As one cause of consumer complaints Mr. Young 
cited eye-appealing characteristics and high-style fab- 
rics. He also mentioned combination-fiber materials 
which require extra care in handling and wearing, and 
which are not informatively labeled by the manufac- 
turer. He also spoke of the increased importance of 
expert cleaning techniques required by many acces- 
sories and trims, hard-to-handle dyes and new man- 
made fibers and blends. 

According to Mr. Young, the manufacturer is the 
logical source for solving many cleaning and service- 
ability problems which cause complaints. He sug- 
gested possible inter-Bureau research, education and 
concerted action on a national basis. 
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RUBBE 


PAINT FRESH PLASTER 
NEW-LAID .CEMENT 


STOP MOLD, MILDEW 
STOP MOISTURE TRAVEL 


N... Tropical industrial rubber-base paints 
out-perform any we’ ve tested in 69 years! Prime 
and finish-paint fresh plaster the same day. Stop 
mold or fungus damage on inside walls. Paint on 
a vapor barrier to stop moisture travel to outside 
walls. Paint uncured concrete, cement or cinder 
block or concrete laid directly on cinder fill— 
overnight for use next day! Give mechanical 
equipment a tough “‘rubber coat’’ that defies 
moisture, fumes, detergents, hard scrubbing! 
FREE! Write for all of the facts on 
advantages of new Tropical industrial 


rubber-base paints. Your letterhead 
request gets immediate attention! 


THE TROPICAL PAINT & OIL CO. 
1100-1262 W. 70th Street . 


SINCE 1883 
Cleveland 2, Ohio 


An all purpose 
mending unit 
for repairing 


Shirts © Socks 
Towels ® Coats 
Aprons ® Linens 


and Laundry Nets 


Electrically operated 
Easy to use—reasonably priced 
Write for Details 


CHANDLER MACHINE CO. 


P. O. Box 426 Ayer—Mass. 
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To our friends and associates in the 


our very best wishes for the 


industry, 


holiday season. 


We hope the coming year will bring 
you prosperity and good health, and 
that the future will carry the same fine 


relationship we have always enjoyed. 


Cummings-Landau Laundry Machinery Co., Inc. 


305-17 Ten Eyck St., Brooklyn 6, N. Y. 
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Stadham 


PRESS PADS 
and COVERS 


“No matter what the type or style of 
press—Stadham fills the need better. 
Longer wearing... quality finish... 
increased production.” 


Says the 
Stedham 
‘cover’ 
girl 


Write for name of your distributor. 


STADHAM 


COMPANY, INC . Rebecca Pa pentats 
8 PH 


BOCK 


EXTRACTORS 


The most efficient time 

and money saving Ex- 

tractor on the market. 
Made in 15”, 17” and 20” sizes. 


Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


TOLEDO, OHIO 
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FOR-PACKAGE UNIT LAUNDRIES 


Key-Tag’s Model A-15 


FLAG CHECKING 
in, SYSTEM 


@ faster handling 

@ no “human error” 

@ use “green” labor 
FLEXIBLE-—FITS YOUR PRESENT SYSTEM 


WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 


Mi STAKES IMPOSSIBLE 


Laundry Executive Receives 
Israel Award 

One of the nation’s leading laundry executives, Isidore 
M. Weinstein, director “* Consolidated Laundries in 
New York City and the National Linen nce with 
branches throughout the country, received an “Award 
for Distinguished Service to the Economy of Israel” 
from James G. McDonald, former United States Am- 
bassador to Israel, at a testimonial dinner held in his 
honor in Atlanta, Ga., on November 24. 

Mr. McDonald presented the award on behalf of 
Abba Eban, Israel’s Ambassador to the United States, 
as a token of appreciation for Mr. Weinstein’s demon- 
strated devotion to the people of Israel. 

As chairman of the Atlanta Israel Bond Committee, 
Mr. Weinstein has been closely associated with his 
community’s campaign for the sale of the $500,000,000 
State of Israel bond issue now being subscribed in this 
country. Proceeds from the issue are being used to help 
finance industrial and agricultural projects necessary 
for the absorption of 700,000. new immigrants into a 
productive and self-sufficient economy. 

Long active in community affairs, Mr. Weinstein is 
honorary chairman of the Atlanta Jewish Welfare Fund 
founders of his community’s Welfare 
Fund Drive. 














“Relax, boy! After all the television and newspaper publicity this will 


rate, you'll probably get a raise!" 
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© Manual, Semi-Automatic or 
Automatic Controls 

© 75 |b. Capacity 

© Extra Heavy Stainless Steel 
Floor Space: 3’4” x 4/1” 
Fully Guaranteed for 1 Year 


Laundry Institute of Cleveland 
Eleets President 


Nearly 100 laundryowners and allied trade members 
from Cuyahoga County, Ohio, met at the Carter Hotel 
in Cleveland on November 12 for a dinner meeting to 
honor Howard Benjamin, co-owner of the Peerless 
Laundry Co., and retiring president of the Laundry 
Institute of Cleveland. 

Albert J. Salzer was elected as the new president. He 
is president and owner of the West End Laundry Co., 
and operator of the Individual Laundry Co., and the 
West End Diaper Service Co., all in Cleveland. 

During his life-long association with the laundry in- 
dustry, he also has been active in civie and fraternal 
affairs in Ohio. His son, Jack, is past president of the 
Ohio Laundryowners Association. 


| 


National Institute of Rug Cleaning 
Sherman Hotel 
Chicago, Illinois 
January 17-19, 1953 


Louisiana Laundry and Cleaners Association 
Hotel Bentley 
Alexandria, Louisiana 
January 24-25, 1953 


AIL Young Men’s Conference 
Hotel Allerton 
Cleveland, Ohio 
February 11-12, 1953 


New Jersey Laundry and Cleaning Institute 
Essex House 
Newark, New Jersey 
February 12, 1953 


National Institute of Cleaning & Dyeing 
Cleveland Public Auditorium 
Cleveland, Ohio 
February 13-15, 1953 


(Continued on page 92) 
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THE FAMOUS, PATENTED COLLAR 
SUPPORT USED BY MORE 
QUALITY LAUNDRIES THAN 
EVER BEFORE! 


STAIZ, with the shiny-metal Tab, gives 
starched shirt collars real protection .. . adds 
that “extra” Eye-Appeal. 

STAIZ is your hallmark of quality and excel- 
lence . . . yet it costs no more! 


YRY IT! WRITE FOR SAMPLES! 


‘Ww TIME SAVERS 
83-99 Walnut St. * Montclair, N. J. 


ae , 7 . 
THOMPSON- . 
HAYWARD @ 


ULTRA-SOL 


A high pH detergent that tops the list for col- 
loidal action, wetting, emulsification, full buffer- 
ing and saponification. This is an extra fine soap 
builder and suspending agent—ask for Ultra- 
SOL now! 


Thompson-Hayward 
Chemical Company 
2915 Southwest Bivd., Kansas City, Mo. 





TAG COMPANY 


e Streets, South Bend 23, Ind 
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THIS 260-DENIER nyLon NET 
was EVERYTHING! 


Guaranteed 260-Denier DuPont Nylon 2 x 2 
ply, cable-woven! Pre-shrunk! Wide open 
mesh! No extra charge for stripes! No-br ak 
sewing construction! bi 
hous and below pinning edge! Soft finish 
or hard finish! Easy loading! Better washes 
at less cost per wash! Every net uniform! 
Every step of controlled production from 
tnt to sewing in ovr own plant. Available 
these sizes: 15 x = rem x 30, 24 x 30, 
x 36, 30 x 36, 30 x 4 


UCASUYLOW Nie? On 


57% MORE WASHES 100% DUPONT NYLON 260 DENIER NETS 
proven in actual laun- CARSON TEXTILE CO., INC. 


stis tar mepootions 2415 S. WATER ST., PHILA. 48, PA. 


12 


WAYS 
BETTER 








STATEMENT OF THE OWNERSHIP, 
MANAGEMENT AND Cl RCULATION, 
REQUIRED BY THE ACT OF CONGRESS 
OF AUGUST 24, 1912, AS AMENDED BY THE 
ACTS OF MARCH 3, 19833 AND JULY 2, 1946 
(Title 39, United States Code, Section 233) 
Showing the ownership, management and circulation 
Of Starchroom Laundry Journal, published monthly at 
Lancaster, Pa., for October 1, 1952. 


State of New York s 
County of New York [*: 


1. The names and addresses of the publisher, editor 
editor and business manager are 
Publisher ee H. Donnelley Corporation, 304 East 45th St 
New Ye 17 
General = delDa 
New York 17, } ° 
Editor, James A. Barnes, 304 E, 45th St., New York 17, N. Y 
Managing Editor, E. P. Greene, 304 E, 45th St., New York 17, 


managing 


Y 
Edward B, Wintersteen, 304 East 45th St 


2. The owner is: (If owned by a corporation, its name and 
address must be stated and also immediately thereunder the 
names and addresses of stockholders owning or holding one per 
cent or more of total amount of stock. If not owned by a corpo- 
ration the names and addresses of the individual owners must 
be given. If owned by a partnership or other unincorporated 
firm, its name and address, as well as those of each individual 
member must be given.) 

Elliott Donnelley as Trustee under Gaylord Donnelley Trust 

Agreement, Chicago, III 
Northern Trust Company, Chicago, Illinois, Trustee of Fund A 

under the will of Reuben H. Donnelley deceased 
First National Bank, Chicago, Illinois. Trustee of Fund B under 

the will of Reuben H. Donnellev deceased 
Thomas E. Donnelley, Chicago, Illinois. 
Curtiss E, Frank, Bronxville, N 
David L. Harrington, Flossmoor, Illinois 
Harold P. Harper, Washington, D. C 

Aubrey Hope, Drexel Hill, Pennsylvania 
Harry W. Warner, Flossmoor, Illinois 
The Northern Trust Co., David L. Harrington and Charles C 

Haffner, Jr., as Trustees under agreement dated January 24, 1946 

with Thorne Donnelley, Chicago, Illinois 

3. The known bondholders, mortgagees, and other security 
holders owning or holding 1 per cent or more of total amount 
of bonds, mortgages, or other securities are: (If there are none 
so state.) None 

4. Paragraphs 2 and 3 include, in cases where the stockholder 
or security holder appears upon the books of the company as 
trustee or in any other fiduciary relation, the name of the person 
or corporation for whom such trustee is acting; also the state- 
ments in the two paragraphs show the affiant’s full knowledge 
and belief as to the circumstances and conditions under which 
stockholders and security holders who do not appear on the 
books of the company as trustees, hold stock and securities in a 
capacity other than that of a bona fide owner 

5. The average number of copies of each issue of this publi- 
cation sold or distributed, through the mails or otherwise, to 
paid subscribers during the 12 months preceding the date shown 
above was: (This information is required from daily, weekly 
semiweekly, and triweekly newspapers only.) 

E, B. WINTERSTEEN 
(Signature of General Manager) 
Sworn to and subseribed before me this 15th day of October, 
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ANNE L. DeMARINIS 
Notary Public, State of New York 
No. 41-0914700 
Qualified in Queens County 

Certificates filed with New York and Queens County Clerks 
and Registers 

Term expires March 30, 1953 
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Canadian Research Institute 
Palliser Hotel 
Calgary, Alberta 
March 5-7, 1953 


Georgia Launderers & Cleaners Association 
Atlanta Biltmore Hotel 
Atlanta, Georgia 
March 18-19, 1953 


and Dry Cleaning Association 
Baker Hotel 

Dallas, Texas 

March 19-21, 1953 


Texas Laundry 


Massachusetts Laundryowners’ Association 
Hotel Statler 
Boston, Massachusetts 


March 27-28, 1953 


New York State Laundryowners Association 
Hotel Syracuse 
Syracuse, New York 
April 9-11, 1953 


Diaper Service Institute of America 
Casablanca Hotel 
Miami Beach, Florida 
April 15-18, 1953 


Mid-West Cleaners and Launderers 
New Hotel Jefferson 
St. Louis, Missouri 
April 16-18, 1953 


Linen Supply Association of America 
Hollywood Beach Hotel 
Hollywood Beach, Florida 
April 19-22, 1953 


Ohio Laundryowners Association 
Bancroft Hotel 
Springfield, Ohio 
April 23-24, 1953 


Laundry and Cleaners Allied Trades Assn. 
Laundry and Dry Cleaners Machinery Manufacturers 
Assn. 

Hollywood Beach Hotel 
Hollywood Beach, Florida 
April 23-25, 1953 


Pennsylvania Laundryowners Association 
Traymore Hotel 
Atlantic City, New Jersey 
April 30-May 2, 1953 


Oregon State Laundryowners Association 
Medford, Oregon 
May 21-23, 1953 


American Institute of Laundering 
Convention and Exhibit 
Shrine Convention Hal] 

Los Angeles, California 
October 9-11, 1953 
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John Wallace, 62, a semor sales representative of Carman 


& Co., Inc., Brooklyn, N. Y., died suddenly as the result of a | 


heart attack on November 7 while calling on the trade. He 
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up to 46” .$14.85 
mushroom. 
over 46” . 
from your jobber 


was associated with the laundry and drycleaning industry for | 


well over 25 years, and during the past 23 years had represented 
Carman in New Jersey. He is survived by his wife, a son, a 
sister and two brothers 


J. Clair Stone, 73, president cf the Elk Laundry Company, | 


St. Paul, Minn., died on October 19. He was a past president 


of the A.I.L. In addition to his work in the commercial laundry | 


industry, he was a former chairman and member of the St. Paul 
City Planning Board, Surviving are his wife, a son and two grand- 
children. 


Morris Rabinovitz, president of the Manhattan Laundry 
Company, Cicero, IIl., died of a heart attack on December 1, 
He established the firm 29 years ago with his partner, William 
Zimmerman. He was a member and former director of the 
Chicago Laundry Owners Association, Surviving are his wife, a 
son, two brothers, four sisters and three grandchildren. 


Mrs. Robert G. Young, 51, the wife of Robert Gordon Young, 
vice-president of the Pilgrim Laundry, Inc., Brooklyn, N. Y., 
died recently after a long illness. She was a public school teacher 
in New Jersey before her marriage. She is survived by her has- 
band, a daughter, her parents, a sister and a brother. 


Henry Oliver Burroughs, 85, founder and president of the 
Duval Laundry and president of the Dixie Cleaners, both in 
Jacksonville, Fla., died on November 21. He was a charter mem- 
ber of the Springfield Presbyterian Church, Surviving are his 
son, a sister, a niece and two grandchildren 


Ira D. Lain, 72, president of the Bloomington (IIl.) Soft Water 
Laundry Company, died of a heart ailment on November 11, 
He was the founder of the I. D. Lain Construction Company of 
Springfield, a road building firm, and the Lain Oil & Gas Com- 
pany, also of Springfield. 


Woodward Thomas Piper, 53, proprietor of the Swan Laun- 
dry and Dry Cleaning Co., Cuyahoga Falls, Ohio, died recently 
A veteran of World War I, he was a member of the Bethany 
Evangelical and Reformed Church; Star Lodge, 157, F. and 
A.M.; Akron Council, R. and 8.M.; Yusuf-Khan Grotto, Akron 
Commandery 25 and Knights Templar, and of the Charles Faust 
Post, American Legion, His wife, two brothers and five sisters 
survive 


E. Everett Howes, 70, office manager for 40 vears of the Peer- 
less Laundry and Dry Cleaners, died recently, He was a mem- 
ber of the First Methodist Church, Wichita Lodge 99, A. F. and 
A.M.; Mt. Olivet Commandery 12 Knights Templar; Wichita 
Consistory, Midian Shrine, Maccabees, and United Commercial 
Travelers, Surviving is a half-brother 


Mrs. Isabelle Espagnolle Verdier, wife of Paul Verdier, 
owner of Ferran, Plegat and Company, the oldest French laun- 
dry in San Francisco, died recently. She is survived by her hus- 
band and two daughters, 


Mrs. W. B. Appleby, whose husband is manager of market 
development for laundry and textile detergents of the Wyandotte 
Chemicals Corp., Wyandotte, Mich., died recently. 


Sign of 
a Better 
GRID PLATE 
f GROSS. 
STAR 


FOR THAT 
“HAND FINISHED” LOOK 


Only GROSS STAR is 12-ways 
r. Be sure your press plate 
hes ALL 12 advantages 


L. BEHRSTOCK CO. 


1708 S. State St., Chicago 16, Ill. 





We, at Resillo, Join 
With Free Men All 
Over the World in the 
Fervent Wish that the 
New Year Will Bring 
a Full and Lasting 
Peace, Health and 
Happiness to Every- 
one, Everywhere. 


2328 WEST NELSON ST. 
CHICAGO 18, ILLINOIS 











"on the Record! 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay. . . 


THE NO. 39 CLEANERS & DYERS RECORD FORM 


Provides space for recording this necessary in- 

formation with minimum effort. Whether your 

— is large or small, whether you prefer a 
ound volume or loose-leaf type, your needs 

will be answered by one of these three editions: 

No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 

duck with leather covers $ 

No. 39 Junior Recorp Book—48 Pages 
(1,200 entries). Board covers, marbleized 

binding 

Loosr-LeaF BINDER 

Loose-LEAF SHEETS: 

ALL PRICES 

PREPAID 


NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, W. ¥. 
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CLASSIFIED DEPARTMENT 








10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Adverti t 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 
insertion of same ad. Minimum charge $1.00 (new or repeat). 





set in capital 
Minimum charge—$2.00 (new or repeat). 
4¢ a word for each subsequent, consecutive 
Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompcny all orders. Add cost of 5 words if answers are to come to a box number to be 


forwarded by us, Extra white space at top, bottom or between lines doubl 


dtomtad 





charges i 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 





LAUNDRY PLANTS and DRYCLEANING PLANTS, 100°. PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—WHERE DO YOU WISH TO LOCATE? RICHARD J. MULLER— 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel REpublic 9-3016. 4646-2 
LAUNDRY & DRYCLEANING, ‘Virginia, well- established, all retail, 
DRIVE-IN, routes and branch stores. Gross volume first six months 1952, 
$240,000, 70° laundry and 30° drycleaning, cash-and-carry 35°, routes 
65%. Production labor cost 29°. Shows handsome profit. No Union. Cash 
required $100,000. RICHARD J. MULLER, 89-16 184th St., Jamaica 3, 
N. Y. Republic 9-3016. 116-2 





For “Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants in 
Metropolitan N. Y. C. area, Westchester, New Jersey, Connecticut, 
Pennsylvania. If interested in buying or selling, contact J. B. KANDEL, 
131-39 228th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
LAURELTON 68-3291. 9653-2 


For Sale Kecnay: anil Seat eae taint, iucees cancel California. nw 
block. Building 45’ x 120’ in business district. All equipment like new, 
three Monel washers, four roll American flatwork ironer. Prosperity clean- 
ing unit less than two years old. Well established business operated by 
same owner for thirty years who now wishes to retire. Excellent oppor- 
tunity. Annual gross receipts $100,000 and growing. ADDRESS: Box 
9848, STARCHROOM LAUNDRY JOURNAL. -2 


Western New York State, old established laundry-cleaning plant. $150,000 
gross. 17,000 sq. ft., room for expansion. Make offer. ADDRESS: Box 
9923, STARCHROOM LAUNDRY JOURNAL. 2 


For Sale—Old established laundry and drycleaning plant, doing $200,- 
000 annually, located in northern New Mexico, with or without real 
estate. ADDRESS: Box 9936, STARCHROOM LAUNDRY JOURNAL. -2 


Retiring owner will give fine deal to two younger men in a fine southern 
California laundry plant, doing over $300,000 per year. $30,000 down 
required, balance 10 years. ADDRESS: Box 9967, STARCHROOM LAUN- 
DRY JOURNAL. 2 


For Sale or Lease:—Laundry and drycleaning plant in operation over 
50 years. Good equipment, four practically new trucks. Will sell plant 


and lease real estate. If interested write for particulars. Elkins Laundry 
Cempany, P. O. Box 526, Elkins, W. Va. Phone 324. 9970-2 


CASH-AND-CARRY laundry plant, one GOOD route, 2 stores, Bergen 
County, N. J., doing $80,000 annually, a money-maker. Very latest 
equipment, wel] organized, illness prevents continuing. $20,000 cash, 
memes 4 may be eo or leased. ADDRESS: Box ot. 


terms. 
ST. OM LAUNDRY JOURNAL 


Cash-and-carry hide, weil- established, located near hain manufactur- 


ing plant. Owner retiring. For full details contact: 


85 Woodlawn Ave., Pittsfield, Mass. 


Woodlawn Laundry, 
9995-2 


FAMILY LAUNDRY AND DRYCLEANING PLANT in Hudson County, 
New Jersey. Established since 1920. Will sell whole plant or just good 
will. Doing a weekly volume of $5,500. ADDRESS: Box 131, STARCH. 


ROOM LAUNDRY JOURNAL. 


MODERN LAUNDRY complete and operating profitably in stable Florida 
city. With or without real estate). EDWARD DWELLE, JR., REALTOR, 
Jacksonville, Florida. 132-2 


CENTRAL FLORIDA—LAUNDRY & DRYCLEANING PLANT. $150,000 a 
year volume. Terms. Property optional. ADDRESS: Box 133, STARCH- 


ROOM LAUNDRY JOURNAL. , 


Laundry with aiecbesmiany jena Tug cleaning facility in growing Southern 
city. Owner may have to re-enter service. Details well worth writing 
for. ADDRESS: Box 134, STARCHROOM LAUNDRY JOURNAL. -2 


Highly ful, well-established 
Doing capacity business. Completely equipped. Net 
yearly. Excellent location and lease. Price: $45,000, 
R. Lillien, 5807 Greenspring Ave., Baltimore 9, 
Mohawk 6571. 





modern laundry located in Baltimore. 
$15,000-$20,000 
Ys down. Contact 
Maryland. Phone 

135-2 
Modern-equipped laundry in Oklahoma, doing over $50,000 annually, 
good labor supply, college town. Price $20,000, terms can be arranged. 


, ADDRESS: Box 136, STARCHROOM LAUNDRY JOURNAL. -2 


Laundry-drycleaning plant located near military base in Louisiana. 
Volume over $120,000 yearly. Two routes. All modern equipment. Price 
$55,000, '/s down, long lease on building. ADDRESS: Box 137, STARCH- 
ROOM LAUNDRY JOURNAL. -2 


FOR SALE :—Modern laundry and drycleaning plant in Midwest. Building 
and equipment new since 1946. Doing $135,000, annual business. See, 
investigate and make an offer. Anything reasonable will be considered. 
Doctor says quit. Interview open to reliable party by appointment. ae 
DRESS: Box 152, STARCHROOM LAUNDRY JOURNAL. 


Small profitable, well-established laundry in fastest growing SO. CALI- 
FORNIA ity. R ble price. ADDRESS: Box 157, STARCH- 
ROOM LAUNDRY JOURNAL. 2 





biniaies operated over forty years in center of business district of city 
in Oklahoma over twenty thousand. Price for business and equipment 
$15,000. Want to retire by January Ist, account of age. ADDRESS: Box 
158, STARCHROOM LAUNDRY JOURNAL. -2 








LAUNDRIES and CLEANING PLANTS WANTED 





WANTED — PLANTS — ALL KINDS—New York, New Jersey, Con- 
necticut. BUYERS WAITING — LIST YOURS. RICHARD J. MULLER 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016, 4324-1 








BUSINESS OPPORTUNITIES 


BUYERS’ ATTENTION—If you do not see what you want communicate 
with us and we will try and get it for you, RENDLOG SALES CO., 1775 


Broadway, New York City. Plaza 7-5345. Laundry and buildings, located 
large industria) city, Connecticut. Grossing $86,553 yearly. Established 


45 years. Other income from property, $235 monthly. Asking $66,000. 
Rendlog Sales Co. 144-11 





Modern laundry with building located in beautiful town in Connecticut. 
Established 1927. Building 30 x 80; ground 60 x 169. Grossing $29,503. 
Getting top prices. Active party has great opportunity, many towns to 
draw from. Apartment available. Asking complete with 1951 delivery 
truck, $35,000. Rendlog Sales Co., 1775 Broadway, New York City. 145-11 


Drycleaning and laundry with 2 buildings, located prosperous city, 
Connecticut. Established 1850. Present owner since 1945, grossing $3,000 


weekly. Asking $80,000 complete including 6 delivery trucks. REND- 
LOG SALES CO., 1775 Broadway, New York City, Plaza 7-5345. 146-1 


PROFESSIONAL NOTICES 


CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry Industry—weekly sales reports—monthly cost trends and 


articles of timely irterest. o4 _Bulletins—$12 annually. John Car- 
ruthers Co., Inc., 909 Littl Bost istical izati 


affiliated with John Carruthers & C on pany, 
ment Consultants, Boston, Hartford, and Washington. 














and M 


2607-27 
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SITUATIONS WANTED 


MISCELLANEOUS 





LAUNDRY SUPERINTENDENT--Married, veteran, 39 years old. Over 20 
years’ experience, all phases of laundry industry, capable of assuming 
full responsibility. Presently employed in one of the largest laundries in 
New York City. Desirous of making change with opportunity for ad- 
vancement. Willing to relocate. Best of references. ADDRESS: Box 9999, 
STARCHROOM LAUNDRY JOURNAL. 5 


EXPERIENCED LAUNDRY MANAGER AVAILABLE. SAM DILLON, R3, 
HILLSDALE, MICH. 140-5 
MANAGER OR SUPERVISOR—able to manage all phases of laundry and 
drycleaning departments. Intertested in production. Age 29. ADDRESS: 
Box 141, STARCHROOM LAUNDRY JOURNAL. 5 


Twenty- -years experience operating modern laundry-cleaning plant in 
all departments. OMI graduate with college background. Well informed 
on latest techniques. Salary can be based on performance. Married. 
Good recommendation. ADDRESS: Box 153, STARCHROOM LAUNDRY 
JOURNAL. 5 


PLANT MANAGER-SUPERINTENDENT—desires connection with modern, 
progressive laundry. 37 years thorough experience in all departments, 
services and systems. 15 years with same concern. Good organizer and 
trainer of operators to produce quality, at minimum of cost and meet 
service requirements. Can manage drycleaning in conjunction, also sales. 
Can furnish unquestionabl f andr dati as to ability 
and character. Location secondary. ADDRESS: Box 154, STARCHROOM 
LAUNDRY JOURNAL. 5 











HELP WANTED 


LAUNDRY SUPERINTENDENT—experienced in all laundry operations, 
maintenance, and training help. Must be conscientious, honest, ambitious 
and sober. Located in northern Indiana city of 150,000. Weekly volume 
$3,000. State age, experience and salary expected. ADDRESS: Box 121, 
STARCHROOM LAUNDRY JOURNAL. 7 
LAUNDRY MANAGEMENT CONSULTANTS expanding their service to 
many hospital, hotel, linen supply, commercial laundries offer career 
opportunity to ACCOUNT EXECUTIVE. Good salary, generous bonus, 
congenial associates, free hand develop your ideas, fascinating work, no 
relatives in pany. Quaziifications: College education or AIL, thorough 
knowledge modern laundry production methods or industrial engineer- 
ing, ability write reports, analyze management problems, control costs, 
deal with clients highest levels. Experienced allied tradesman seeking 
rewarding future will find it here. Write giving full details. No references 
contacted without your permission. Victor Kramer Co., 545—5th Avenue, 


New York 17, N. Y. 123-7 


SUPERINTENDENT for medium-large family ‘plant. Must be “acoustomed 
to top quality production and be able to take full production re- 
sponsibility. Excellent opportunity and future for qualified man. Model 
Laundry Cleaner, P. O. Box 198, ‘Memphis 1 1, Tenn. 143- 7 
SUPERINTENDENT WANTED FOR FAMILY LAUNDRY IN “ROCHESTER, 
NEW YORK. ADDRESS: Box 111, STARCHROOM LAUNDRY JOURNAL. 

7 
LAUNDRY SALES ENGINEER WANTED—Experience advising laundries 
rearrangement facilities for greater efficiency. Salary and commission, 
good prospects. Greater New York area. Send fullest particulars and pho- 


tograph to Box 155, STARCHROOM LAUNDRY JOURNAL. 7 


LAUNDRY MANAGER—Mus! be man qualified to manage plant employ- 
ing over 300, Laundry operation only, (We have separate drycleaning 
plant). Located in a growing city of diversified industry. Excellent op- 
portunity for right man. Al) replies held strictly confidential. Write: Mr. 
J. V. Stout, President, Progress Laundry Co., 430 E, Market Street, Indian- 
apolis, Indiana. 156-7 














SALESMEN and REPRESENTATIVES 


JOBBERS :—Sell MARCO BREAK BOOSTER. Added to metasilicate in the 
break, it removes grime, grease and soil which neither soap nor alkali 
remove. Thus RR CLOTHES. Sell trial size 5 gallon pail $7.10, re- 
peat 55 gal. drum orders will follow. M & M CHEMICAL CO., WILLI- 
MANTIC, CONN. 





REPRESENTATIVE WANTED: Manufacturer of standard and custom made 
floor er desires exclusive representation in many areas throughout 


the U. S. t wanted with top quality distributors 
an@ Baoeanenncwams “WRITE : Box 130, STARCHROOM 


JOURNAL, ry 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS,; GEARS ALL SIZES. Expert 
service men. Full line of Asher ironers, rebuilt by men who know 


how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 


1228-37 





LAUNDRY LISTS—4'/, x 11” white 16 pound bond, black ink, padded, 
25,000 freight prepaid $50.00, shipment within 10 days, samples sent on 
request. Same list on colored bond 15 cents per thousand extra; three 
line imprint allowed. Reasonable prices on your present list, send sam- 
ples for quotation. Send cash, check, money order or we ship C.O.D. 
Myers & Stokes Printing Company, 122 N. Water St., Plymouth, Indiana. 

9991-8 
BLOOD STAINS IN HOSPITAL LINENS ARE MY SPECIALTY. Hard set 
stains are easy to me. Write me about your stain problems, JOSEPH 
K. BENEDETTO, Laundry Consultant, Specializing in hard set blood- 
stains. 256 Vista Circle, Macon, Georgia. 159-8 








CARDING WIRE 


CARDING WIRE: For Curtain and Blanket Stretchers. 
INSON CO., 36 Pleasant Street, Watertown, Mass. 





G. W. ROB- 
3240-38 








POWER PLANT EQUIPMENT FOR SALE 


54 x 126 WHITLOCK EVERDUR TANK WITH SUFFICIENT COILS TO 
FURNISH 6,000 GALLONS OF 180° WATER WHEN SUPPLIED WITH 
STEAM AT ZERO POUNDS PRESSURE AND 20,000 GALLONS OF 180° 
WATER WITH STEAM AT 100 POUNDS PRESSURE. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, 
ee F 9953-36 
Bryant “Power Gas” ‘Burners, 2 maximum “input | capacity 6,330, 000 BTU 
per hour, will develop maximum capacity of 140 HP. Can be used as 
twin burners up to 280 HP. Like new, used one season, 1—60, AC, KVA 
engine and generator. MA-BE-HA Laundry, 1626 Melwood Ave., Louis- 
ville, Ky. 131-36 
OIL BURNER, 60 H.P. or smaller, S. T. Johnson. Burns #1 through #5 
oil. Electric eye and all safety controls included. For Scotch Marine 
Boiler. Box 233, Gatlinburg, Tenn. 148-36 


12,000 gallons water 





heater and storage tank. Excellent condition. 
ADDRESS: Box 149, STARCHROOM LAUNDRY JOURNAL. -36 


Heat exchanger, Patterson-Kelley, 3,000 gallons per hour capacity. 


ADDRESS: Box 151, STARCHROOM LAUNDRY JOURNAL. -36 


For Sale: One No. 4035 Johnson Wet-Back Scotch Boiler, Boiler #2653 
ASME and Nationa] Board Inspection, 125f WP, Stoker fired, 30 H.P., 
complete with Dayton Automatic No. 4 Stoker, size 30” x 60” with 
gear box, motor, fan, coal hopper and al) electrica) controls. This equip- 
ment has never been used and is being offered at a considerable savings 
under present-day prices. For complete information write or 


phone 
Edmont Manufacturing Company, Coshocton, Ohio, Tel.: 1866. 


150-36 








MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. ¥Y. EV. 9-6585, will purchase or help you sell your surplus equip- 
ment. Send for list or ask for representative. 9874-3 
WANTED—MONEL | METAL ‘WASHERS, all 1 sizes, end any ‘envy other laundry 
equipment. Interested in buying entire plants for export, highes! prices 


paid. ADDRESS: Box 9879, STARCHROOM LAUNDRY JOURNAL 3 








Wanted—American flatwork ironers, 54” Y-pocket washers, 50” and “sa” 
Notrux extractors, and 54” American Perry Notrux extractors. Top cash 


prices paid. ADDRESS: 80x 9972, STARCHROOM LAUNDRY JOURNAL. 
3 


Washwheel wanted. 54 x 84” Monel metal, Y pocket, 3 door, 6 com- 


partments. Donald's & DeLuxe Laundry Service, Inc., 44 Marion St., 
Red Bank, N. J. 138-3 








MACHINERY FOR SALE 
IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 


22, N. ¥. EV. 9-6585, has available laundry and drycl 
from several modern plants, some used only 3 years. Prices reasonable 
and terms sxtended. Write for our availability list without obligation. 
9873-4 
ASHER ironers 48 x 120—32 x 120, Rebuilt, big stock, terms, Baehr 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 2940-4 
REBUILT LAUNDRY AND DRYCLEANING MA — washers, 
extractors, ironers, presses, jumblers, filters, stills, boilers. Large 


stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 


Ave., Brooklyn 22, N. Y, 4400-4 
3e” “EXTRA DEEP AMERICAN 
electrical equipment. EVANS AUTOMATIC SHIRT 5ST. iG MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 


Eyck Street, BROOKLYN 6, N. Y. 4753-4 

















er TROY EXTRACTORS, with NEW 
ARCHIN' 
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MACHINERY FOR SALE (Cont'd) 





For Laundry and Drycleaning Machi 
N. Western Avenue, Chicago 45, Illinois. 


y try the Keel Company, 7229 
4661-4 








48x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 6, N. Y. 4651-4 





40” TROY and TOLHURST, direct motor driven and and pelt, driven ex- 
CUMMINGS. LAUNDRY 


tractors. -. 313 Ten 


Eyck Street, BROOKLYN 6, 6, N. ¥. 4755-4 





COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Shaper and Edger. CUMMINGS-LANDAU LAUNDRY 


MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 5004-4 


AMERICAN direct motor driven | and ‘belt driven 4 48” 8” HUMATIC “EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 6, N. Y. 6184-4 
6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
chant Street, Brooklyn 6, N. Y. 6292-4 











46” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. Gs- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
aie. S: 4855-4 





TROY ond AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618 4 
WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84". Ready for immediate delivery. CUMMINGS-LANDAU Laundry 


Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


AMERICAN and TROY 5 Rol) 100” ' IRONERS, ironing alae on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 





30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 
6767-4 


8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Broskiya ee Ae & 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET, CUMMINGS-LANDAU 


Laundry Machinery Co. 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 





HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten scien Street, erase oe Mi. ¥. 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, _Brooklyn 6, N. Y. 6868-4 


Five 4oxea” AMERICAN MASTER CASCADE “DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 





16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 








60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 60” HOFFMAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 





variable speed, used less than two 


TROY, 2-roll ironer, return type, 
147-4 


summers. Box 233, Gatlinburg, Tenn 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for i ¥ = prices and terms; one year quarantee. 
Individual hi plete plants for laundry, synthetic and 


petroleum drycleaning “furnished. List the machines you have for sale 
9001-4 








with us. 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 9014-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 








S WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 


AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 


WASHERS, MOTOR DRIVEN and 36x30’ HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co.. 


313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 





IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer; American 6-roll ironer, Ellis 
54x120" 9-pocket stainless washer; American Cascade 42x84” washer, 
Troy 42x72” washer; American Tiltor shirt unit; Prosperity 4-girl unit 
and coat presses; Hoffman 42x90” tumbler; Huebsch 36x30” tumblers; 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140-F unit used two months; American 30x48” Petroleum unit 
brand new, Prosperity synthetic cleaning unit, 
Columbia synthetic unit. 9069-4 





with filter, still, etc., 
DDZ 60-pound synthetic unit, 


Motor-driven with motor oa 
ble. 3128 


9146-4 


4 Tumblers, Ellis Drier Company, 48x120" 
top, three-pocket, three-door, late type 


West Lake Street, Chicago 12, Illinois. 





AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 9401-4 





For Sale: 1—Used 44 x 84” ROBOT two pocket two door all stainless steel 
motor driven washer with automatic washman, 2—Used 42 x 96” Ellis 
motor driven all Monel washers; 1— Used 42 x 84” American Norwood 
al] Mone) motor driven washer; 1—Used 54” American Notrux extractor 
with two set containers, CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 9628-4 





CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL WELDED STAINLESS STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS STEEL CYLINDERS 
WITH OUR PINCH AND FOOL PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 





24 x 120” RETURN FEED SUPER IRONER, MOTOR DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


10 NATIONAL MARKING MACHINES, BOTH HAND AND POWER 
OPERATED, 8 to 16 CHARACTERS. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 305 Ten Eyck Street, Brooklyn 6, N. Y. 9750-4 





BUY U. S. DEFENSE BONDS 
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MACHINERY FOR SALE (Cont'd) 


¢—44 x 84” Miller Laundry Machinery Co., twe pocket all stainless 


steel motor driven wash machines; |—American 6 roll 120” chest type 
flatwork ironer. Priced to sell. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT COMPANY, 3188 WEST LAKE STREET, CHICAGO 13, 


ILLINOIS. NE 8-7763. 9669-4 


95 AMERICAN CLIP SYSTEM IDENTIFICATION UNITS, CONSIST- 
ING | oF CLIP DETACHING AND CLIP ATTACHING MACHINE AS 


AS NECESSARY CLIPS, AIR OPERATED. IN EXCELLENT CONDI- 
TION. CUMMINGS-LANDAU LAUNDR. MACHINERY CO., 305 Ten 


Eyck St., Brooklyn 6, N. Y. 9751-4 


HOPKINS TULL 2 and 4 DOOR COMBINATION CURTAIN AND 
BLANKET DRIERS. ABE COHEN METAL BLANKET WASHER COM- 


WITH SQUEEZE ROLLS. CUMMINGS-LANDAU LAUNDRY MA- 
CHINERY CO., 305 Ten Eyck St., Brooklyn 4, N. Y. 














PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 


Co., 305 Ten Eyck St., Brochivn + mE. 9942-4 





HUEBSCH 25” COMBINATION | HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 

305 Ten $05 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


ZEPHYR ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS AND MOTOR 
DRIVEN PUMPING UNIT. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Eyck Street, Brooklyn 6, N. Y. 9944-4 


UNIPRESS LATEST MODEL 2 GIRL SHIRT UNIT, CONSISTING OF CoM. 
BINATI“N COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM 
AND BACKER AND 2 LAY SLEEVE PRESSES. EXCELLENT MECHANICAL 


CONDIT'‘ON. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ton 
Eyck Street, Brooklyn 6, N. Y. 


6 MOTOR DRIVEN BUTTON “SEWING “MACHINES, 8 , MOTOR DRIVEN 
DARNING AND MENDING MACHINES. CUMMINGS-LANDAU Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9946-4 


MONEL METAL WASHERS—AMERICAN MASTER CASCADE, 1 COM- 
PARTMENT, 1 DOOR MOTOR DRIVEN, 42 x 36”; 36 x 54”; 28 x 48”; 
24 x 36; 24 x 24”; 42 x 72” 2 COMPARTMENT 2 DOOR REBUILT LIKE 
NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9947-4 


4 MONEL AND COPPER, VARIOUS SIZE, STARCH COOKERS, 10 
TRINOR AND FAIRBANKS SCALES, 50 TO 100 POUNDS CAPACITY. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 9948-4 





42 x 42” AMERICAN 3 Y COMPARTMENT 3 DOOR MONEL METAL 
MOTOR DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 


VALVE, CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, bess 4, MY. 9950-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4 GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 


oe Ae F 9952-4 


500 wooden Puffer- Hubbard boxes, 19 x 12 x 10%, for packaging 
finished family. 1 backer and 1 bosom press, both Unipress, 2 years old, 
air-driven. Excellent condition. Bargain. Spalding Laundry, 835 S. 13th 
St., Louisville 10, Ky. 9974-4 





44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT Mi TOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAU, 
305 Ten Eyck Street, Brooklyn 6. N. Y. 9983-4 





For Sale: Gross 100 gal. distill, filter, deodorizer, presses, extractors, 
pumps, pulleys, belting, pants cuff brush, fans, blowers etc. Mrs. W. F. 
Ross, 151 W. North St., Carlisle, Pa. 9984-4 


Shirt unit, two- vind New Yorker with automatic timers. Complete set-up 
including sorting rack, Bishop folding machine, starch cooker, etc. 
Two years old. Sacrifice. Rex Cleaners, 1834 Penn North, Minneapolis, 
Minn. 139-4 


‘STORAGE 


FOR THE 


DRYCLEANER 


A complete guide to storage vault 
installation and operation — 18- 
page reprint from THE NATIONAL 
CLEANER & DYER tells and illus- 
trates 


HOW T6: 


build for low insurance rates 

control fumigation, temperature, 
humidity 

lay out racks, identify, keep records 

inspect furs received and prepare 
for delivery 

determine unit costs, break-even 
point, profits 

plan a vault-filling sales campaign 


PRICE ONLY 50 CENTS 


A 


THE NATIONAL CLEANER & DYER 
304 East 45th Street 


New York 17, N. Y. 
Gentlemen: 


Please send me my copy of STORAGE FOR 
DRYCLEANER. 2 sate 


Enclosed please find my remittance for 50¢. 
Name 
Address 


City Zone Stote 
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DRI-CLOK 


- Offers easiest bleaching ever! 


‘A dry-to-the-wheei bleach that brings 
new safety, new simplicity, new 
economy to the bleaching operation 


Gone are the days of dangerous spillage of bleach 
on hands and equipment; of uncertain solution 
strengths; of tanks, crocks, and carboys. PENNSALT 
DRI-CLOR IS HERE! 

For Dri-Clor provides the modern laundry oper- 
ator with a truly easier, better way of bleaching. 
This soluble, fine-granular bleaching material is 
used directly to the whee). Because a )ittle goes a 
long way (only one ounce per 100 pounds of load), 
and because no mixing or preparation is necessary, 
Dri-Clor is economical—for the large commer- 
cial operator, as well as for smaller plants and 
institutions. 

And there’s nothing complicated to learn when 
you switch to Pennsalt Dri-Clor. You just use 
your regular laundry formula, your regular num- 
ber of washing and rinsing operations. On the sec- 
ond hot rinse you add Dri-Clor. Within three to 
five minutes, clothes are uniformly bleached a 
sparkling white with a minimum loss of tensile 
strength. And Dri-Clor works just as effectively, 
just as fast, in automatic washers as in manual 
operations. 


as simple as 








Your men will like using Pennsalt Dri-Clor*, too. 
There’s nothing heavy for them to carry around, 
no sloshing buckets to handle. They will use it 
expertly the first time—and like using it, too) And 
here’s a very important point: for maximum pro- 
tection of both your men and equipment, Pennsalt 
Dri-Clor is packed in sturdy metal drums with 
easy-access openings. 

If a sloppy, dangerous, and costly bleaching oper- 
ation is a constant headache in your plant—it’s 
time for you to change to the modern bleach, 
Pennsalt Dri-Clor. Ask your Pennsalt representa- 
tive or local distributor for more information, or 
use the coupon below. 


*Dri-Clor is a trade name of Pennsylvania Salt Manufacturing Compar 


Pennsalt 
Chemicals 


Laundry & Dry Cleaning Dep't 
Pennsylvania Salt Mfg. Company 

EAST: 2115 Widener Bidg., Philadelphia 7, Pa. 
WEST: 2168 Shattuck Ave., Berkeley 4, Calif. 


Send me information on the modern bleach, Pennsalt Dri-Clor 


Name 
Company. 
Address__ 


City, 
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cylinder. 


HOFFMAN’S NEW 


for fully automatic 
cleaning of 30-pound 
loads with perchlor- 

ethylene solvent 
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U. S. HOFFMAN MACHINERY CORP. 


105 FOURTH AVENUE. NEW YORK 3. N. Y. 





